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Rough Proofs 


Ed Wynn is back on the air, for 
Chrysler this time, and hopes his 
new bonnet won't be considered the 


latest Paris suggestion for fire- 
chiefs. 

v¥seeyY’? 
Forgotten communities, Reming- 


ton-Rand says, will be the objective 
of a new sales drive for portable 
typewriters. It’s time somebody 
was getting serious about the home 
of the forgotten man. 


’ 3 F 


Paul Watson says there’s nothing 
comic about a comic section. May- 
be he’s right, but from the stand- 
point of the Katzenjammer fans, 
there ought to be and there is. 


ie 


Comics nowadays contain mys- 
tery, adventure, love and all the 
other dramatic appeals, but as Char- 
lie Chaplin has again demonstrated, 
nothing else can quite take the 
place of custard pie. 


— — - 


The 1,200 salesmen of Interna- 
tional Business Machines Company 
met the directors in person at a re- 
cent convention, and did their best 
not to embarrass the great men. 


oc a 


A director usually knows so much 
less about the business he directs 
than the salesmen who keep it going 
that conversation between them 
lepresents a problem. 


7,  F 


A Washington specialty store is 
featuring “talkie panties,” which 
are adorned with tender messages 
of love. The only danger is that, as 
in advertising, the copy won’t be 
read by the right people. 


7 VF 


Barney Oldfield’s Michigan 
mobile license carries his initials, 
thus automatically making him a 
member of the promotion depart- 
ment of Lifebuoy. 


auto- 


7’ Vv 


Munsingwear is not letting con- 
sumers in on the fact that it is cele- 
brating its fiftieth anniversary this 
year. It doesn’t want to be asso- 
ciated with horse-and-buggy and 
red-flannel-underwear days. 


2 


There’s nothing quite so fatal in 
the ladies’ underwear business as to 
be dated. Anything can be forgiven 
except being old-fashioned. 


a. wv F 


Munsingwear’s latest products 
“coax hips and thighs into the soft, 
delightful curves of youth,” a trick 
which they certainly didn’t learn 
back in 1886. 

v >. 3 


In spite of Big Ben’s earnest ef- 
forts to appear cheery and benev- 
olent, the most successful insur- 
ance copy now running dramatizes 
escape from the alarm-clock. 


> ¥ F 


The National Board on Printing 
Type Faces has discovered some in- 
teresting new specimens, but as 
usual all they have to say is that 
the quick brown fox jumps over the 
lazy dog. 

vwrY 


In spite of snows, blizzards and 
chilblains in the cities of their 
adoption, the major league baseball 
teams are starting their training 
trips. God’s in his heaven and all’s 
right with the world. 

Copy CUR. 


TIDE OF COLOR High Court Sends Milk 
Law Back to N.Y. Tribunals 


ENGULFING U.S. 
PUBLISHERS TOLD 


‘Tribune’ Sponsors Big Con- 
ference in Chicago 


_——— 
(Pictures on Page 43) 

Chicago, Feb. 13.--The marked 
trend toward color in newspaper ad- 
vertising was emphasized in dra- 
matic style at a two-day conference 
held here yesterday and today. More 
than 115 representatives of 50 news- 
papers from all parts of the country 
discussed the growing demand for 
color service and efforts being made 
to improve mechanical service in pro- 
duction of color advertising in roto- 


gravure, magazine sections, comic 
sections and regular run-of-paper 
editions. 


The conference was initiated by 
Chicago Tribune, and sessions were 
held in the studio of Station WGN, 
which it owns. Because of the long 
period during which the Tribune has 
experimented with color, much of its 
work being of a pioneering nature, 
advertising and production execu- 
tives of leading newspapers who at- 
tended the meeting listened with in- 
terest to the comments of several of 
the Tribune staff on their problems 
and progress. Two agency execu- 
tives and a local advertiser also 
contributed their ideas. 


Advertisers 


Sentiment of the conference was 
summarized in the statement that 
national advertisers are interested in 
color service, and that further de- 
velopments in this field depend upon 
color being made more generally 
available, and in improvement of 
color reproduction in newspapers. It 
was also made clear that manufac- 
turers of printing presses, plates, 
inks and other factors in color pro- 
duction are working with mechan- 
ical experts of newspapers to accel- 
erate improvement. 

Col. R. R. McCormick, editor and 
publisher of the Tribune, welcomed 
the conference and reviewed develop- 
ments since the war. Following that 
struggle, he said, the world flamed 
into color, and advertising in gen- 
eral reflected this interest. News- 
papers, however, lagged behind, he 
pointed out. The Tribune designed a 
color press for experimental pur- 
poses, and later installed full-size 
equipment to print color rotogravure. 
More recently it developed color in 
daily issues. Circulation increases 
have generally followed introduction 
of color for editorial purposes in 
Sunday newspapers, he said. 

“We can hasten progress in news- 
paper color advertising,” he said, “by 
pooling our information, and by 
working with advertisers in improve- 
ment of copy designed for color re 

(Continued on Page 40) 
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Minority Opinion Holds 
Price Differential Is 
Unreasonable 


vigorous dissenting opinion on the 
milk price differential case, which 
was concurred in by Justices Van 
Deventer, Sutherland and _ Butler, 
Justice McReynolds declared that a 
forced price differential based solely 
on advertising is arbitrary and un- 
reasonable. 

“Rational classification,” his dis- 
senting opinion said, “based on sub- 
stantial differences, is within legis- 
lative power. An act which permits 
dealer A to sell at less than the 
price fixed for Dealer B obviously 
denies equality; and in the absence 
of some adequate reason for differ- 
ent treatment, the enactment is in- 
valid. 


“Here appellant differs from fa- 
vored dealers only in that it pos- 
sesses a well-advertised brand, while 
they do not, and solely because of 
that fact, the legislature undertook 
to handicap it and thus enable others 
profitably to share the trade. 


Deprived of Rights 


“By fair advertisement and com- 
mendable service, appellant acquired 
the public’s good will. The purpose 
is to deprive it of the right to bene- 
fit by this and thereby aid compet- 
itors to secure the business. This is 
grossly arbitrary and oppressive. 

“To support the legislation, it is 
said the legislature believed that a 
fixed minimum price to stores would 
not preserve the existing economic 
method of attaining equality of op- 
portunity. 


“Apparently, this means that a 
dealer, who through merit has ac- 
quired a good reputation, can be de- 
prived of the consequent benefit in 
order that another may trade suc- 


Washington, D. C., Feb. 12.—In a| 


ON A. B. C. BOARD 


D. D. Richards, national retail advertis- 


ing manager, Sears, Roebuck & Co., 
Chicago, and new A. B. C. director, 
caught in an informal pose by Adver- 

tising Age's photographer. 
(Story on Page 20) 


cessfully. Thus the statute destroys 
equality of opportunity—puts ap- 
pellant at a disadvantage because of 
merit. 

“Merely because on a given date 
there were differences in prices 
under open competition offers no ra- 
tional reason for legislation abolish- 
ing competition and perpetuating 
such differences. The status exist- 
ing under competitive conditions 
certainly is not preserved by de- 
stroying competition. Formerly ap- 
pellant had the right to adjust prices 
to meet trade exigencies and thus 
protect itself from loss of business. 
Now it must stand helpless while 
adversaries take possession of the 
field. It may suffer utter ruin solely 
because of a good reputation, hon- 


estly acquired.” 


Last Minute News Flashes 


Kobak Leaves NBC for Lord & Thomas 
New York, Feb. 14.—-Edgar Kobak has resigned as vice-president in 
charge of sales for National Broadcasting Company, to become vice- 


president of Lord & Thomas March 


ago, he was vice-president of McGraw-Hill Publishing Co. 


1. Before joining NBC over a year 
He is board 


chairman of Advertising Federation of America. 


Vegetable Exchange in First Advertising 


New York, Feb. 14.—National Fruit & Vegetable Exchange, distributor 


of fruits and vegetables under Coast-to-Coast brand, has appointed Gard- 


ner Advertising Company to direct its first consumer campaign. 


papers and radio will be used. 


York media department. 


News- 


Austin Brew Returns to New York Headquarters 
Chicago, Feb. 14—Austin Brew, space buyer for the Chicago branch of 
Batten, Barton, Durstine & Osborn, 


has been transferred to the New 


Names Supervisor for Swift Subsidiaries 


Chicago, Feb. 14.—E. L. Warner, 


assistant to Leo Nejelski, advertising 


manager of Swift & Co., has been assigned to supervision of advertising 


of subsidiaries, a new function. 


Denver, Colo., Feb. 14. 


Radio Stations Form Recognition Bureau 


-Following formation of an agency recognition 


bureau, Denver radio stations have dispatched questionnaires to 19 local 


agencies, asking for information on which to base decisions. 


Time Provision Creates 
A Monopoly and Is 
Held Invalid 


Washington, D. C., Feb. 11— 
Though shocking advertising men 
throughout the country by a decision 
which appeared to uphold salient 
sections of the New York State milk 
control law, the Supreme Court of 
the United States, in a 5 to 4 deci- 
sion today, actually threw the whole 
act back into the laps of New York 
courts. 

The “joker” appeared in what 
seemed a decision of secondary im- 
portance in the case of Mayflower 
Farms, Inc. The high tribunal held 
that the portion of the law attacked 
by Mayflower is illegal, but refused 
to decide whether or not this un- 
lawful provision may be stricken 
out without impairing the whole sec- 
tion. 

This, according to legal experts, 
leaves to New York courts the del- 
icate decision as to whether the law, 
discriminating against advertised 
brands of milk, is actually valid as 
it stands. 


Must Prove Loss 
Furthermore, the Supreme Court 


on the law by ruling that Borden’s 
Farm Products Co., the plaintiff, has 
failed to prove its contention that 
it had suffered great loss of business 


because unadvertised milk was 
being sold at one cent less under the 
law. It added: 


“We have no occasion to deter- 
mine whether the differential would 
become unlawful and the appellant 
(Borden's) would be entitled to relief 
if there were proof that in practice 
it produces such gross inequality and 
so unnecessarily damages the appel- 
lant as to shock the conscience.” 


Case Is Reviewed 


There is, at least, no doubt of the 
intention of the Supreme Court in 
ruling invalid that part of the New 
York milk law providing that only 
dealers in business before April 10, 
1933, may take advantage of the op- 
portunity to sell at a lower price 
than is set for advertised brands. 
The court held in effect that such a 
law would create an illegal monop- 


(Continued on Page 32) 


Chain Letters to 
Advertisers Using 
Double Money Offer 


New York, Feb. 13.—Advertisers 
of “double your money back” are re- 
ported to be more or less em- 
barrassed over a chain letter revival 
advocated by devotees of “easy 
money.” 

Rumors of such a campaign were 
rife this week, but no user of the 
double-money theme would admit 
that an unusually large number of 
persons is taking advantage of the 
offer. 

Among those using this motif in 
current advertising are R. J. Rey- 
nolds Tobacco Co., P. Lorillard Co., 
and George A. Hormel & Co. The 
latter is credited with originating 
the plan. Variations have been used 
by many other advertisers. 


opened another loophole for attacks _ 
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LONG'S TAX ON 
NEWSPAPERS IS 
DECLARED VOID 


Would End Free Press, Su- 
preme Court Holds 


Washington, D. C., Feb. 11.—In a 
unanimous decision the Supreme 
Court yesterday struck down the 
Louisiana newspaper advertising 
tax, forced through the state legisla- 
ture by the late Huey Long, as 
inimical to the constitutional guar- 
antee of a free press. 

In a vigorous decision rendered by 
Justice Sutherland, the 2 per cent ad- 
vertising tax was said to have been 
imposed “with the plain purpose of 
penalizing publishers and curtailing 
circulations of a selected group of 
newspapers.” 

The law, which was passed in 1934, 
applied only to newspapers with 20,- 
000 or more weekly circulation, and 
actually was aimed at 13 metropoli- 
tan newspapers. 


The tax, the court said, “operates 


as a restraint in a double sense. First, 
its effect is to curtail the amount of 
revenue realized from advertising, 
and, second, its direct tendency is to 
restrict circulation. This is plain 
enough when we consider that if it 
were increased to a high degree, as 
it could be if valid, it might well 
result in destroying both advertising 
and circulation.” 


Press Must Be Free 


“A free press,” the court com- 
mented, “stands as one of the great 
interpreters between the government 
and the people. To allow it to be 
fettered is to fetter ourselves.” 

The 4,000-word decision contained 
an extensive review of historical 
efforts to preserve freedom of the 
press, and continued: 

“It is not intended by anything 
we have said to suggest that owners 
of newspapers are immune from any 
of the ordinary forms of taxation for 
support of the government. But this 
is not an ordinary form of tax, but 
one single in kind, with a long his- 
tory of hostile misuse against free- 
dom of the press. 

“In view of the persistent search 
for new subjects of taxation, it is 
not without significance that, with 
the single exception of the Louisiana 
statute, so far as we can discover, no 
state during the 150 years of our 
national existence has undertaken to 


impose a tax like that now in ques | 
tion. 
“The form in which the tax is im- 
posed is in itself suspicious. It is 
not measured or limited by volume 
of advertisements. It is measured 
alone by extent of circulation of the 
publication in which the advertise- 
ments are carried, with the plain 
purpose of penalizing publishers and 
curtailing circulations of a selected 
group of newspapers.” 

The fight against the tax was led 
directly by nine Louisiana papers 
affected by it, with the assistance of 
the freedom of the press committee 
of the American Newspaper Publish- 
ers Association. Elisha Hanson, 
counsel for the A. N. P. A., argued 
the constitutional questions before 
the Supreme Court. 


Standard Brands Adds 


Two Radio Programs 
With signing of Frank Fay to star 
in his own show for Royal Gelatin, 
starting in July, and signing of 
“One Man’s Family,” Standard 
Brands, Inc. has five major radio 
programs. 
The other three are Rudy Vallee, 
Major Bowes, and Ripley. 


New Davis Agency 
E. M. Davis Co., Chicago, cosmetics, 
has appointed Woodman-Stewart Co., 
Chicago. Newspapers are being used. 


... and The United States 
as a whole took the low road 


with a 45% gain over 1934 


Iowans bought 68,955 new cars in 1935 


—78°/, more than in 1934. 


9 out of 10 Iowa families now own auto- 
. just one evidence of the 
abundant purchasing power of a bil- 
lion and a half dollar market. 


mobiles 


Big automobile manufacturers consis- 
tently use “A’ schedules in The Des 
Moines Register and Tribune, and 


capture the rich lowa 
market inexpensively 
and effectively through 


More than 


Iowa’s 1935 
New Car Sales 
Take High Road 
With Gain of 78% 


its 275,028 circulation. Three out of five 
Iowa new car buyers are readers of this 
great state newspaper which carries 
more automobile linage than most other 
big city papers. Reaching more than 
40°% of all lowa families, The Des Moines 
Register and Tribune turns all lowa into 
a single “sales city’’ of 2,470,939 people. 


Any advertiser's sales take the “high 
road” when backed by hard-hitting “A” 
schedules in The Des Moines Register 
and Tribune. 


"GOING TO TOWN WITH LUCKIES" 


ae — ots 


“LUCKIES” 
SCIENTIFIC 
BLENDING 
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"‘LUCKIES” 
ARE a 
LESS ACID i_& 


*LUCKIES” 
MOISTURE 
CONTROL & 


‘LUCKIEs” 
STANDARDIZED Raum 
cee UNIFORMITY 


ee 


High visibility is one of the features of this new newspaper copy of 
American Tobacco Co. through Lord & Thomas. 


Editors Query 
Roosevelt and 


High Officials 


Washington, D. C., Feb. 14.—In a 
traditional two-day meeting starting 
today, the National Conference of 
Business Paper Editors covered offi- 
cial Washington from the capitol to 
the White House, taking side trips 
to interview a foreign ambassador 
and a Presidential candidate. 

Fifty of the men who edit the 
country’s great business papers took 
the elaborate program in stride, get- 
ting invaluable on and off the record 
information. 

Starting with breakfast this morn- 
ing, the Conference heard first-hand 
reports from representatives. of 
American Trade Association Execu 
tives. Then they repaired to the 
State Department to interview Sec- 
retary Hull and from there to the 
White House to propound a few 
queries to President Roosevelt. 


Some of these were smilingly de- 
flected to a corps of officials who 
flanked the President. The editors 
heard from AAA Administrator 
Chester Davis, and members of the 
National Labor Relations Board, Fed- 
eral Housing Administration, Fed- 
eral Reserve Board and_ Federal 
Trade Commission. 

They got a quick 
political situation 


picture of the 
from Speaker of 


the House Joe Byrns and Senator 
Borah. Suave Hirosi Saito, Japanese 
ambassador, spoke briefly and in a 
friendly vein. 


Sale of Beer, 
Tax Revenues 


Gain in 1935 


Washington, D. C., Feb. 13.—Sales 
of 44,909,243 barrels of beer in 1935 
established a new post-prohibition 
high, and registered a gain of 13.2 
per cent over 1934, when volume to- 
taled 39,684,859 barrels. 

The record year for consumption 
was in the 12 months ended June 
30, 1914. A total of 66,189,000 bar- 
rels were sold in that period. 

Liquor tax collections realized 
from distilled spirits, wines and 
malt liquors amounted to $458,494,- 
722 last year, against $374,571,439 in 
1934, an increase of 22 per cent, the 
Treasury reported this week. 

Of the sum of $458,494,722, $226,- 
119,066 came from beer taxes, $192,- 
760,525 from distilled spirit taxes, 
and the remainder from occupa- 
tional taxes, import levies, and rec- 
tifying fees. 


Warner Appoints Bruck 


Warner Mfg. Co., Bennington, Vt., 
has appointed Franklin Bruck Adver- 
tising Corp., New York, for adver. 
tising of its Major Bowes amateur 
game. 


rotogravure 
rates... 


Metropolitan 


@ Baltimore SUN - Boston GLOBE - Buffako TIMES “2 Louis GLOBE-DEMOCRAT 
Cleveland PLAIN DEALER -Detrait NEWS New York NEWS “Chicago TRIBUNE 
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An Extemporaneous Sermon 
That Took Sixty Years to Prepare 


There was a Conference of ministers in a certain 
town. One lion-headed preacher had sat quietly 
through it for a number of days until, toward the 
end, he was suddenly and unexpectedly called upon 
to speak. He arose thoughtfully and almost stum- 
blingly fumbled for his words. Finally his thoughts 
took form, his words fell into the rhythm of a 
marching column, and his impassioned oratory 
beat down upon the upturned faces of his audience 
until, as he rose to his peroration and reached his 
climax, the whole sedate Conference broke into a 
spontaneous applause that shook the room. 

He had delivered the master oration of the 
Conference. 

When finally the applause subsided, a cocky 
young D.D. strolled up to him. 

“That was a masterly address you delivered with- 
out preparation,” he said. “How long did it take 
you to prepare it?” 

The older man looked gently for some time at 
the younger one before he answered. And then: 

“Sixty years, young man,” he said. “Sixty years.” 

kk ok 

So it is that the world takes cognizance only of 
the finished product, whether it be institution or in- 
dividual, and forgets the long intervening years of 
preparation in which the activities must have been 
right and the thinking sound in order that the out- 
come may receive the enthusiastic acknowledgment 
of the people who count. 

Bell Telephone, General Electric, General 
Motors, U. S. Steel, and a dozen others, manned 
by groups or individuals, are American Institutions 
now that are, for the most part, spoken of as imper- 
sonally as one speaks of the Law of Gravity. Even 
with so highly a personalized institution as Ford, 
the word is referred to and thought of half the 
time as a common noun and not as the name of an 
individual. And as for U. S. Steel, nobody even 
remembers that this great institution was once no 
more than the dream of a young Chicago lawyer 
named Elbert Gary. 

kk k 

Toward the end of the year 1935 Macfadden 
Publications, without any particular fanfare of 
trumpets, announced the largest voluntary* maga- 
zine circulation in the world, a circulation far in 
excess of six million voluntary (single copy) sales, 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


and a total net paid circulation pretty close to eight 
million. 


Macfadden further announced that practically 
all of this circulation is in a new field, virtually un- 
touched by old magazines, and therefore reaching 
and making articulate a vast new market for Amert- 
can wares. 


And within a few days after this announcement 
an important executive head of a large advertising 
agency came over to look into this Macfadden 
organization and, not in the slightest unnaturally, 
to try to draw his conclusions as to whether this 
“sudden” accession to leadership is sound. 


No, not in the least unnaturally, because like all institutions 
that have slowly and quietly grown to leadership the inter- 
vening years are forgotten and, for the moment, the new picture 
seems a bit unreal. 


Yet Macfadden is closely approaching his fortieth year in 
the magazine field. 


During those forty years every Macfadden magazine has 
jpaid its bills and remained solvent. Like other institutions that 
arrive at leadership, its progress has had to be steady, its thinking 
sound. 


More than two hundred thousand people now gain their 
livelihood in part or in whole from Macfadden Publications. 
Macfadden himself has laid down a Foundation fund of five 
million dollars, devoted to the welfare of generations to come. 
A comparatively small Foundation, but a very substantial one. 


Also, like other institutions, Macfadden Publications have 
maintained a substantial relationship with their own personnel. 
The average tenure of office of our executives is over eighteen 
years. A number of our offices scattered throughout America 
have had no change in their personnel, from salesmen to execu- 
tives, even during the past seven years. 


This maintenance of executive organization over a long 
period of time is not always possible even amongst the biggest 
of institutions. Upsets of major importance do occur. In our 
case, the maintenance of a strong organization has probably 
merely been due to greater good fortune. But it has been of 
tremendous value in the credit column of stability. It is in this 
wise, and by other careful measures of progress and thinking, 
that all organizations do come up through long intervening 
years to their positions in leadership. 


x*wek k 


It hardly seems possible that the first Macfadden magazine 
to sense this new American ideal of a participating world, this 
new relationship between mass producer and mass consumer, 
is now approaching its first quarter of a century; and that other 
Macfadden magazines that picked up this new theme in 
American life have long since passed their first decade. 


Today manufacturing America, in practically every line of 
production, has the largest institution of its kind in the world. 
And Macfadden Publications have the largest voluntary maga- 
zine circulation in the world; all, like other great institutions, 
built within the field of its own endeavor; and like other great 
institutions, constituting a tremendous and definite factor of 
its own— 


The Macfadden Market. 
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slightly less magnanimous. 


Morrell Makes how it works: 


A coupon in the colorful copy of- 
ats to l Offer fers a can of Prido at the regular 


York, has appointed Hirshon, Gar- 
2 bas field, Inc., New York. Magazines, 
“If Prido isn’t the best publications | 


price of 23 cents, plus an extra can 


on Shortening tor 1 cen. 


shortening you ever used,” 


|says, “mail us the empty can to- 
gether with the unopened can. You 
will be paid the full price—25 cents 

for the pound returned unopened, 
Then you will be paid 27 cents for 
the pound you tried, for which you 
And we will also 


Chicago, Feb. 14.—Stirred to bet- | 
ter things by the wave of double and | 
triple your money back offers, John 
Morrell & Co., Omaha _ packers, 
reached new heights with a _ full 
color page in today’s Tribune, of- | 
fering 27 to 1 on their new short- | 
ening, Prido. 


paid only 1 cent. 
refund postage.” 


The offer, which is good only until 
Good in February Feb. 29, will be repeated in black 


The offer, which at first 
appeared to be a startling example| News. Henri, Hurst & 
of philanthropy, turned out to be|Inc., is the agency. 


NLY one way to sell ALL of the food and drink 
that crowd the larders of 675,000 families. 


You may reach some few of them some of the time, 
but there’s only one way to reach them ALL at the 


same time, assured of their greatest interest. 


For there is only one thing that ALL have in common: 
vear after year, they prefer the New York Evening 
Journal... the newspaper with the nation’s largest 


loyal evening readership. 


Housewives of the Journal Part of New York do their 


NEW YORK EVENING 


Here's 


copy 


glance | and white space in the Tribune and 
McDonald, 


Trubaixing Appoints: GILBERT T. HODGES 


| Trubenizing Corp., New 


Process 


newspapers and trade 
will be used. | = 
Edith Renny, formerly beauty edi- | Louis A. Hodges, veteran adver- 
oe eee re nas | tising man and brother of Gilbert T. 
, aan Hodges, New York Sun, died in Cov- 
|ington, Ky., Feb. 8. He was 70 
Another for John Budd gn 
Richmond, Va., Times-Dispatch has Mr. Hodges served many large 
appointed The John Budd Company | » ublishing organizations, including 
as national advertising representa- Street & Smith, Frank A. Munsey 
vialacs Company and Paul Block. 


Linn for Hand Bags 

Max Brill Sons, Inc., New York, 
Jenny Bags, has appointed Edward | 
Linn Associates, New York. 


Edward O’ Hara Dies 


Edward H. O’Hara, publisher of 
the Syracuse Herald died in Syra 


TO FILL 675,000 COFFEE POTS IN 


Jewrmal Fort of Vow York 


daily shopping for more than 675,000 families; they 
Their 


patronage can spell success; the lack of it can mean 


serve ten million meals each day of the week! 
failure. 


And, because they are readers of the Journal, you 
know that they are different from others, for no other 
newspaper is like the Journal. Preference for its 


pages is the sign manual of a group apart. . . 
A throng of fine, substantial families to whose pan- 


tries there is Only One Way Of assured entry . . 


the Journal. 


JOURNAL 


WS 


MATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, RODNEY E£E. BOONE, GENERAL MANAGE... 


"HE REMEMBERED" 


—— 


a ja tel PS 
teh eh fe eb be 


é 
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~ | Heo remember 


to wire Valentine Flowers 


ed. 


APE e needa te tage Bee teem Rey gome r 
oe te Renee tee pene Velen me 


Florists’ valentine copy in magazines 
through Brooke, Smith & French. 


cuse Feb. 10. He was 82 years old. 
During the war Mr. O’Hara was 
one of a group of publishers who ac- 
cepted a British invitation to visit 
the front, and was severely injured 
in an automobile crash. 


Ayres Loses Two 

Two executives of L. S. Ayres & 
Co., Indianapolis department store, 
died last week. William B. Wheel- 
ock, first vice-president, passed away 
Feb. 9. On the following day, death 
took Sydney A. Sullivan, director of 
publicity. 


Chapman Passes 
William Carl Chapman, advertis- 
ing executive, Ford Motor Co., died 
in Detroit Feb. 8 at the age of 47. 
From 1921 to 1928 he was European 
advertising manager of the com- 
pany. 


Southern Agent Dead 
Martin O’Callaghan, head of the 
Memphis advertising agency of that 
name, died Feb. 4. 


300,000... 


the largest strictly 


sifted class circulation in 
America. Published April to 


August inclusive. 


BIND-IN-VELOPE 


Completely formed order - blank 


* envelope. 

*” Envelope feature permits remit- 

tance with order. 

* Remain a part of your publication 

until ready for use. 

* Mechanically gather on Saddle- 
Stitch and Side-Stitch bindery 
equipment, at low cost. 


Send copy of your present order 
form and publication for Bind-ia- 
velope analysis, samples and que- 
tations. 


AWDON CO. 


230 PARK AVENUE 
NEW YORK, N. Y. 
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THE TIMES HAS TOPPED THE PREVIOUS YEAR’S 
FIGURES FOR 27 CONSECUTIVE MONTHS 


ANUARY, the 27th consecutive month, brought a National rates remain the same as in 1930. In effect they 
gain of more than 44,000 lines in retail display have gone DOWN. On amilline basis today, the TIMES 
advertising. No other Chicago newspaper can match offers the second lowest evening newspaper milline rate 
this record of progress. Chicago merchants, who feel in America. No advertiser who wants to do a complete 
directly the results of every ad, have accorded this testi- job in the Chicago market can afford to overlook this fast 
monial to the responsiveness and buying power of growing, responsive, low-cost newspaper audience. 


TIMES’ readers. 
ee 
| © ae % © 

- St Chicago lie in_with— 
increases. During this 27 month period, circulation has 
gone up more than 108,000. January averaged in excess I Hi ) =D) I IMES 
of 267,000 daily. Local advertising rates have increased CHICAGO'S PICTURE NEWSPAPER 

NATIONAL REPRESENTATIVES 


too. Chicago merchants none-the-less find the TIMES | SAWYER-FERGUSON-WALKER CO 
the most productive medium in Chicago on the basis of | NEW YORK ~ DETROIT © CHICAGO ' 


These advertising gains have kept pace with circulation 
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ADVERTISING AGE 


February 17, 1936 


LIQUOR’S NEW 
LABEL LAW MAY 
BE POSTPONED 


Advertising Regulations Also 
in Doubt 


New York, Feb. 13. 
ceived today at a joint meeting of 
National Institute of Wine and 
Spirit Distributors and National As 
sociation of Alcoholic Beverage Im- 
porters that effective date of the new 
liquor labeling regulations may be 
postponed. 

The date set by Congress is March 
1, but it is generally regarded as im 
practicable to begin enforcement so 
early. 

The joint meeting was held as one 
of many features of the first annuai 
Wine & Liquor Show, which at- 
tracted 5,000 members of the _ in- 
dustry to Grand Central Palace. 

A conference is scheduled Monday 


Word was re- 


at Washington at which the trade 
will suggest postponement of the 
deadline for changes in liquor labels 
to August 15 and for wine labels to 
Dec. 15, according to Harry Lourie, 
of the importers association. 

Mr. Lourie also said there is a 
feeling at the capital that the new 
advertising regulations, which also 
take effect March 1, should also be 
postponed. 


Short Time Left 


There are now only two weeks in 
which to approve labels and issue 
certificates to bottlers. The law re- 
quires that the federal liquor ad- 
ministrator must sign the certificates. 
This week the vacancy created by 
resignation of Judge Franklin C 
Hoyt was i by appointment ot 

Capt. W. S. Alexander. 

Under eh new regulations, it will 
be unlawful to alter or remove any 
mark, brand or label for distilled 
spirits except on written application 
to the administrator. Applications 
to relabel must be accompanied by 
two sets of the old labels and two 
of the proposed labels, with detailed 
explanation. Distilled spirits will be 
deemed misbranded if the container 
fails to carry a brand label, if it con- 
tains any design, statement or device 
prohibited by the act, or if the bottle 
is enclosed when offered at retail in 


any covering which obscures the 
mandatory label information or if 
such container fails to contain the 
mandatory information. 


Wealth of Data 


It is mandatory that bottles bear 
a brand label, class and type infor- 
mation, name and address of the 
distiller, blender, importer, or bot- 
tler, name and address of importer 
on imported goods, and name and 
address of distiller, blender or 
bottler in the case of distilled spirits 
bottled for the holder of a permit or 
retailer. 

On a separate label, to be known 
as the “Government” label, it is re- 
quired that alcoholic contents, net 
contents, artificial or excessive color- 
ing or flavoring, name of commodity 
from which distilled, age of whisky 
and percentages of ingredients and 
state of distillation on domestic types 
except blends shall be printed. 


Advertising Requirements 


Similar mandatory statements are 
required by the article on advertis- 
ing of distilled spirits which pro- 
hibits any false, misleading, or dis- 
paraging statement, any that is in- 
decent or obscene, or any that the 
product is made in accordance with 
any municipal, state or federal 
authorization, law or regulation. Use 


- a we a | Se ee: : 
The Detroit News 


Eighteen volumes of statistics and twenty- 
four charts can’t tell the story of revived 
prosperity in Detroit as pointedly as this 


picture! 


The homes of Detroit today are solvent 


and optimistic. 
the depression. 
boom year 
cheerful spending! 


We have sometimes been accused of not 
stating strongly enough the outstanding 
character and national importance of The 
Detroit News as an advertising medium, 
BUT WE HAVE ALWAYS FELT 


THAT, TO THE 


URES SPEAK FOR THEMSELVES! 


The Detroit News i is Detroit’s pre-eminent 
is 76% 
Repeated surveys show ‘that its circulation 
is greatest where incomes are highest—low- 
est where incomes are low. Its circulation 
is ahead of all other papers—whether Sun- 
day or weekday—in the Detroit retail area, 


home paper. It 


They were the first out of 
n. And 1936 promises to be a 
in domestic happiness — and 


INFORMED, FIG- 


home delivered. 


and in 1935 The Detroit News was THIRD 
in total advertising in the United States. 


Y] 


MES. 


i "ems NEWSPAPER—76% HOME- DELIVERED IND =. 


MEMBER pride tee abe: SUNDAY NEWSPAPERS sip 


ies York: 1. A. Klein, Inc. 


— 4 E. val 


PICTORIAL COPY FOR SOAP CHIPS 


EVER SINCE MOTHER WAS A BRIDE—women have wanted 
soap chips with real naptha in them. Now at last they're here! 
Fels-Naptha Soap Chips—the first and-only naptha chips. They're 

great for washing machines! Get them at your grocer’s! 


One of a series of high interest photographs used in newspapers by 
Fels-Naptha. 


f “Bond” is banned except when all 

the contents are in fact bottled in 
bond. “Double distilled” or “triple 
distilled” or any statement incon- 
sistent with labeling is also  pro- 
hibited. 


Accord With Label 


Statements of age in advertising 
must not be made, direct or implied, 
unless the information appears on 
the label. If such facts are used, 
they must include substantially all 
parts of the age and percentage 
statements required on the label. 

Copy on curative or therapeutic 
effects is banned. Place of origin 
copy must be strictly factual. No 
statement may be made which is 
likely to confuse brands and create 
the impression that a representation 
made for one brand applies to an- 
other in the same advertisement or 
issue of a publication. Use of seals, 
flags, coats of arms, crests and other 
insignia likely to mislead the con- 
sumer into believing that the prod- 
uct has been endorsed, made, used 
by, produced for or under specifica- 
tions of a government, organization 
or individual with whom such de- 
vices are associated, is prohibited. 

William J. Schieffelin, Jr. execu- 
tive vice-president of the beverage 
importers association, urged liquor 
firms to avoid advertising, which, 
though strictly legal, is likely to 
offend any group. Sunday advertis- 
ing and advertising addressed to 
women and girls, he said, should be 
ended. 

A. D. Whiteside, of Dun and Brad- 
street, Inc., deelared that the whole- 


saler is necessary, but that the liquor 
industry probably has twice as many 
as actually needed. 

The committee in charge of the 
show took special pains to see that 
the public should not expect a samp- 
ling orgy, as some past events have 
been. It also avoided a mere exhibi- 
tion of colored water bottles. 

As a consequence, exhibits were 
the most striking yet devised. Sev- 
eral houses put on stage shows into 
which selling points of their prod- 
ucts were subtly interwoven. Set- 
tings were on a grand scale. 

The special attraction was a col- 
lection of miniature distilleries and 
wineries which demonstrated in un- 
mistakable terms processes used, 
chemical control maintained and 
talent required to produce products 
of high quality. This idea was cred- 
ited to Dr. James M. Doran, execu- 
tive director of the Distilled Spirits 
Institute, Inc., who claims. that 
America today has no other chemical 
industry so modernly equipped. 

Much was said during the show 
of the part liquors have played in 
helping business out of the trough 
and providing employment. The in- 
dustry may make its future stand 
on this platform. 


Newspapers Get Most 
of Schenley Lineage 


Newspapers will again claim the 
major portion of advertising of 
Schenley Products Company in 1936, 
Walter R. Greenlee, general sales 
and advertising manager, told dis- 
tributors at Louisville Feb. 8. 


WZ 


JUST A MINUTE. | 
DOC-UNTIL | 
FINISH READING 


PRACTICAL 
BUILDER 


-. 


* ~ PRACTICAL 


BUILDER | 


Published by the publishers of Buitping Su 
59 East Van Buren Street, Chicago 


Quick action follows news affecting business. 
Daily news of business — finance —industry— 


is the foundation of operating plans. 


This 


news creates the interest essential to the best 
results from industrial advertising. Chicago 
Journal of Commerce is the one daily source 
of business news for executives in the Cen- 


tral West. 
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IN THE $239,000,000* @ 
OKLAHOMA CITY MARKET 


uilt upon a foundation of substantial business gains during 1935, 
Oklahoma City’s general business during January attained new 
heights and forecast a year of quota-breaking sales in 1936! 

With $110,831,500 in January bank debits pouring $20,980,000 
more into Oklahoma City trade channels than in January 1935 . . . 
building permits topping the million-dollar mark for the second con- 
secutive month ... and all major indices showing buying at action 
heat . . . Oklahoma City and its trade area offer glowing sales possi- 
bilities to alert advertisers who strike while the iron is hot. 

The hammering of an adequate advertising campaign in the Okla- 
homan and Times is essential to clinch sales in the Oklahoma City 
market. These newspapers penetrate deep into this market, driving sales 
messages home effectively to 90% of Oklahoma City’s homes . . . 


to more than 60% in the trade area. 


* Retail sales in the state, as reflected by the 1% sales 
tax collections for 1935, amounted to $523,615,873, 
of which 45.7%, or $239,292,453, were made in 


Oklahoma City and its trade area. 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


National Representative : E-KATZ: Special Advertising Agency 
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ADVERTISING AGE 


February 17, 1936 


17TH BIRTHDAY 


The cake appeared at the Feb. 10 meet- 
ing of Engineering Advertisers Assn. 
Chicago. Beaming on it and guests are 


H. L. Delander, Crane Co., first E.A.A. 


president (left) and S. G. Phillips, Dole 


Valve Co., present leader. 


Club Sponsors Lectures 


New Haven, Conn., Advertising 
Club is sponsoring a series of 31 lec- 
tures on advertising. Allyn B. Mc- 
Intyre, vice-president, Pepperell Mfg. 
Co., Boston, opened the series. 


New Television Test 


American Telephone & Telegraph 
Co. plans construction of a coaxial 
cable between New York and Phila- 
delphia for experimentation in televi- 
sion and multiplex telephony. 


Mincher Moves 


W. O. Mincher has been appointed 
national advertising manager of 
Pasadena, Cal., Star-News and Post. 
He was formerly national advertis- 
ing manager, Hollywood Citizen- 
News. 


New Phila. Agency 


C. Merton Rohrabaugh and James 
C. Gibson have organized at 1714 
Lincoln-Liberty Bldg., Philadelphia. 
Mr. Rohrabaugh was formerly sec- 
retary, and Mr. Gibson space buyer, 
of McKee & Albright, Philadelphia. 


Studebaker Growing 


Studebaker Corp., South Bend, 
Ind., awarded 44 new dealer and 
distributor franchises between Jan. 
1-29, according to Louis K. Manley, 
general sales manager. 


Dumas in New Post 


Louis P. Dumas has been ap- 
pointed district manager of Lamar 
Life Insurance Company at Mobile, 
Ala. He was formerly with Mobile 
Register. 


Butterly in Survey 


George P. Butterly, Jr., 41 Maiden 
Lane, New York, is making a survey 
of advertising and circulation promo- 
tion of newspapers. The results will 
appear in a brochure to be published 
in June. 


Promotes Pittsburgh 


Pittsburgh Convention and Tourist 
Bureau will conduct an intensive 
“Sell Pittsburgh to America” cam- 
paign Feb. 17-22. John W. Hubbard, 
president, is in charge. 


Crucible Steel Appoints 


Richardson, Alley & Richards Co., 
New York, has been appointed for all 
advertising of Crucible Steel Com- 
pany of America except the agricul- 
tural division. 


NEW TRADE-MARK 


L “serve on best ” 


Identification developed by Richard J. 
Thain for Butler Bros., Chicago. 


ABOVE: Frances Langford, of ‘Hollywood 
Hotel” who appeared with Dick Powell as guest 
star on the Kroger “House of a Thousand Eyes”. 
RIGHT: Frank Tours, who with his orchestra 
is heard regularly on this program to which 
Kroger and its advertising agency, Ralph H. 
Jones Company, invited an amazing array of 
guest stars. Transcribed in World's New York 


studios. 


WORLD BROADCASTING SYSTEM, Inc. 


711 FIFTH AVENUE, NEW YORK 


Other offices and recording studios at: 400 West Madison Street, Chicago, Ill.; 555 South Flower St., Los 
Angeles, Calif. Offices also at 423 Mortgage Guarantee Bldg., Atlanta, Georgia, and 1050 Howard Street, 


San Francisco, Calif. 


Sound Studios of New York, Inc. (Subsidiary of World Broadcasting System.) Western Electric Licensee. 


“Sound Recording for SOUND Radio Advertising” 


transcribed programs. . . . My 


WHAT CAN BE DONE 
WITH TRANSCRIPTIONS? 


Kroger knew the answer! 


Mr. Stanley W. Barnett, manager of Station WOOD-WASH, Grand 
Rapids, writes to World:—"I cannot help expressing the favorable 
impression that I have had in listening to the Kroger show which 
you have recorded. 


“To my mind it represents a new milestone in showmanship on 
suggestion is that you use this 
show as an example of what can be done with transcriptions . . .” 


Perhaps the question arises in your mind—‘’What can be done 
with transcriptions?” The answer is that today electrical tran- 
scriptions can do more broadcast advertising jobs than any other 


method. 


Take the “House of a Thousand Eyes”, for instance. Sponsored 
by Kroger Grocery and Baking Company, this program is making 
news among radio listeners in the Midwest and South where 
Kroger is a household word. Guest stars galore, a fine orchestra, 


lilting, lovely music! 


Names Make News, But Mere Words Make No Music 


To convince you of the exceptional beauty and superior quality 
of an electrically transcribed radio program by World—that re- 
quires an actual demonstration—either over the air or in our 


audition rooms. 


You can hear Kroger's ‘House of a Thousand Eyes” on eleven 
stations, including powerful WLW; you can listen to Chevrolet's 
‘Musical Moments” on 386 stations; and a score of other World 
programs now on the air. Or we suggest you get in touch with 
our nearest office, and arrange an audition NOW. Hearing's 


Believing! 


SALES MEETING 
TOLD OF EFFECT 
OF SOCIAL LAWS 


Chicago, Feb. 13.—Application of 
social security laws to employes clas- 
sified as salespeople wil! be governed 
by their relationship to the employer 
as interpreted by various state work- 
man’s compensation laws, Fred J. 
Duncombe, C. P. A., of George Ros- 
setter & Co., public accountants, to- 
day explained to sales executives 
meeting under auspices of the Na- 
tional Federation of Sales Execu- 
tives. 


Tax on Wages Paid 


In distinguishing between old age 
pension provisions and unemploy- 
ment insurance features of the act, 
Mr. Duncombe emphasized that in 
the case of the first the tax will be 
payable on wages paid, whereas for 
the latter the tax must also include 
“wages payable.” In the case of sales- 
men, especially commission men, this 
stipulation would include bonuses 
and accrued commissions. 


Must Divide Costs 


In computing taxes to be paid un- 
der both provisions of the act, Mr. 
Duncombe explained that it would be 
necessary to have sales expenses 
broken down by major items to es- 
tablish what part of the money paid 
to the men is for expenses, which 
are non-taxable. Furthermore, two 
sets of records should be kept to dis- 
tinguish between compensation paid 
to company salesmen and to brokers, 
jobbers, and factory representatives 
selling other lines and acting as in- 
dependent agents. Compensation to 
free-lance salesmen is not taxable, 
according to Mr. Duncombe’s inter- 
pretation. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


We know radio merchan- 

dising. Let us help you 

open the rich WSM mar- 
ket for your product. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 
Dept. L. V., 116 S. Mich. Blvd., Chicago 


NEW PATENTED BLOTTER 
With ; 
Business Reply Card 
BUILT-IN! 
MAILS FOR 1 CENT 
PULLS INQUIRIES — 


REPLY-O.nc 205 


FREE SAMPLES 


WRITE ON YOUR 
LETTERHEAD FOR 
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ADVERTISING AGE 
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T JUST couldn't happen. But how we wish it 


could. How we wish every executive could 
muster enough interest in beauty treatments to 
read Dorothy Cocks’ articles. 

Then they would realize, as drug and depart- 
ment store men everywhere realize, the tre- 
mendous influence Pictorial Review's beauty 
articles have on women in close to two and a 
quarter million homes. In the last seven months 
30,000 of these women have written our Beauty 


Editor regarding personal beauty problems. 


ae 


<i 4 
yaa 


ial 


a 


Many times this number have gone into the 
stores and purchased the products she recom- 
mends. 

And, of course, these women don’t limit their 
purchases to beauty aids. They and their fami- 
lies are ideal prospects for all items, including, 
you may be sure, your products as well. 

These nearly two and a quarter million homes 
may be reached right now at a rate still based on 
a circulation of two million. As an advertising 


investment of the first magnitude, it's a beauty. 


Pictorial Review was the only major wo- 
men’s magazine to show a lineage gain 
for 1935 over 1934. That gain was 26% eee 
Readers sent in over 60,000 nickels for 
cover reprints of a single issue eee Pic- 
torial Review leads the women’s field in 
newsstand sale increases, 100,000 more 
copies of a recent issue being sold than 


the same month a year agoeeeAn adver- 
tiser reports that in a list of over 35 mag- 
azines, Pictorial Review led the field in 
coupon returns and low costeee Over 
4,000 mothers recently wrote to Pictorial 
Review's baby editor in a single month 
eeeIncreased rates become effective with 
the September issue. To those adver- 


tisers who run regular size copy before 
that issue, present rates remain effective 
through the August 1937 issue. 


Pictorial Review 
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February 17, 1936 


To any member of the A N A, 
A AAA or to any recognized 


agent or national advertiser — 


WE PAY 
YOUR EXPENSES 


TO SEE FOR YOURSELF 


that being the most brilliant and modern enter- 


tainment magazine in America— 


@ Cosmopolitan is read more thoroughly 
than other magazines 


* by younger cosmopolitan-minded women 
and men spenders 


@ who buy more advertised goods and buy 
quicker than the families next door 


This is Cosmopolitan’s offer TO YOU 


Cosmopolitan will pay your expenses for a day or a 
week in any city you choose. We will give you our 
galley of readers’ names. Ask any questions you wish. 
Simply tell us when you are through what you found 
to be true about Cosmopolitan readers—how they 
read the magazine—how they buy advertised goods. 
Address Cosmopolitan, 961 8th Avenue, New York. 


a 


= 


me 


Why We Make This 
DARING OFFER 


250,000 surveys can’t be wrong. For years scores of investiga- 
tions have been measuring the magazine market. Polk alone 
got 132,000 answers — 67 advertising agents, in the employ 
of Good Housekeeping, got 88,431 — Time got 15,000 — to 
the basic questions 

“Who are you — What do you read — What do you buy?” 

Through this gigantic sample—(three times as great as an 
actuary demands and true with the truth of the law of large 


numbers) —run these dominant facts — 


the great buying public is young, 
they demand entertainment, 
they spend as they read 


—and over 4 million read Cosmopolitan. 


SEEING is still believing 


Nothing sticks in your mind like what you find out for yourself. 
You ask housewives to send for a sample. You tell car pros- 
pects to look at all three, (and so do we, by the way). You 
want em to test and taste and smell and feel. 
So we ask you to sample people, our people, face to face. 
Why not board a bus or train and get out where Main Street 


is still Main Street —though you’re less than an hour’s drive 


from the Wrigley Building or Fifth Avenue. 


BEY Bes ae pe Mee Ms ithe es Totes eed as. 0 lle a) fr et, ae " pe ae Se Be ee SPE ccatmcy < eats hat Go ec eg Rn, SiR, Bd tae a Mg Ny ila? ae: feat or ere > ‘ae wert” a 4 ae Eade itn 
een: YG ee es ae 7 pls gah : Cae. £2. ae Nes er? et Ne. a ee Ps ery, Ree, eres RS On; ak a: | ae Piss is Nig. hy Men 
: ~i a r > ; ; Basa F i a = es Sal ie Pan i j SS ‘ ae ~ f 5 ea ee a ‘ a ‘eae ¥ ah i a Ye 
: 4 2S OWER ; ‘ Ir fue | ate + eee Paes eM ar See : org ke et. Beets Sees 9 phan'y, ¥ Peal a ea pan ate ieee ee pee Ss ae Sure t 
; t peaks : : ae a ees i : oa a ri ae way a ee yal oP So) aa ae ae baa, J 
<a ~ —- 3 . = . ax K ; ~ J ; ie 
OY ae J 
(eels i 
xe . Qe 5 
7 ee P| 
= = es —————— 
my 5s —— —_— — » — 
Be ara: ay 
Ae Wee gy zs 

pe 

a ° 

>. 

i ‘ 
% 7 RE 
rae = : 
a5 $ a 
: 
; ; 
com 4 
: : 
. ° = . 
+ 
—_—_ 
: ? 
ane : A 
c.. eaae = 
 ——_ 
a 
rie ip, it | 
ee 
wea 
tas a 
sh ty 
Son SR 
Webes cull 
i 
aes ins 
aa re 
.? 
i 
ee 
a ee aa 
sak “i : 
; 
ae Be ie 
carr if 
fu e 
Aap if 

; Pa 
ety 7 

Ps uF 

oon 
s3 te P Prone 
‘ Gye th, 
en 
= 
“See 3 
fe ee 
f ‘aAl 
. Lo 
a ea 
Sa ih ark 
* ica if ’ 
aE, aie 
+ aS 
ante 
a ie 
i are 
Ps 
oS oft 
ae 
q Fane . 
ese se 
2 ae 
Poa. Se 
ae laa ae "? 
as 
ae ‘+ 
si vata . ” 
ae eh Ps 
i 
ete aa 
=a Be 
ple a: 
bel 3 Lim) 
— ae 
7 “ ee 
ie ee 
_ b. 
~ q 
a oie 4 Pa 
ag ’ é ee 
a RE 
aa re ia ay’ 
Aree pass 
sista Sd 
4 Bo a og 
a ae” 
oe athe 
toe 
ee x 
THA a 
Sere : 
re, eS 
a . 
“ Bes : 
ea ey: 
oo 
> a 
+ si 
ee 
; onia 
ee 
es 
, ee 
a, 
tae si . 
» a 
eae. : 
i; root gee 
Fk 4 rs: £%: Oe Be Bis State ks ee oe BERS sy See = eos > RETR me : : fear “SL RR PS SRR TES kes re Ces oe ee : a = eB : 
mae. 2 age eo ae Po con : : ok ; : re Sr Soto eee AS ee. *e BENS — 
a Be ee * Rae i tg a eos ky ee anes SAG: ‘ eae : ‘ ; 
‘Se § “ . reeks * we : aS Sa . i Naas < ; . : | & 
= oie ‘ 2 x Gass . Se a = 3 * ms ¢ e3 ’ ite ie lea < ee : > : % 
aS ; * oe : oe SN . io a Par 1 
a ; ¥ : eee! seh aa re. 
ee . a iy od & “J / 
a: a a 9 = a 8 é > a j . 
| ape 2 Me ELS ; : ore ; $ y 2 “ 
. ee ey . j J ‘ ia 
oe ; bt j j : | ? 
a: ree ’ . mS / & S Pd i 
2 a : y, ‘ ; 
oe aa ‘ ; ‘ . ; 
a, eS 3 : . . j he 
Signe ore Fi ™ * * : Ae Yate, #3 Seg ea eS — a . : : 8 H ; 
oe Ea To * -§ $ ee Ry hae 3 BS 5 SRR 3 a : ' 
ae - . 

e : ‘ ‘ 
7 Boe: . i cs : : m 
ae eS : ) : wo e es : ‘ i 
a ‘ ; aay ‘ e ; + 
ae Rs 
a fant ET 
Ac: a eae =. 
game igs 
eee q tens 
a ae 
“gage ‘gary Er 5 fg) a a Se Se Son4 : F 4 : ° ; mS : ee ’ Be ‘: . a A | 
viet < a eg em % eect ie eae eh ae Zs es ee, ‘ : 2 at ee a aie i bs : 4 Ak ‘ t f fy / agi pi , F ne BOP cl tk et eee ogy es + Sy Saas | hoy oe Sy aoe sae aa ‘ tae be merge 

S08 a a acres 3 “ Marah en Sore eee anes Ride eee tea hal Bie RY eid ae) ag SRP Th OU MEP aah de Sime At Pipes eee “ids cache eat eS ec sa hie PAU, PEW 1G Gms MP Oe eC eRe a, PONS 2 MS ig Pe ip are Sa Ree et te Ae too ere een crane Ce A 
sae ie eS Sater PE Le eS ites iy A Gee aee Y 2a Apes Be Oh Neder nat eine 5 gale i SF eta AS Teele AP ait RPE py Papeete OE EAMES | er tel Sika Meine. Sake dat ae aNd an: bees (atiaivas <e CARN au - sas Fe tanel fr a ene Me oe De cd FR Se sa ae 
5 Bd eee ye ito CP) a ieee SMeRA gt hee MSE SEE bet Ny Lats eR RE RE STR ERE E op le a en be | Ce cae OTe ho Sige te peg WN eee: PROG WAN Sr gS crv em SOG eT Ta Co OTe Pieces gs | Ream (cg Fa ata Oe a Maat Beer BN ae RS a Near NS Ose 
: ae ae ny es\eee CRs us (ke eee CEE: a es SESE Gare Seana Pwr pee SO ee Ole eon aN Bet oe ee Re RCE EE FR: ae i wh ee ‘ MES BEE beh Sette Ee Rares fees cig aan Bye ee pe sae Seen m Ea he a ae 
eect tage en Yen a ey cho re $ Sn Tae nly AE Se RON ORE, sare aaa ea ea ee ed 5 RBS joe RS fia oye 8 > ase As sae, tN aM gy KARE: ene rs TAN OB Ga 21s Pee od Nagi tra baie pei ak aeRO ae ts ES a lal MRO Oi ype tr eat a te a bee Soe, 5 ae i EY | ee ASO el 
Saale Sag : et MG CEES SPECS Sar gy tre ERR Pe Me A op Ren) Spiele A Deen GT yao IE, SpaRrToN COR cS RRR ope cab RM ene A aga ee Soe a ey Fer ORE RCT eee: ae PNA Fi 9, val are cece) 
eh Mi a% F = . ae if x ) €= = job Sf Se » ar ase > * ee ae Bee iy ate 4 BEN ¢tem oe tek te Shee Bf Da Ht Sota es 


ee. 17, 1936 ADVERTISING AGE 


EXPENSE 


SEE for yourself 


See these readers of ours for yourself — as we see them. 

In 50 years they have paid more hard cash for Cosmopolitan 
than for any other magazine except one. 

They have kept on buying Cosmopolitan because it always 
entertains them, interests them, moves them to action. 

They are equally ready to buy your goods. 

See as many of them as you can. See how good their credit 
is — how late they stay up and burn electricity — what they 
pay for their silk hose—how they know their canapes when 
the cocktails go round and around. 

You'll have to catch them between beauty shop and bridge 
party — but you'll learn they have time besides to buy food, 
direct baby-traffic, drive to the station for their husbands, and 
read Cosmopolitan. Never mind how they do it —sufficient 


that they do. 


GET these answers 


Get any other answers you want about these Cosmopolitans 
— compare them with the families next door — but satisfy 


yourself that these three are as true as they are important 
Cosmopolitan is read more thoroughly 
than other magazines 


by younger cosmopolitan-minded women 
and men spenders 


who buy more advertised goods and buy 
quicker than the families next door 


row) Six adults read Cosmopolitan in 
this woman's home—the aver, age life heing 
2'2 months. 


Cosmopolitan is read by herself, her husband 
and her mother. Issue remains in house one 
to four months. 


(Below) Reading time one to two weeks. 
Lives with her mother and father. Soon to 
be married. Will continue to read 
Cosmopolitan. 


ae 


Cosmopolitan goes to one son in college, 
after father, mother and older son have 
finished “‘the most interesting magazine 


published.” 


(Below) L tkes book length novels and novel- 
ettes. Says, ‘‘No matter what kind of story 
you want, Cosmopolitan has it. 


Husband runs wife close second in thorough 
reading—three to four weeks before each 
issue ts finished. 
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Color in the Newspapers 


Newspapers are in earnest in 
making plans to provide increased 
and improved facilities for color ad- 
vertising. This was made evident 
at the newspaper color conference 
held in Chicago last week, and re- 
ported in detail in this issue of 
ADVERTISING AGE. 

With more than 500 newspapers 
all over the country now offering 
color service in some form, adver- 
tisers are giving more attention to 
possibilities of its use on a national 
scale. As agency men who ad- 
dressed the conference pointed out, 
newspaper color can play an impor- 
tant part in the national advertis- 
ing picture, and advertisers are 
watching developments carefully, in 
order to take advantage of expan- 
sion and improvement of newspaper 
color service now in evidence. 

While rotogravure advertis- 
ing and color advertising in comic 
sections of Sunday newspapers were 
featured as responsible for many of 
the gains being made in newspaper 
color lineage, the most startling de- 
velopments seem likely to come in 


color 


the daily field. Many newspapers 
which formerly were uninterested 
in color advertising are now making 
contracts with manufacturers of 
presses for equipment with which 
to print one, two or three extra col- 
ors, and hence it is predicted that 
in the near future the number of 
daily newspapers which will accept 
color copy in their daily editions 
will be much larger than at present, 
when only about 10 per cent offer 
this service. 

One impressive feature of the 
conference was the spirit of co- 
éperation which it exemplified. 
Called at the instance of the 
Chicago Tribune, which has spent a 
great deal of time and money in 
color experiments, its purpose was 
to enable all available information 
on the subject to be pooled and ex- 
changed for the benefit of publish- 
ers, advertisers and agencies. That 
sort of approach to problems of 
newspaper color printing is bound 
to accelerate improvements in this 
service on a broad front. 


Department Stores’ Private 
Brands 


Expressions of opinion by depart- 
ment store executives at the recent 
convention of the National Retail 
Dry Goods Association in New 
York, to the effect that private 
brands will be pushed instead of na- 
tionally advertised brands, may be 
more important from the standpoint 
of indicating sentiment than reflect- 
ing actual practice. 

Department stores have always 
favored private brands whenever it 
was worth while for them to do so, 
and their attitude toward nationally 
accepted merchandise has seldom 
been enthusiastic. Yet it is only fair 
to say that volume of goods in the 
latter classification turned over an- 
nually by department stores, especi- 
ally those of the better grade, has 
been steadily increasing. 

Many great institutions in this 
field have regarded their own names 
and prestige as all-sufficient for sue- 
cessful merchandising, regardless of 
lines handled. Yet in practice they 
have found that they could not dis- 
regard famous products favored by 
consumers, both because their trade 
names known, and because 
there was definite resistance to pur- 
chase of brands sponsored only by 
the stores. 

These 


were 


merchants have likewise 


discovered that their béte noir, the 
narrower margins of profit allowed 
on most nationally advertised goods, 
tended to disappear as their higher 
rate of turn-over made itself appar- 


ent in a satisfactory net profit. 
Hence the trend in the past few 
years has been toward increasing 


availability of brands for which pub- 
lic good-will has been created by 
the manufacturer. 

Few department stores would care 
to disregard the leading makes of 
vacuum cleaners, refrigerators and 
other electrical appliances in the 
home. And few would attempt to 
operate a cosmetics department 
without having in stock leading 
brands which have become famous 
through successful advertising and 
merchandising over a long period of 
years. 

Department stores are traditional 
enemies of price-fixing, and their op- 
position to price-maintenance legis- 
lation may color their attitude at 
present toward national brands. 
But while manufacturers need de- 
partment stores, the latter can 
profitably employ the interest and 
demand already created by manu- 
facturers’ advertising. It would be 
an economic waste for these two 


| factors not to work together. 


‘LOGICAL NEW SALES OUTLET 


—Chicago Herald and Examiner. 


"You're going on a long trip—can | sell you a camera?” 


Voice 


Let Freedom Ring 

To the Editor: During the past 
few months executives of The Free 
dom Oil Works Company have been 
much impressed with the nation- 
wide effort to instill the thought of 
safe driving in the minds of motor- 
ists and the obvious necessity for all 
those who have to do with the auto- 
mobile in any way to coéperate tc 
the fullest extent if this effort is to 
succeed. 

They believe that their position as 
refiners and marketers of gasoline 
and motor oils affords them an op- 
portunity to assist in this campaign 
in a way which cannot be overlooked 
Consequently, in considering their 
advertising and sales promotion cam- 
paign for 1936 they decided to devote 
their entire appropriation for the 
year to a plan which they hope will 
encourage safe driving. 

The campaign consists of a series 
of advertisements depicting well 
known driving conditions which 
should be met with greater care than 
is customary on the part of the aver: 
age driver today. 

These advertisements will appear 
in newspapers throughout Western 
Pennsylvania, Eastern Ohio and 
Western Virginia and will be sup- 
ported by radio announcements three 
times daily except Sunday, giving 
the motorist the latest bulletins on 
street, highway and driving condi- 
tions in general. 

Banners will be displayed at Free 
dom service stations, connective lit- 
erature will be supplied and a safety 
emblem will be furnished the mo- 
torist on request; 24-sheet posters 
and painted boards located at strate- 
gic points will also carry the same 
story. The slogan of the entire Free- 
dom organization for 1936 will be 
“Why Take a Chance—Play Safe 
with Freedom.” 

EpeGar D. MASon, 


Vice-Pres., Albert P. Hill Co., 
Pittsburgh. 


. FF 


How to Get a Job? 


To the Editor: Being much inter- 
ested in advertising, and attempting 
to get a foothold in this profession, 
I wonder if you could inform me if 
there are any opportunities for ap 
prenticeship in the field? 

I am a young man 20 years of age, 
taking courses in evening college to 
adequately prepare myself for my 


chosen work, having need, in this 
. 


of the Advertiser 


DEAD HEAT? 


* * MOTOR CODE ‘A watches shall comme te + complete STOP betere entering 4 raliread crossing” 
a 


Make frm 


Tet FREEDOM GH WORKS COMPANY, FREEDOM, Pa 


The FRELDOM DEALER os  rehable merchant You con depend upon him te give 
ow sate tub 4 @ chence!? 


PLAY SAFE wih @ e511 79) 
PERFECT MOTOR OIL 


How Freedom Oil is advertising 
safety in newspaper campaign in 
its territory. 


connection, for steady work in order 
to be able to continue study. 

Being a beginner, I take this 
means of seeking advice of those 
who are in a much better position 
te give counsel. Thank you for any 
consideration you will show in my 
behalf. 

DAVID WOLF, 
529 N. Homan Ave., Chicago, Ill. 


, 2 ¥ 


How to Fill a Job 


To the Editor: May I ask your 
help on a matter of keen interest 
to most of us: job-finding and job- 
filling? 

The Women’s Advertising 
has a vocational committee 
purpose is to act as a 


Club 
whose 
connecting 


link between capable advertising 
women who want jobs, and jobs 
which need capable people to fill 


them. We are not running an em- 
ployment bureau, but as a club made 
up of women who themselves hold 
responsible positions in advertising, 
we do have contacts with a number 
of women experienced in such lines 
as copy writing, production, selling 
and office work, who are on the alert 
for new professional opportunities. 
We realize, too, from the employ- 
ers’ viewpoint that it is not easy to 


find in the general employment field 
just the sort of person able to handle 
a specialized advertising job. 

We have no wish to “pester” any 
office which may have a job opening 
up, but we do feel that if our serv- 
ice were known there are some em- 
ployers who would gladly avail them- 
selves of it. Calls for either part 
time or full time positions would be 
welcomed. There is no fee charged 
either to the applicant or the em- 
ployer. Of course, any information 
given or received is regarded as con- 
fidential. 

Ann E. MARTI, 
New York Sun; chairman, Vocational 
Committee, Women’s Advertising 
Club of Chicago. 
7, ¢ V7 


Hubbard's Advice 
Flowers in Canada 


To the Editor: In a recent issue 
you published a brief report of a 
speech delivered to Chicago Financial 
Advertisers by G. Munro Hubbard, 
president of Doremus & Co., New 
York City, at the Hamilton Club, 
Chicago. 

Your report was so interesting 
that the writer showed it to the 
manager of the Bank of Nova Scotia 
here. This gentleman is anxious to 
secure a copy of the complete text 
of the address. Is it possible that 
you can oblige him and us accord- 
ingly? If not, would you be kind 
enough to forward this letter to Mr. 
G. Munro Hubbard? 

Mr. Hubbard has undoubtedly ex- 
pressed some sound banking ideas in 
an exceptionally able style, and we 
would respectfully suggest that fur- 
ther circulation of his speech will be 
promoting a good cause and extend- 
ing the service he has already ren- 
dered. 

F. W. BENWELL, 
Pres., Benwell-Atkins, Ltd., 
Vancouver, B. C. 


Mr. Hubbard’s address has been 
forwarded to Mr. Benwell by Preston 
Reed, secretary, Financial Advertis- 
ers Association. In it he recom- 
mended that bankers lay their cards 
on the table with advertising giving 
the facts about the number of loan 
applications accepted and rejected, 
with amounts involved. 

, F FF 
Enterprising Embalmer 
To the Editor: Here are some 

clippings from the Kansas City Star 
that might interest your readers. 
The first of Feb. 6, shows pictures of 
what happened when some irate per- 
son deposited a bomb on the front 
steps of the Williams Institute of 
Fimbalming in Kansas City, Kan. 

On the following day, Clement 
Williams, president of the school, 
took 84 lines in the Star, under the 
caption “When Morning Came,” to 
inform the public that damage was 
not as serious as feared and “school 
will go on as usual.” 

GEORGE S. GEE, 
Independence, Mo. 
— oo 


Even at Last 


To the Editor: Anent Mr. Sloan’s 
criticism of advertising before the 
Poor Richard Club: 

Many automobile advertising de- 
partments have performed ten years 
ahead of their manufacturing divi- 
sions. Many 1936 automobiles are 
just beginning to measure up to 1926 
advertising claims. 

Mr. Sloan is fortunate in that he 
had an ambitious advertising depart- 
ment. 

L. A. LEPPKE, 

Adv. Megr., Nebraska Clothing Co., 

Omaha. 
+ FT F 


Raw Deal Bureau 
Should Investigate 


To the Editor: As you have just 
noticed, there is speared to this let- 
ter a greenback for which, without 
delay, please forward fifty-two 1936 
issues of the AcE to my resident 
address. 

Of recent date it has become quite 
difficult to browse through “slightly 
used” issues belonging to friends. 

To my mind there should be a Raw 
Deal Bureau appointed to investigate 
this malpractice. Oh, well, enter my 
subscription without further be- 
grudging! 

J. E. CASEY, 
Ross-Llewellyn Adv., Chicago. 
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109 New Advertisers 


Since October’... 4-Day Printing Did it 


Here is a Partial List Glover, H. Clay 


Olds Seed Co. 
Which Tells Its Own Story— Goodyear Tire & Rubber Co. Park, Inc., Phillip R. 
Allen & Company, S. L. Gordon-Van Tine Co. Parker-McCrory Mfg. Co. 
American Zinc Institute Greening s Nursery Plymouth Motors Co. 
Animal Trap Co. of America Harris Co., Joseph Postal Life Insurance Co. 
Ball Brothers Company Heinz Co., H. J. Pratt Food Company 
Bauer and Black lronized Yeast Co. Quaker Oats 
Bemis Bag Co. Keith Bros. Co. Quaker Puffed Grains 
Chrysler Corporation Kellog Company, R. M. Reo Motor Car Co. 
Cudahy Packing Company Kraft-Phenix Cheese Corp. Sears-Roebuck & Co. 
Deere Co., John Lewis Mfg. Co. Servel, Inc. (Electrolux) 
De Laval Separator Co. Lee Mercantile Co., H. D. Silvercote Products 
Deming Company Martin Steel Products Stearns & Foster Co. 
Dingee & Conard Co. Metropolitan Greenhouse Co. Surge Milking Machine Co. 
Disston & Sons Co., Henry Myers & Bros. Co., F. E. Three-In-One Oil Co. 
Dodge Bros. National Carbon Company U. S. Treasury 
Dreer, Henry A. National Enameling & Stamping Co. Vick Sons, James 
Electric Storage Battery Co. National Lead Company Wheeling Corrugating Co. 
Ethyl Gasoline Corp. North American Accident Insur. Co. Willard Storage Battery Co. fm 
Fairbanks, Morse & Co. Northwestern Yeast Co. | Zenith Radio Co. 2 


* First Issue of Farm Journal in its modern form 


| FARM JOURNAL - Washington Square ° Philadelphia 
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"BENEATH BOUGH" 


Chicago, 


retail 


lf Omar lived today, he would empty 

his jug of wine, then turn it into a lamp 

base. Engels & Krudwig, Sandusky, O.., 

are encouraging this procedure, even 

packing a shade, cord and other equip- 
ment with the beverage. 


ended Feb. 8— 
I. C. Starts Research = 

Illinois Central System, Chicago, 
has created a research bureau in 
charge of Paul Echols. The bureau 
will serve as clearing house for sug- 
gestions on improvement in sales 
and service. 


= — 


COLD AND SNOW 
RETARD RETAIL 
TRADE ACTIVITY 


Diminishing Gains Over 35) t de te 
Are Shown 


Feb. 14——Continued 
severely cold weather is slowing up 
markedly, 
current levels are still above those 
of 1935, the ApbverTiIsInG AGE index 
indicates this week. 

While retail activity, as measured 
by volume of newspaper display ad- 
vertising placed by retailers in 65 
cities, showed sizable gains over last 
year for the first five weeks of 1936, 
the gain for the sixth week—which 
amounts to only 1 per 


business 


During that seven-day period, all 
newspapers in the 65 cities measured 
varried 14,245,851 lines of retail dis- 
play advertising, 
corresponding period of 1935 they 
carried 14,092,869 lines. 


The slower business tempo during 
the last week also brought down the 
average gain of all cities measured 
for the year to date. Whereas this 
average stood at 4.5 per cent gain for 
the first five weeks of the year, the 
gain for the first six weeks is only 
6.8 per cent. 

As usual, wide differences between 
individual markets are shown by the 
ADVERTISING AGE index, which is pre- 
sented on this page. Weather seems 
vital factor at present, 
however. Losses or slight gains are 
| registered by most cities in the East 
fand Middle West, while Southern 
‘and Western cities which have not 
suffered so severely made _ better 
showings. 

The weekly variation from the 
1935 level, for all cities measured, 
follows: 


although 


Percent 
Week Ended Gain 
January 4 2.5 
OS ae) ee sae oh eer 
January 18 6.3 
sanuary 35 ....++. -- 8.6 
February 1 . 2 
SS te eT ee reer ees ose eae 


Roosevelt Brand 
Not Exclusive 


Naming a cigar after President 
Roosevelt does not give exclusive 
right to the brand name, the Wis- 
consin Supreme Court held, recently, 
in reversing a Circuit Court decision. 


while during the 


wew Faces 1n THE Allantic 


The following concerns have contracted for advertising 


space in the Atlantic during the past 12 months: 


Aluminum Company of America 

American Review, The 

American Tobacco Company (Lucky Strike) 

Associated American Artists 

Austrian National Tourist Office 

Bankers Trust Company 

Bank of N. Y. & Trust Company 

M. Barrows & Company 

Bellevue Hotel 

Book Masters, The 

Brookings Institution 

Buick Motor Company 

Cadillac Motor Car Company 

Carter Press 

Canadian Pacific “Alaska” 

Canadian Travel Bureau, Ottawa, Ont 

Chrysler Sales Corporation 

Continental Can Company, Inc. 

Cunard White Star Ltd. (Peninsular & Orient, 
and British India Steam Navigation Co.) 

Stephen Daye Press 

J. C. Deagan, Inc. 

Lee Furman, Inc. 

General Electric Company 

General Mills, Inc. 

General Motors Corporation 

Goodyear Tire & Rubber Company, Inc. 

Goodspeed's Book Shop 

Governor's All Florida Advertising 

Committee 

Grace Line (South America Service) 

Henry Harrison 

E. F. Hodgson Company 

Hotel Delmonico 

Hotel Margeury 

International Institute for the Advancement 
of Travel, Inc. 

Iodent Chemical Company 

Jamaica Tourist Trade Development Board 

Johns-Manville Corporation 

Julian Messner, Inc. 

Kendall & Sharpe 

Kensington, Inc. 

Kimberly-Clark Corporation 

Lake Forest College 

Libbey-Owens-Ford Glass Company 


Lucis Publishing Company 

Manthorne & Burack 

Marine Midland Group 

McGraw Hill Book Company 

Mellon National Bank 

Mutual Life Insurance Company 

National Dairy Products Corporation 

National Life Insurance Company 

National Railways of Mexico 

New England Governor's Joint New England 
Recreational Advertising Campaign, under 
the direction of the New England Council 

New Hampshire State Planning & Developm: 
Commission 

Norton Company 

Norwegian American Line 

Pasadena Community Playhouse Association 

Red Star Line 

Richard Burton Schools, Inc. 

Schenley Products, Inc. (Dubonnet) 

Wm. R. Scott 

Sheed & Ward 

L. C. Smith & Corona Typewriters, Inc. 

Standard Oil Company of New Jersey 

Swan House 

United Air Lines Transport Corp. 

United Fruit Company 

United States Steel Corporation 

University of Oklahoma Press 

Watson Company, The 

Yosemite Park & Curry Co. 


CIRCULATION OVER 100,000 
PAGE RATE :1Ack anD wHneE $470 


“Atlantic 


MOST QUOTED PERIODICAL IN AMERICA 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


Six-week Six-week 


Period Period Week Week 
Ended Ended Percent Ended Ended Percent 
Feb. 9, Feb. 8, Gain Feb. 9, Feb. 8, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
Akron, O. ..... 1,560,724 1,472,933 —5.6 268,408 256,396 —4.5 
Atlanta, Ga. .... . 1,219,596 1,283,058 +5.2 233,786 228,410 —2.3 
Birmingham, Ala . 1,745,422 1,875,566 + 7.5 172,284 143,836 —16.5 
Boston, Mass. .. 2,275,206 2,082,625 —8.5 361,301 357,416 —1.1 
Bridgeport, Conn.. 1,085,616 1,148,672 + 5.8 174,664 197,400 +13.0 
SS aaa 1,476,882 272,250 —13.9 283,206 234,010 —17.4 
ee oe ee ee 367,366 386,662 +5,3 64,125 76,558 +19.4 
Cedar Rapids, Ia. 399,210 409,780 + 2.6 79,114 81,186 +2.6 
Chattanooga, Tenn 691,012 650,363 —5.9 115,267 113,085 —1.9 
CIGRMO. BE 26h Sees 2,761,457 2,771,684 +0.4 503,541 475,126 —5.6 
Cincinnati, O. 1,609,149 1,561,761 —2.9 277,016 278,578 + 0.6 
Cleveland, O. ....... 1,828,152 1,902,628 +4.1 282,975 319,402 +12.9 
Dallas, Tex. 1,757,095 2,139,583 +21.8 334,233 382,570 +14.5 
Dayton, O. 1,383,606 1,312,444 —5.1 262,192 199,080 —24.1 
eee OO Eg mee! «eee ae a 180,705 164,415 —9.0 
Des Moines, la... 433,089 410,085 —5.3 73,137 56,932 —22.2 
Detroit, Mich... 1,960,848 2,060,548 +5.1 394,756 378,935 —4.0 
a , Sere ; 673,932 646,058 —4.1 130,620 116,340 —10.9 
Evansville, Ind.... 1,207,766 1,195,656 —1.0 258,944 200,578 —22.5 
Fall River, Mass.. 317,632 +7.8 62,539 63,997 +2.3 
Se OS! ae 933,842 1,053,740 +12.8 137,018 138,656 +1.2 
2 |” rae 907,878 517,776 +1.9 107,324 86,607 —19.3 
Grand Rapids, Mich.. 822,218 850,790 +3.5 140,574 135,030 —3.9 
ere 8 ies Seek | Rew rr 87,346 87,164 —0.2 
Indianapolis, Ind.. 542,336 1,577,370 + 2.3 257,793 276,324 +7.2 
Jersey City, N. J.. 228,082 234,869 +2.9 57,122 55,212 —3.3 
Kansas City, Kans. . 207,739 218,162 +5.0 49,651 52,206 +5.1 
Knoxville, Tenn.... 771,607 897,288 +16.3 124,454 152,054 +22.2 
Little Rock, Ark.... 848,022 882,518 +4.1 151,676 149,394 —1.5 
Lynn, Mass, ..... 997,206 1,016,820 +1.9 162,232 214,564 +32.3 
Manchester, N. H... 334,182 330,210 —1.2 55,317 54,101 —2.2 
Memphis, Tenn. . 1,062,768 1,118,660 +5.2 202,062 185,672 —8.1 
Milwaukee, Wis..... 1,120,494 1,110,452 —0.9 213,858 234,906 +9.8 
Minneapolis, Minn. 1,515,920 1,604,688 +5.9 281,086 259,927 —7.5 
Moline-Rock Island 766,626 896,140 +16.9 142,982 129,472 —9.4 
New Bedford, Mass. £96,828 299,348 +0.7 57,988 57,176 —1.4 
New Orleans, La. 1,789,865 2,020,661 +12.9 298,565 316,168 +5.9 
New York, N. Y 5,874,441 6,619,378 +12.7 1,031,290 1,105,877 +7.2 
Brooklyn, N. Y. 703,488 693,728 —1.4 122,723 114,652 —6.5 
Norfolk, Va. 913,948 912,786 —0.1 147,280 158,662 +7.7 
CIR. -COMNIE. kicks. vk bGseeS HRA O'S* - Leki 129,189 35,308 +4.7 
Oklahoma City, Okla. 1,028,230 1,090,796 +6.1 179,088 229,376 +28.1 
yg a)! A ie 1,058,022 1,011,640 —4.4 183,092 160,118 —12.5 
Philadelphia, Pa. . 2,967,683 2,887,955 —2.7 481,057 499,491 +3.8 
Phoenix, Ariz. 777,196 779,814 +0.3 140,616 127,484 —9.3 
Pittsburgh, Pa. 2,322,000 2,237,620 —3.6 441,686 433,258 —1.9 
Portland, Orem. ..... 1,052,982 1,167,572 +10.9 165,592 196,098 +18.4 
Providence, R. I, ... 1,217,438 1,200,827 —1.4 211,219 207,347 —1.8 
Reading, Pa. ..... 413,546 458,360 +10.8 73,752 83,076 +12.7 
Richmond, Va. .. 1,131,704 1,199,576 +5.9 187,236 189,854 +1.4 
Rochester, N. Y. . 1,706,827 1,706,315 —0.0 294,484 288,486 —2.0 
Sacramento, Calif. 1,083,271 1,151,217 +6.3 189,203 187,271 —1.0 
San Antonio, Tex. 509,953 658,882 +29.2 88,774 121,569 +36.9 
San Diego, Calif. .. 1,310,542 1,538,712 +17.4 195,048 221,368 +13.5 
San Francisco, Calif. 1,485,521 1,575,600 +6.1 254,575 302,146 +18.7 
South Bend, Ind. ... 801,029 784,617 —2.0 141,326 124,636 —11.8 
Spokane, Wash. 635,906 785,906 23.6 119,525 130,921 +9.5 
St. Louis, Mo. 1,675,510 1,607,405 —4.1 305,770 281,655 —7.9 
St. Paul, Minn. 1,238,587 1,217,709 —1.7 227,533 177,626 —21.9 
Syracuse, N. Y. , 992,516 997,126 +0.5 171,829 184,548 + 7.4 
Tacoma, Wash... 526,170 645,322 +22.6 98,028 105,986 +8.1 
Tene, BAe «ce kins 1,247,736 1,144,040 —8.3 208,894 225,204 +7.8 
Torente, nt. CARs... 6caciaca <edseees sire 397,040 $85,171 —2.9 
Washington, D. C. 3.096,350 3,475,956 +12.3 528,597 596,788 +12.9 
Worcester, Mass. 1,121,988 1,074,306 —4,2 193,242 187,292 —3.1 
Youngstown, O 891,326 1,042,195 +16.9 145,316 175,700 +20.9 
Total . 76,283,283 79,219,730 +3.8 14,092,869 14,245,851 +1.0 


Introduces Liquor Bill 

State Senator Francis J. Kiernan, 
Rhode Island, has introduced a bill 
to confine sale of liquor to drug and 
exclusive liquor stores. 


T. H. Ormsbee Resumes 


Thomas Hamilton Ormsbee, found- 
er of American Collector, New York, 
and its editor until July, 1935, has 
returned to the publication to take 
full charge. 


Arnold Promoted 


W. F. Arnold has been appointed 
assistant general sales manager of 
Underwood Elliott Fisher Co., New 
York. He was formerly sales man- 
ager of the adding machine division. 


Asks Anti-Price Law 


Representative John P. Lyons, 
Massachusetts, is seeking legislation 
forbidding newspapers to publish 
liquor prices. 


Write for our New Booklet... 


“How to Make a Small 
Advertising Appropriation Pay” 


by 
THE LARGE ADVERTISING AGENCY 
THAT INVITES SMALL ACCOUNTS 


ALBERT FRANK - GUENTHER LAW 


INCORPORATED 
ADVERTISING 
131 Cedar Street 
New York 


Telephone COrtlandt 7-5060 
OFFICES IN 5 PRINCIPAL AMERICAN CITIES 
ALBERT FRANK-GUENTHER LAW, LTD., LONDON 
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ADVERTISING AGE 


4 SEP OPES: 


N nine out of ten homes in Buffalo... the 
Buffalo Evening News is a regular daily visitor... 
edited for and read by all members of the family circle. 


UFFALO EVENING News 


AVERAGE CIRCULATION FOR JANUARY — 194,972 


,% Dike Pe os bg a , \ % ~ as: 3 pe. prt ie a - Fea 2 zs “ey a f ’ . Watecias' ae : x 4 os Bi te, / 
ee a: 
el ae: 
February 1 Fs 1936 — a —_—__——————————————— ee é ay 
: aig = 5 
—_ . " % : ha Tagg: — a 
F ‘a ee << ~ ee # oe ™ es ae “ ba a - om = ¥ i . ae en ow ™ a ‘ £ — ¥ 
* res si Rs * 3 al _ gg é ty es 
Ps | : am: # 
” - re ore ; a?" ? , 
‘ : 5 ¥ » sg x ~« gst ibe 
% of : i oo Be * ike aaa r . 
we... - st if ge Sa / . « e | 
, # tt i a a a” Me. ™ 
‘wae. ee. aad Se . . 3 te a oe &, 3 ; 
* . ~* te ee wea gm ~ ¥ * wo  * Pa . : = 
2 Rew - * ” ~ : : = . a $ ’ Qe " ‘ : . “Se 
— : a5 eat eo c=. ~ yp . ee 
: . 43  — % : % . m3 a i —ae Bem. "h ey Re : = ton ee ra ie 
i Ped % : : : ¥ x ge ws x 8 ot Reocane By Be i 
is. aa. ’ Pb, % ii watt % s 3 % ; ~S . ~ ? * agent ’ 
ee ee s : i Be ‘ a , ¥ > oe i, . i 
4 a ze % ee Ps 4 * &* * Pd . &. * * Ries: “ 0 — wile niin & fit 2 
“ae i~“s—” ~ > ge xi: . m. . hie * nage ‘4 ~ ate ; 
/ > we x eR. whe : , * ; te % dwt os . - \- . * : a ; ite 2 i me 
® — eres é ,% Re » * ao og 0 . wage = — said hm, > my ‘ a . > Re ri = 
foe (aes hey >» % « Neng: say & ae ~s ~ he, Me oy a 
— . oo 7 a ' atl . Ai, ‘<-  fee i. As a 
| mm .f . s4? , Se co nal ~~" — | 
| j ie nd i hr we *e soe, ies * ng = : : Bien, x oe eN ee, * %, Eg, ory eee =” SR ” > 
f ae, R-. ee. ; 3 eae a 2 Sie i * . f es epee : : 3 ‘ ; 
f- sm . a” all ck # : mS * yo iy WR , ma % a  ® . ~~, vine ks . or 
et Se i My a te : “ a % — ~ ae. a nee : +. %, ; m me 2 ie oa 5 
eetages te: ae ee BE Or Ren nike rd . Nestea ~, . * Nits ~ * Beer Lee ; 
ea! = , * * ae me x ” ae * & & ™®, , % ~ tay Sa \ Me, oo 2 Noa ¥. oS ena m ee f 
’ d . Pa bs # On, & ~ % we , mh % » ™~ “Se, — Page ee : = i i mn Os : A 
- FF sa ao 4 . “~~ ae a — * 
es es ~. Y Mu ~— “a nage * ae * ; ts 
chy ee ae. % sie os a s a, ~ 4) e “ il % : ae 
>. ae rh Soa | ~ ; y i 
i * a “‘- # ses a: ss oy * ae &.< ey ; Se ‘ ed see we ag te ‘ : as 4 J bg aed 
«J . > ae se % es s is a Rs % * ; . i bi os is . »~ a. ‘~ .* Woy 7 .% " . *.. ; whew Pod > % es 
v ~ . ae + . > : x . “. % ee "4p Be 
~ ac > a a A ve BA Te | ~ a . Nye eee i . <. : es 4 
Qe. a i eee ; : . Aes ie : ae $ %. 2 }_— Saue 
i ‘ eeagge hea 4 ee ee Fy ‘ 7 *. Ne ‘ es Ne -% X\: a % me Reece, 4 ee steer 
ia i ; % : ae an ae Tene * ms * +. ae vale 
es, ae 3 ne F sed we “ . . » a en Nn, 4 A _ . 3 NOt, onemni™ a ‘ she as x Nee. we) 
be . _~.. ie 4 oe RR Bry ee P yn MB ge x “> oy . me . : hg , m *s “om Peer. pe : 
en, ee i ee $ A ‘ 3 & emma é e ~ 5 jw, a ma “ a 
* aes a ‘. ie, lad » ~ eo : Pag. ee. ina . £ “S 5 Na , ‘ bo 
a he i» aie a  Bediting ow * 3 é . ae = § > * gs ag NS e ee ~ Mee ‘> Yong, is : S oe are . ‘4 ag, en et a nod a : ne : eed 
ore et “4 , . ~ Ning a hae r Ss . ane % ae cate. 4 < ¢ % woe ~ Sane Lhe i 
iy ee % o% * st Aes L.. vo a * we nen Ng, BE «* “> o  E bd * bes ne aii te a = es Ses mis: 
_ r se. <3 e ¥ at . a 7 me ~ . re ~ 5 : : asta, ‘ a“ Stes eee 
ig ES ee oe . ms : > . 3 5 “e * Pee * : ; - . pA " pe " aed ae a oan a 
—— gp gg ne =. et eee APN, Boel 4 i 4 . ot ey 
i Bee 4 = & * —* a me a ang % ? ee . 4 bY F : = ill ditciains, iecmetieaions et, a ae eat A 
. a i i ae we oe F ° Wiese. ; ‘ ee anos meen dining ~~ | eee 
S "Sg ae ia aa ANC “asi ee ie - Ses » 2 en ee 3 Dna ie : * ; See Mornin a Ri ad -. iad st ame ares 
Fs : eg eS 7 sat 2 on AE ae * a J % «4 a pa SR ineasd oa os wiatias > Ning, : rn Ey 
ee "= gg gre Sey. a. Meo SS \. * ee ee Oy Dm : ; a * es 
fF. ae, ang ne. . wipe Uae SS & A re ‘ean tk i ~ | 
a ; : os 2 + nappa on ee. y ones gees: ig a, % ~ % ; 
. Ras a ie Bs ‘ 5 i pee : ; cm Ela -, SS Kgs i io aes wd 4 ; bi : Xs, a Be ‘ nee, Px eke, " 
os ae ee ‘ prs re: . ’ % 8 ; ms ee eee + ety, ae. 4 ‘ s, ~ , we een ® 7% é oom “A 
ae Oo gp & . 3... > “ ‘ ye Pe tI i Nay % poe B. —— x .. oe : : hee ‘ % pe : ae 
= ae 2g i Se et et ee ee ae. ~ 4 rey bi, tale + es ae 2 ee ee 
“a ee RT Re A ae MQ Ss : > em SO ; sak % b oe oon ee a 
FS Sea , ng =e were on, >. oe con . s a ; % "ay seccngntine epee wt a. £ ese 
ee aA as ete ; a Be i Ye: we ~,; = ° . | Nee ; ng : x e* * > en . * ms ee Ween, wt a 
ees oS ee ON er, er WANS : en A ee a3. es = 4 
ae ee he Pgh Sas Le : so PO ay od  &Y- > oe : 2 > ik Vig, a, m SS ~ ae 0 7 : E24 
- RPE papi es ‘ 4 Ss . : ys % o> RNa > - ss “me a vs > € : ~ - Sy ae Repo, * y a ‘ 5 
We oa ves * ee BS 8 8 GO “eo al ye en a . “ig S > = et tS Age a “ey E - 4 
ees sek ee ee x > 61-559 Sy NRE eat eee a GS Oe . ; | 
Ce ee cone “ : ma yong ; 3 ms . ~, : : » oe Oy * la ‘ ‘ oy 3 Re Ke, oS 
* gras Fe a Se, a eS ™ 0 Oe aa a ny ‘ 3 7 “4 4 $ ce ie « Pa mg a.” sod . =. * ps3 ~. 2 i 
a ee Bi me Ot : ‘ * * mie a es ‘ “x . oe. aa *< < : ¢ 3 ee “Aarne go me eN ee a 7 ak ‘ ° BS St ee 
eee i ‘ » “s, ~ ee ie , ~ oh Y . ., ae he. ae © FF oe . Me 8 : e Bo ene 
wat: a Se ? 2 ses ak Bs 4s * ee * Ge, (ay & alle 3 % ‘, ; . mt x — ‘ * on ae ~ ‘ a” * &, ae ™~ SS ‘e 00 in ® : | ae 
Ee se No eS csi SES VOSA CAS SSS Ka i RE ST Pa PRACT ER SB “ a 
— yy A e a tS tS A ee SD mee Dna Sa “ey “S ; eee — om j ’ ‘ Ray, ped - Roh we. ~a¢ Es eee 
: * . ‘ ; 3 ; ee nas 4 ae ; : : : : 
| noe A Vitek, Ses | we. es 2% da ee EE %, Ge ie ‘ ee ¥ af. Tea pe hn a | ae Ss ce 
=, V4 nk eNY AS ya iy = Ming SN 4 s NS SS ~ ADs ie Wikiag oe Bt Sl ae adie 
a Vaan VA Oe ene a i RS oS ™ 3a at Oe eget a erate, Si ot a 
- ¢ Be OO EP ee RS Cy eS a ee Cee ee ms oS sigs iv = rine rats) 
eR t  Bhiptogs a a” Se x ME Sing. Pa) a SRA Pst Teme se : * eg SS eg ¥x ee Es te aon! a  « eo F Som “a Rae 3: eae 
ew Saae eee bf “th xe wee Noy Ee oh <3) > %, We we. en one a, ee <. + ;. Px ba < an Si ey, — gay . o. i me ener ee 
ee ae as oe Te . 3 mee ae - Foy eee sane e rie: .: iia. 3 ase 
3 “Bess: e Ae yg A Bee hes} Be a “Er ., * sa ‘oe Sake® : —. as a gis Bae ee eee > b goa a \ << ae * ® i ¥ » Soo Se i 3 ES ee pee 
Be oe 04 ‘ x i me. t es eee : 3 on ie Si ~ , ng 5 x x * — aia ay a 
Fes © : wie wo RS ~ 3 < - % a “tery ey eee § ber a od $ ig a e. bt ae ~S : bi * ace « : te me a ” ate Be Be a Ne oe ae -z 
ee ; ne aes / teat Sas SR ee me uke) oy! —— ae a te Se a ene ie 0d 
yp FR. Oe Te + er re ES A ee OM ye, ed BR ae. Ce 5 a 
. eee ae ah . Ree ‘Re a” Bs, ’ we # mes ae tage ieee Bp 23. ¥ , de < yy can a . . RS wr : * : ‘a So Sete ow ; “e ~ kg eS: : ae 
Beet se > Se og ee te > ae / ae. ned sate Mes . ; a $ ee i glee Me , oe a ‘ ~ ~, Rs ea re ig Ay > ee 
AR ee mw oA UNAS SS Soh Ce by ao. nage a “ee eetie eis. > 
po Yo a ihe oe Se % * eS ieee ae . Cae ae ee te Nig SL ¥ ag a ia 
am Be 5 . Seg i Ske eee SoC RSS ig ae o¥ ey LT ae le met nou a % <i a ah 
sone ae sabia. ke ‘es te," Ke oe a 4 : ; ae ow e; 3 : oat. % x ¥ %, *, aks ae Se a ae as. Ses ste ay a>, oe : . rm : ‘ = Pe, oe Prone me his sia, 
ee ot y F a x“ Oka ae. ne Oe eee $3 eee ee ea Raat Saar oe he " Bi 8 ran he Hq, a % ‘ ~~ psy anges wot Sy ae @ 
~ eee a j %. : ties Be RS ER ee > SP gt ee cpeiiees - tx. Sk ek Yn ‘ ne 2 ape ae ee : oe 
a gio 7 + “& be Be Ya a { ae, Pig oY a CTV. - +4 See ees ee . ae 3 tr ey SS eat Oe a ae J %, ~ & ten 3 2 Cg Rm See eres 
we ot or << } Bee a a ee —— ee aa a: eS aed Tiegh 
eR ae ee sn ‘ Sethe * Be hae “®, a all ee ee eS Bie “was “emma. Se So wee : Res 2 eal 
Bis icin ae PT ee hoe i noe ee Pe ee es x ee ge ee Sater os ae S| ee ; - Se ead, SE. Rae NE Sonal ‘ % A ‘ as , 
Bee ene © goes ae + oR ee ee Fe ae SS * Se 2S ia. as: al eR eo ae a ns So ge < $ et : 
eee * OA Re i. N . m. RR * oe as nt Re Pe. TSN a aay. an Mcp eS, en a ae patie . ole 
oe ee % % 8 > a: te Sot. pawaetinaiiapmeeeantt: ogy MR c i gS aaa ‘Se ee ghee = Eta FREE eee Re Ro Be ord a Bo Se i * t : 3 3 era a4 
aie eae ~~ aes : Eg Eee ee Re $ Ga aa eee BO i Sr a See? ae ee + ie F 3 Ron aa 
eee a: ~. a rc Me cc... ee gg MO is Ue Ree, aN a” sae Ee Eee cee Se é s om 
eae a 6 OP pecans oo one, * oe on | SS BS One Ree e. Se ae RE. oe e sae mS ice ah a ee Ss ae ¥ SO Te 
aie 4 x . ge "G — Ec oo Ses : Wee oe ee Siete: es Po SOE pee a Me ae We ys a SS oe ei Sy pies : a ; 
| eee c.. ae aaa : —— See: : * . = a, 2 : Be 5 3 “a 2 aaa oR ng eg "aa 
Sens ep ee : Be 3 a A sti ce a 4 moo ts aes we ge: oe ag ie eats pis sires SRR Ree ie > a . ie en eee See, : goes SS Ses bate: Sa *% . Y ania eae ais : 
oe Z * <o a 9 Fs Siete aed ° ee a ee et ee Se See NES oes ae ee = ee: ae agai ee ae og : eae. ae 
—— * : ee a Fe Pec Sere me Meee mee ee PR Ss a i eee icin “GRRE yaa Semen PAE ta oe ct Re 
a 3 ES Fest E.R ree ee a gee hae Re ‘eo * Soc ee Pace Rene ae oe ee ee ea) ge ga 
See Ses Sages. “tae E aes aaa ee Pe ee 2 a Bec ctogaae ae : ee: er Soe ee ee se ae oh: >. ie : eae 3 ea a 
ES ad ; See Bes 5 sesensnapsse Sica a ° je eer — SS ee Rae # Be Re a ce ee — = ee le “ “ae Se Se 6 Becks eae . ye 22 Ss be 3 ee ee oes Bie le a 
cme ee a ee “cote itis eet alms ) .., <= eee OS ie: el I ae a ee ee aa Sawa ee Se ; 3 , k soa ame eames 
ee ee 8 ee Cae meee ne 24 a se cea Soe i eee es ee + ey ee ae Ss —s eS ae 
a at ce | Bee Sons No a nal ee ale oe a * OS MR on Saeees hc ae aes ot eee eee ‘ “ae Bo Read oo = —* 2 m Es sii 
- ————r ee VO ~. 3 ie Eb a a ot OA ee eee oe. wee. ry . ro ft Y - bis: 
: Se 7 oe 4 pee eS esd Se ne Se 8 on Be oe Ge ee a © Kk ene ? < oe t,he ae ae es ‘ s &dke She Sage a nee 
eR i oa. Ses Re See ee es Re Pe on Se | Sees eg ae Gor 4 e the ne = 3 § FESS : Phe: = ee a8 i oul ela 
C0. * ee. OO Se eee PR a MR RR, ON a <A sue 4 ee ¢.- es 
Pee .3 eine = Bisnis cthccnomusscinsecsemnt nessssosioce ee ee > eed eel + ni = eR + eee. ‘ ~ SRE EE gt ee ee 
oe at beat + Pa S Sige: pecs ss a. ai ri batt tieeee i sa33 ERR EERE. BEROEAEER REO DOK cask a wy 7 Blige Seo oe BA ew” * ae ee eae oe : ap a ea Be. B . ee se Pe a - : 
:. a ——— ae ee ee ee oe CU Ue — Caan 4 ae 5 ea a. cee ge Res mae Be aN sas eee 
ee . = ER. So a Ai, a eee: nets SES seeee 5 re Boe ae : tea J 8 $5 Ps ape x * St ee Ses, ON an Sec 
f one iP s % ee $3 Bas Ad a a hills Ali hi $s. adi Bs: a4 % Dame ae ss ‘ . Bs sages she ar xe 2 Ss * e ; ie is #8: 8 e. 3 SG ae 
— wahicSite sbte wile ! WOH HAH Lissette nr Fe ae CU ree 4 | ee re Za. Be 
ae tet ew Eee REMOTES Eh So to Pi a ee iin st ee $ secon tee Ce ie 
oe he ye eee ih uth} fies i Nii dese Oh ee “2 ie 
a ETE (ERE E Se Se ee ee eee ‘ ee ae % Hee FS 
wa . Bs: . aa ee. 5 Po eal At = 3 igs .. ei a . oes : Sig. 
FS — 4 a Ba” see ae . = 4 3 = 3 3 e % ; ie = & a4 ee o3 $e am Be: ¥ ‘ = Sy, > a ee 7 
: 5 » a fal ee BRS Bee oR S: SS e = 3 k : Pee e3 ee Boe fis. Bi #4 
i ie eg pec ee Bee ee. i? Pe Bese ge $3 % ¢ 3 = 3 } et ee eg a Se Batis: 
Bg Ee ee Beas ee eS SRE e oe ates 3 ae SS oe Se ae a baretrbtrk 3. a 
= Lae = ( tw TTT ett ea E : ee 
| EE ee oe ee ; er 
OOM lti“‘“‘ tH SH ae 
, |. 1 ee a hCUe 
ad pe ae Be. i Bei 3 Se oe 3 = 3 Bs 2 3 Sie = ree oe 
- SS Sak Sah eames aS a — 
P EE ee es 
oc. ee —. 4 | kt ES = 
. ee # 
Tee. Be ee se, 
: ee a 
s : ——— 
ee 
Be? tal 
ei Wi 
a 
a de asl 
ae “i q 
: ; os 
ee 
* kay, i. 
| : . 3 S oa 
ae ee 
ae aie, 
Rd Se ng 
YW ae ear <( cea ns ee : LN daa at Sh pao cata ey = Cree Oy Se he ea MS ee aM Eo aa pean e. Pec Taig 0 I ay a les eee a 
s Pes is ; 2 i . mae AES Gane Aaa Mi Bes) Sie sO ied Sema PN icine a veep al OR SEE ay ie Oooh: kpc ay RB 0 enn ee he ih aE ere Stub. ame MRE aa EES, Me Rs Nigel og Ba Ss Ramee Senshi he SG ae ae Os 
lie st aden mb >) € MM Mt ga Bh aes, pS OR teat Rg Si eee ate Ba ae eh da ace POS aa ee Ase ee ee a oi hae ie ge peices coe 85 es Rete ant es 
SR Sth ae aoe Sites FA eee ea. en Vengo ee eR ees SRST ci Sigh PARES Sos ce Sead tae GUL aoe! = la 0) co ama Pi amie et bse Se eS em Se game Saher SS eae ae Omi, Meee Seva ar 
ese ee GE ec Se eee CRIES ei iy CRs GRRE eM ake ne BO 
Sed a FES RE SSE ee Voge Rt ce aD ART (Se oh NY ait ee gt BM «OO MN St Be Meat iv? SABA eeu ve Rapes Se aah Satyr CIT Riya 2S OE Spee Boe Se SAN oe OPS Eh eras oe! a Magee, AS ao OTe Cae Ge RMON Le ean eee Sk: Soar tae 4 a a ee 
git Sie hace! pea fy ie oa cue re ag re Se ; pe eet Nie” See aes Bee Sale Ai eee ee RO otal) aN se SRE Os) GNOME a cee Te Coates eye MON OL Bd ¢ 


Ba ote. 


16 


ADVERTISING AGE 


February 17, 1936 


Earnings of 
Advertisers 


With earnings approximating those 
of the boom years 1926-29, General 
Motors Corporation put $167,226,000 
on the right side of the ledger in 
1935, even after distribution of 
$5,000,000 to employes at Christmas. 

The year was the fifth largest in 
the company’s history, the peak hav- 
ing been reached in 1928, with $276,- 
468,000. The 1935 gain in net profit 
over 1934 was 76.6 per cent, ac- 
counted for by “a relative stabiliza- 
tion of costs which permitted profits 
to respond normally to increased 
sales.” 

Working capital as of Dec. 31, 
1935, amounted to $322,400,000, a new 
high for a year end. 


, Y 


Gross income of Phillips Petroleum 
Company in 1935 is estimated at $93,- 
600,000—largest in its history. The 
company will probably show net 
profit of about $3 per share, com- 
pared with $1.38 in the preceding 
year. Sales in 1935 were consider- 
ably above the average for the indus- 
try. In 1935 Phillips continued its 
policy of concentrating its operations 


within a given geographical 
The annual report will be 
about March 15, 


area. 
issued 


ee 

Excellent management is credited 
with the sensational 1935 results re- 
ported by American Radiator @& 
Standard Sanitary Corporation. 
Though residential building im- 
proved in 1935, it was still 74 per 
cent below the 1926 peak. Never- 
theless, the company estimates gross 
profit at $11,230,000 and net of 
$2,735,000. The second figure com- 
pares with $1,455,227 in 1934. 


ve, 

While Nash Motors Company re- 
corded a loss in 1935 for the third 
year in succession, it showed a net 
profit before depreciation for the first 
time since 1933. The net loss for 
1935 was $610,227, compared with 
$1,625,078 in 1934. The 1935 deficit 
would have been considerably larger 
Lut for heavy last-quarter sales at- 
tributed to the shows staged by the 
industry. 

Shipments in 1935 embraced 43,828 
cars, of which 21,752, or 49.6 per 
cent, were Lafayettes. In 1934, only 
42.6 per cent of the total of 29,813 
were Lafayettes. 

Much of the company’s 1935 pro- 
motion, according to experts, was de- 
signed not only to create consumer 


demand, but to rebuild the number 
and morale of dealers. Sales for the 
year ended Nov. 30, 1935, aggregated 
27,811,000, largest since 1931. 


a 
The last quarter of 1935 resulted 
in a $5,326,000 profit for United 
States Steel Corporation, enabling it 
to use black ink in recording results 
ot the year. Net profit for 1935 was 
$1,084,917. The year’s “profit from 
operations” was $60,434,000. 
7, e © 
Hart, Schaffner & Marx had net 
profit of $188,109 for the year ended 
Nov. 30, 1935. For the previous year 
the big clothing house reported a 
loss of $728,326. Additional profit 
of $85,715 was reported by retail 
affiliates in 1935, against a 1934 net 
of $60,067. 
* es P 
While detailed figures on 1935 oper- 
ations will not be available until 
March, Gerard Swope, president of 
General Electric Company, reported 
an increase of 18 per cent in volume 
over 1934. Sales in 1935 aggregated 
$217,361,000, compared with $183, 
660,000 for 1934. 
v v v 
Westinghouse Electric & Mfg. Com 
pany enjoyed 1935 volume of approx- 
imately 35 per cent over 1934, accord- 
ing to A. E. Allen, vice-president. 


Great Mountain Ranges Separate 
Lucrative Spokane Market 


from All Other Big Cities 


SUNDAY 


HE Spokane market is an area larger than the New England 
states combined, endowed with extraordinary natural re- 
sources, entirely enclosed by great mountain ranges--- North, 
the Selkirks; East, the Rockies; West, the Cascades; South, the 
Blue Mountains of Oregon --- all formidable, crossed only through 
infrequent passes. Distance to any other metropolitan center from 
Spokane, over 300 miles. 


The district hemmed in by the “Chinese Wall” of these tremen- 
dous mountain barriers includes: 


$63,000,000 Grand Coulee dam now building. 


Nation’s greatest lead-silver mine, and one of its 
leading silver, lead, and gold producing districts. 


Nation’s most productive wheat country and 
50,000 of its high income farms. 


200 sawmills feeding on largest stand of white 
pine in the world. 


It is an outstanding market, making great forward strides in in- 
come from products, payrolls, bank deposits, car loadings, retail 
sales. It is being won for scores of manufacturers with Spokane 
as center of operations, The Spokesman-Review and Spokane 
Daily Chronicle as advertising mediums. 


Reflecting favorable conditions in the Inland Empire they serve, 
these old established dailies have more than 95,000 combined 
culation (85% UNduplicated, Polk) for 101,247 


cir- 


urban families in their field. 


MORNING 


THE SPOKESMAN-REVIEW + Spokane Daily Chronicle 


EVENING 


SPOKANE, WASHINGTON 


ADVERTISING REPRESENTATIVES 


JOHN B. WOODWARD, INC., NEW YORK — CHICAGO — DETROIT — BOSTON — KANSAS CITY — SAN FRANCISCO — LOS ANGELES 
COLOR REPRESENTATIVES — SUNDAY SPOKESMAN-REVIEW MAGAZINE AND COMIC SECTIONS — ASSOCIATED NEWSPAPER COLOR, INC. 


carrier at 


DEDICATE STREAMLINE TANK CAR 


Dolly Dawn, radio star, breaks a bottle of milk across new Borden 


Hoboken. 


Gains made by industrial and mer- 
chandising divisions were about the 
same. Refrigerator sales rose 46 per 
cent; electric ranges, 49 per cent. 
Net profit in 1935 is estimated at 
$12,000,000. 
v , F 

Uncertainty over taxes has reduced 
1935 net profit of Helena Rubenstein, 
Inc., and subsidiaries to $56,494, 
compared with $159,357 for 1934. 
The company’s report explained: 
“Pending final determination of 
companies’ excise tax liability, oper- 
ations for 1935 have been charged 
with (a) excise taxes calculated on 
the basis of selling prices of the sales 
companies, and (b) federal income 
taxes based on contingency that such 
excise taxes are deductible only by 
the manufacturing company. If the 
company is successful in sustaining 
its claims, amounts charged to oper- 
ations will be restored in part, in- 
creasing profit accordingly.” 


vvwy 

The recent announcement of in- 
crease in the price range of products 
sold by F. W. Woolworth Company 
follows a reduction in profit of from 
$32,142,363 in 1934 to $31,247,230 in 
1935. Sales of the parent company, 
operating 1,980 stores at the close of 
1935, declined 0.7 per cent to $268,- 
750,483. 

The profit statement was helped 
by returns from European affiliates, 
aggregating $11,259,000, as compared 
with $10,386,793 for 1934. Majority 
holdings in the British subsidiary, 
operating 637 stores, are carried in 
the company’s balance sheet at only 
$30,000,000, though the market value 
is $228,000,000. In Germany, 81 
stores are operated. 

Expenses of the Woolworth Com- 
pany in 1935 increased 0.2 per cent, 
due in part to addition of some 
stores and enlargement of others. 
Inventory reflected this expansion, 
increasing $543,000 to $38,675,000 at 
the close of the year. 

The new maximum price is 40 
cents, instead of 20, as heretofore. 
Sales in 1935 were $268,750,000. 

a ae 

Devoe & Raynolds Company in- 
creased net profit 15.3 per cent for 
the year ended Nov. 30, 1935, while 
sales were gaining only 13.6 per cent. 
Net income after all charges 
amounted to $530,063. 

In his annual report, President 
Kk. S. Phillips announced perfection 
of a new two-coat system for house 
painting which “promises to revolu- 
tionize this important part of our 
industry.” 


The new system is based on dis- 
covery of a treatment of linseed oil 
permitting the undercoat to seal the 
surface pores of wood, thereby lay- 
ing a solid, non-cracking foundation 
for the top coat. The latter utilizes 
a new pigment said to resist destruc- 
tive ultra-violet rays and to produce 
the purest white ever known. 

Sales for 1935 were $10,016,629. 

vyvwey 

Returning to a _ profitable basis 
during the last half, 1935 net of G. R. 
Kinney Company, largest family 
chain shoe retailer in the country, 
approximated $20,000. First-half op- 
erations resulted in a loss of $80,000. 

The company increased its inven- 
tory heavily during the close of 1935 
in anticipation of advances in raw 
material prices. Net sales in 1935 
were $13,174,000. 

- | 

Net income of American Rolling 
Mill Company in 1935 exceeded 
$4,150,000 for the best year since 
1929. The Wall Street Journal at- 
tributed this and Armco’s good 1936 
start to diversification of customers. 

“The company has been doing con- 
siderable business with the motor in- 
dustry,” commented this authority, 
“but it also has developed many 
other users of light rolled products 
who buy on a good scale.” 

In 1934 Armeo’s net income was 
$966,566 after dividends on preferred 
stock. In 1933, it reported a loss of 
$673,089 after deductions and the 
corresponding loss in 1932 was 
$2,029,602, following a 1931 loss of 
$3,098,000. 

=. -¢ 4 

Though the Keglined beer can is 
heralded as an outstanding success, 
its development cost contributed to 
a substantial reduction of income 
for American Can Company in 1935. 
Net is estimated at $17,000,000 plus, 
compared with $19,522,000 in 1934. 

vvwey 

R. J. Reynolds Tobacco Company 
enjoyed 1935 net earnings of $23,- 
896,397, compared with $21,536,894 
for 1934. 

President James A. Gray reported 
a substantial increase in number of 
stockholders during the year, the 
total at the end being in excess of 
52,000. 

“Because of the character of the 
company’s principal assets, includ- 
ing increased inventories,” com- 
mented Mr. Gray, “it is possible to 
be complacent in the face of the cur- 
rently discussed possibility of some 
type of general inflation of prices 
or values.” 


Publicity— Public Relations 
A Complete Service Covering the Country 


TOM FIZDALE 


32 W. Randolph St., Chicago 
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AN you think, offhand, of an advertising medium that is accorded a higher de- 
gree of welcome in the home than is the Sunday newspaper?...or one that 
is a more essential part of the day’s routine? 


Section by section, shuttled back and forth from one member of the family to 
another; dad the main news and business pages; mother the food and household 
pages; Jim the sports section while Betty follows the society news. But there is one 
common denominator — one part that has universal interest: 

The Stanford Graduate School of Business located this common denominator 
in an independent survey in which they asked all kinds and ages of people what 
part of the Sunday newspaper they read. This is what they found: 


PAGE ONE ... . . . . READ BY 91.8% OF BOTH MEN AND WOMEN 
0 ee ee, i u 
Mees Ct eee 6 *hCU6 MCU ee Ue hUmhlhm “ 
Pe ow, oer es §* er fF he he ” 
NEXT BEST READ SECTION. .  “ “ 57.9% “ “ “%  # ” 


But however strong the hold a medium may have on its audience, it cannot sell 
goods unless that audience has the wherewithal with which to buy. 


The states that comprise the Pacific Coast Market enjoy a scale of living 25% 
higher than the nation’s average, with a Spendable Money Income 17% higher 
than the average. 


Associated Weekly, Magazine and Comic Sections, reaches the cream of this 


rich market, distributed as it is by newspapers edited for the better income groups 
in each of the twelve most important cities in the Market. 


om 
ASSOCIATED WEEKLY’S 
RECORD OF GROWTH IN 
PAGES OF ADVERTISING PER YEAR 
1927 1928 1929 

13 7oO 197 


San Francisco Chronicle e Oakland Tribune e Sacramento Union 
Long Beach Press-Telegram e Tacoma Ledger e Seattle Times 


1930 1931 1932 Salt Lake Tribune e Phoenix, Arizona Republic e Los Angeles Times 
| \ 22s “18 28h ] San Diego Unione Portland Oregonian e Spokane Spokesman-Review 

\ez 1934 1935 | Your advertisement, with the added impact of color, will be welcomed into more 
| 324 550 633 than 1,082,000 homes, reaching a high percentage of your better customers. 


tage 


MAGAZINE AND COMIC SECTIONS 


FORMERLY — ASSOCIATED NEWSPAPER COLOR INC, 
OFFICES: NEW YORK - CHICAGO - DETROIT + CLEVELAND - SAN FRANCISCO + LOS ANGELES 
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OR CONCENTRATED BUYING POWER—for 
low cost sales pressure where it is most 
needed and most productive—consider the 

FIRST 3 MARKETS GROUP, the Sunday roto- 
gravure sections of the New York News, the 
Chicago Tribune and the Philadelphia Inquirer. 


This new combination now offers rotogravure at 
an open milline rate of *1.59—less than the 
black-and-white milline rates of national 
magazines and of most big city newspapers. 
Coloroto pages can be bought for as low as 
$2,443.18 per million circulation. 


Manufacturers today have an exceptional 
opportunity to buy high-volume coverage ata | 
very low rate in America’s three largest metro- 


esp 
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&e 


America’s th s kets—N . ic ‘ : : 

and Philadelphia-cam dng eg pparblipres Ppivain. 4 politan markets—markets which are essential to 
Fi 3M —the Sund ‘ ' 

cies at de Gee Tok mon, Chee Re real national sales effort. They can secure high 


Philadelphia Inquirer. 


This new Group aives 575% coverage ofall families i spot position in the most closely read section 
1 oli ‘ i Philadelphia. 1 1 
ree Se Tee of the first Sunday newspaper in these markets. 


shown (above) in black in which are located 305 
cities of 10,000 or more population in each of which 
the Group reaches 20% or more of all the families. 


THE FIRST 


= aa : BP , 
3) 18 eS S 
— F 
— . a ant 
le 
a 7) | | + 
. 4 a di Sep ne i 2 a £ 3 | 
eee r 
‘ iol ’ ba 
nae 
aa 
a 
ial pear: 
4 B < 
= 
as ‘ < 
i ay 
ey Ape wl y ra iy tf} N 
=a AS 3 jj (] % ~ 
me Of ip Yes 
a POTN we erie | .s A" 
_ eee we! Poh 1 cereale , 
a: reo 7 S a 
i a q - r @ ) : 5 
a in ; rT] A » > -& 
-— CE 7 Ok) at ‘ ‘wae eS 
. ‘os a 7 = one r P 
- .. oy Larglt ERA : M at o 
a a } 
ae 3 Lat aK A PANG 
ee NX aaaeen, < Sik 
be, emt sey laa lt of LA) 
a Lo ce a. om 
" q . Sas, ‘ mani 
. i 
ae 
eae (em a 2 Ae tn RN RN a eR NN A mS 
gle 
a tes 
By, Sa ST Ae a oi ay SN ee MRE RMR ifm ee ee eee Onc ake er is: AR eas ee mae 
eae sais Bea? Ze ; ze ae shies ie: Neon Re deere : @ stig ener mee 1 Se pew . is: : x : 4 ste SR Se = aes SD et ‘ ; Neie = Pie Ee ae Q ee % *¥ a oy Beate: Rei 2 43 ee beings FO Bs 
i a ee ee ee me 


we sd 


February 17, 1936 


ADVERTISING AGE 19 


HE FIRST 3 MARKETS GROUP circulation 

is now in excess of 4,400,000. Over 2,800,000 is 
right in the metropolitan districts of New York, 
Chicago and Philadelphia—giving a combined family 
coverage of 57 percent. 


In addition, the Group gives 20 percent or better cover- 
age of all families in 173 cities of 10,000 or more population 
in 121 counties which come within the merchandising 
influence of New York, Chicago and Philadelphia. 
Coverage of these 173 cities as a group is 31 percent. 
And coverage of the 121 counties in which these 173 
cities are located, is 23 percent. 


The FIRST 3 MARKETS GROUP may be used alone 
or it may be dovetailed into a nation-wide advertising 
plan. The 166 counties (including metropolitan New York, 
Chicago and Philadelphia) penetrated and blanketed 
by these three Sunday newspapers contain 25% of the 


nation’s population and account for 32% of all retail 
sales. Family coverage by the Group is 45%. 
* . * 

HE SALES POWER of the Group in these 166 counties 

needs no supporting media. Each of the three member 
newspapers is outstanding in its ability to move merchan- 
dise. Combined they deliver an impact on consumers 
and dealers recorded immediately in increased sales. 


The Group also can strengthen any national campaign. It 

supplies the needed pressure in the first three cities and 

their adjacent markets where magazine coverage thins out. 
* * * 


F you want more sales, there is no better way of getting 
them in America’s first three markets than by scheduling 
advertising in the FIRST 3 MARKETS GROUP. Wiite or 
wire for a representative of any one of the undersigned 
newspapers to bring the complete story to your desk. 


New York News > Ghicago Tribune > The Philadelphia Inquirer 


* NEWSPAPER ADVERTISING 1S POINT-OF-SHOPPING ADVERTISING * 
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Salat is — ~ —— - = 
. > . 
Thielen Transfers Agency for Burke’s Plan Fashion Course 
+ Fred A. Thielen has been appointed Edward and John Burke, Ltd., Fashion Group, New York, will 
me treasurer and general sales manager| Long Island City, has appointed Mc-|stage its second spring fashion 
ans of Yoerg Brewing Co., Minneapolis. | Cann-Erickson, New York, to handle| course at its clubrooms in the RCA 
- He was formerly general sales man-| advertising of Burke’s Three Star| Building Wednesdays from March 4 
‘ ager of Minneapolis Brewing Com-| Old Irish whisky, Burke’s Jamaica| to May 6. Topics will be “Fashion,” 
: ; pany. Rum, C&C ginger ale and club soda, | “Advertising,” “Merchandising,” “De- 


Perrier water, Amer Picon and} signing,” 


“Home Furnishings,” 


NBC's 
Wynn's 
CBS. 


Young Aids Wynn 
John S. Young has resigned from | 
announcing staff to join Ed 
series on 


new 


Helm Leaves Agency 
Helm, Jr., has 
as treasurer of J. L. Arnold Co., New 
York 


Henry B. 


Plymouth 


Gautier’s cognac, 


with Literary Digest. 


Hamann, Lansing Shift 


“Publicity,” “Display” and “C¢ 
ics,” followed by a forum May 


| month in its history. 


“Newspaper and Magazine Fashion,’ 


smet- 
6. 


William P. Hamann has joined : 
the Boston office of Time, and Remington Sales Up 
Fletcher Lansing has become New Remington Rand, Inc., co-sponsor 
England representative of Fortune,| 0! March of Time on the Columbia 
resigned | Mr. Hamann was formerly with| network, sold more typewriters In 
Business Week. Mr. Lansing was| December, 1935, than any other 


Producing 


largest surface 
per mine at 

ham, Utah, 
the state's 
gold producer. 


copper 
principally, Ame 


rica’s 
cop 


Bing 


also is 
largest 


Che Salt Lake Cribune__ 


MORNING AND SUNDAY 1\' 


National Representatives: [is 
REYNOLDS- FITZGERALD, INC 


New York 
Chicago 


Philadelphia 


GOLD! It is here... literally, 
in the hills . figuratively. 
in the homes of the 784,624 
people who live. spend. con- 
sume in the Salt Lake Market 
Area! 


Good prices for minerals—for farm 
and range products. too ——- make 
this market a bright spot on the 
nation’s sales map. Here are more 
than three-quarters of a million 
people— good earners, alert buyers. 
They buy at retail 15% more per 
capita than the national average. 


Annual new wealth production in 
this area, for the three basic in- 
dustries during the past three or 
four years (sub-normal — years, 
please note!) was as follows: 


Mining ...........$147,456.000.00 
Manufacturing . 146,916,000.00 
Farm and Livestock 148.810,000.00 


MB. vc abewes $ 143.182.000.00 


Take another look at the homes 
pictured above. 54.5°% of the fami- 
lies in the Salt Lake Market Area 


Detroit 

San Francisco 

Los Angeles 
Seattle 


.. and in Homes Like These! 


own their homes 17% above 
the national average. That's an in- 
dication of the human character of 
this market—solid,. substantial, re- 
ceptive to products of merit. 


That's the kind of people who read 
The Salt Lake Tribune-Telegram. 
These papers have an unduplicated 
daily coverage of 87% in Salt Lake 
City--77% in Salt Lake County—- 
WoO in Utah — 37% 
in the entire market 
area; and a Sunday 
coverage of 90% in 
Salt Lake City— 
80% in Salt Lake 
County — 52% 


in Utah — 40% 


in the entire 
market. 
The Salt Lake 


Tribune - Tele- 
gram is the one 
metropolitan 
medium — effec- 
tively serving at 


Executives in- bie, 
terested in 
“winning the 
west" will 


[a 
| ee aoe 


want a copy of 


one low cost this our “Market Facts” ~ an 
: exhaustive, detailed study 
rich four-state of the Salt Lake Market 
Area. It will be sent on 

market. request. 


alt Lake Telegram 


EVENING ONLY 


Color Representatives: 
Member, ASSOCIATED WEEKLY 
New York Detroit 
Chicago San Francisco 
Cleveland Los Angeles 


SOLEMN JUDGE IN MOMENTOUS DECISION 


pany's sales convention. 
with alienating the affections of one Johnny Manville, the court ordered the 


L. C. Hart, Johns-Manville sales manager, took the role of Portia at the com- 


When Miss Modernization charged Miss Newhouse 


youth to marry both ladies! 


ing Oct. 


of Cireu 


at the 


ter D, 
udopted: 
gation of 
with the 
warrantec 
the 
shall be 


pense of 


hianaging 


tified, cos 


involved, 


dD. D 


nadian = ( 
Toronto, 


Chicago, 
Tobacco 
G. R. 
Chic 


Co., 
coll. 
lows: 


Detroit: 
ton, QO. 


for handling 


The 1936 
Stevens 
heretofore. 

The tollowing amendment to Chap- 


Article 1, Section 9b, 


Bureau to 


dence that 


“The complainant 
agreement in advance to pay the ex- 
investigation if, 
the investigation has been made, the 
believes the 
plaint has not been justified, and the 
cost of the investigation shall be as- 
sessed against the complainant. 


in view of 


ceeding T. 


Schaeffer, 


of the A. B. C., 


ARN IS GIVEN 
MORE POWER IN 
INVESTIGATIONS 


A.B.C, Board Sets Oct. 15-16 
for Convention 


(Picture on page 1) 
Pinehurst, N. C., 
15-16 as dates 
convention and ruling on procedure 
investigations, 
the board of directors, Audit Bureau 
its monthly 
meeting here last Friday. 
convention will be held 
Chieago, as 


outside 


lations, held 


Hotel, 


“If a publisher member desires the 
outside investi- 
some other paper's circu- 
lation he shall file a written request 
Bureau, supported by evi- 
investigation is 
evidence 
to the managing director to warrant 
investigation, 


make an 


such an 
l. If the 


the 


made. 


the 


director 


Allocation of Expense 


“If, in the opinion of the managing 
director, the complaint has been jus- 
the investigation shall 
be assessed against any or all papers 
in proportions 
by the managing director to be just 
facts developed. If 
any publisher involved considers the 
apportionment of the expense unjust 
he may appeal to the board of direc- 
tors for a 


t of 


the 


revision.” 


Richards, Sears, Roebuck & 
Co., Chicago, and H. H. Rimmer, Ca- 
Electric 
directors, suc- 
KF. Driscoll, Armour & Co., 
Greene, 
Co., Hamilton, 
Marshall 
elected secretary 
succeeding Mr. Dris- 
Mr. Greene has left the tobacco 
field to enter business for himself. 
New members were elected as fol- 
Advertisers 
Hygienic Products Co., Can. 
Campbell-Ewald 


reneral 
were elected 


and L. R. 


‘ago, Was 


Agencies 


Feb. 
of its 


investigation 


shall 


Chrysler 


| 
} 
| 


10.—Fix- 
1936 


Was 


seems 


sign an 
after 


com 


considered 


Co., 


Ltd., 


Tuckett 
resigned 
Field & 


Corp., 


York; Lawrence C. Gum- 
Advertising Agency, New 
Magazines—Action Stories, 
New York; Lariat Story Magazine, 
New York. Newspapers — Record, 
Anderson, S. C.; Daily Hub, Kear- 
ney, Neb.; Courier Times, Tyler, 
Texas; Telegraph, Tyler, Texas; 
News-Herald, Vancouver, B. C. 


‘o., New 
sinner 
York. 


Hearst Daily on Air 
Prudence Penny, home economics 
expert, is featured in a new weekly 
series over station WBBM, Chicago, 
sponsored by Chicago Herald and fa- 
aminer. J. L. Sugden Advertising 
Co., Chicago, is the agency. 


NEW | 
SUPER- 


IMPOSE 
‘STATS! 


UNHEARD-OF! 
GET A SAMPLE! 


RM Copy announces an- 
other genuine advance in 
photostat technique, the Rapid 
Superimposed ‘Stat. Just send 
along your illustration and letter- 
ing separately, and we'll make 
‘stats with the lettering on the 
picture, in reverse or solid tone. 
Never before attempted! A tre- 
mendous saver of time and ma- 
terials! You can scarcely appre- 
ciate this idea's usefulness until 
a Rapid Contact Man gives you 
the story. . . Do that! Call up 
for a sample! 


GIANT PRINTS 
PH OT _% TATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 


NEW YORK 
415 Lexington . . . . 444 Madison 
VAnderbilt 3-3680 


6 
CLEVELAND 
Union Trust Bldg. 

Main 9335 


* 
CHICAGO 
110 So. Dearborn 228 No. La Salle 
360 No. Michiaan Ave. 
STAte 5977 
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A COMPLETE COLUMBIA BROADCASTING SYSTEM SERVICE 


FOR “SPOT” ADVERTISERS IN 12 KEY MARKETS 


Whether youre buying 5 minutes or 50 hours 


using transcrip- 


tions or (very) live talent «: you get a privileged hold on 12 major 


markets through RADIO SALES, INC.—plus the full services of the 


CBS Merchandising Departments «* Here is a complete ‘spot’ radio 


service—covering | to 12 blue-ribbon Columbia Network stations. 


WABC, New York x 50,000 Watts 
WBBM, Chicago x 50,000 Watts 
WCCO, Minn., St. Paul s* 50,000 Watts 
KMOX, St. Louis x 
WJSV, Washington x 10,000 Watts 


50,000 Watts 


WKRC, Cincinnati x 2,500" Watts 
WBT, Charlotte * 
WFBL, Syracuse <x 5,000* Watts 
KHJ, Los Angeles 


50,000 Watts 


5,000* Watts 


KFRC, San Francisco 
KGB, San Diego 
KDB, Santa Barbara 


5,000* Watts 
1000 Watts 
100 Watts 


And the DON LEE CALIFORNIA Network 


RADIO SALES, INC. 


NEW YORK, 485 Madison Avenue, WI 2-2000 * CHICAGO, 
Wrigley Building, 410 N. Michigan Avenue, Whitehall 
6000 * DETROIT, Fisher Building, Room 902, Trinity 2-5500 


* This is Day Power. The Night Power is 1,000 Watts 
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ADVERTISING AGE 


February 17, 1936 


Reflections of the battery in mirrors 
made this picture of “spinning power" 
for Globe Union Mfg. Co., Milwaukee, 
to feature copy in Collier's, Country 
Gentleman, Saturday Evening Post, Time 
and trade papers. Pohlman & Rogahn 
Co. did the work for Klau-Van Pietersom- 
Dunlap & Associates. Ralph P. Ham- 
mond is advertising manager. 


SAYS POSITION 
ON RIGHT -HAND 
IS. OVER-RATED 


Gallup Expert Calls Content 
Important Factor 


Chicago, Feb. 10.- 
endorsement of actual 
in newspaper advertising was ex- 
tended before the Newspaper Rep- 
resentatives Association of Chicago 
today by Harold A. Anderson, of 
Gallup Research Service, before a 


Unequivocal 
photographs 


record-breaking crowd at Medinah 
Club. 
Many agency executives were 


among the throng which heard Mr. 
Anderson’s exposition of the latest 
discoveries of his organization in 
checking consumers’ acquaintance 
with advertisements in “yesterday’s 
newspaper.” 

Equally sensational was Mr. An- 
derson’s declaration that right-hand 
pages are no better read than those 
on the left and in many cases are 
less thoroughly perused. The amount 
of attention devoted to any page, he 
asserted, depends on the degree of 
interest focused in the 
that page. 

Since advertisers are prone to de- 
mand right-hand position, left-hand 
pages usually carry less advertising 
and more news, creating a_ poten- 
tial opportunity for the advertiser 
who is willing to put faith in the 
reportorial staff. 

Mr. Anderson used radio as an il- 
lustration of the principle he es- 
poused, asserting that  entertain- 
ment on a program is an accurate 
index to advertising value of the 
period. 


news on 


Recognize Photographs 


Explaining his opening statement, 
he said that Gallup. investigators 
have found that while consumers 
are not familiar with various types 
of art, they are able to differentiate 
between that produced by the 
camera and the artist. The former, 
he said, creates far more confidence 
in the reader than does an “artist’s 
conception,” even when the latter is 
unlabeled. 

In this connection, magazines 
have made some startling mistakes 
in illustrating their fiction, he as- 
serted. One high-priced serial, to 
which much fan-fare was devoted, 
was read by only 6 per cent of the 
women interviewed by Gallup, and 
another equally well advertised, by 
only 7 per cent. Mr. Anderson de- 
duced that the illustrations were so 
war-like that they gave feminine 
readers a misleading impression as 
to the subject matter. 

On the other hand, a magazine 


known author, gave’ it a suitable 
“clinch” scene, and presented it 
without preliminary exploitation, 
won the plaudits of 50 per cent of 
its readers. 

Mr. Anderson made it clear that 
Gallup measures only the size of the 
cross section attracted by any par- 
ticular piece of copy, and does not 
pretend to appraise the sales power 
of the advertisement. Where such 
figures are available, they some- 
times show a startling lack of cor- 
relation between the Gallup figures 
and volume of business pulled. 

In a refrigerator advertisement, 
where the supposedly repulsive art 
work took the place of photographs, 
only 10 per cent of those inter- 
viewed indicated that they had read 
the copy. However, the advertiser 
reported that the advertisement, of- 
fering a saving of $41 under the 
standard price, which had also been 
well advertised, was one of the most 
effective ever used. 

Mr. Anderson explained that some 


=. is designed to exclude anyone 


not definitely interested in the 
product at the moment, by burying 
special offers and other devices. 
Mere count of readers is not par- 
ticularly significant in such cases, 
he admitted. 


Sinclair Pictures Liked 
The speaker suggested that ad- 
vertisers might profit by borrowing 
the style of the particular medium 


being used. The Gallup discovery 
that pictures, and _ particularly 
photographs, wield a potent influ- 


ence, has been utilized by many ad- 
vertisers, he said. A talcum powder 
manufacturer who carried this prin- 
ciple one step further, using the 
style affected by certain newspa- 
pers, induced 44 per cent of women 
readers to scan his copy, while an- 
other advertiser of the same prod- 
uct, using a more individual layout, 
attracted only 1 per cent. 

Sinclair Oil Company’s adaptation 
of the newspaper picture page in- 


duced reading by 51 per cent in one 
instance. A Hyvis advertisement, 
using a reverse plate, was read by 
only 12 per cent, according to Mr. 
Anderson. 

Mere size is no guarantee that an 
advertisement will be read, Mr. An- 
derson said. A full page advertise- 
ment making liberal use of photo- 
graphs was perused by 63 per cent 
of those queried. A half-page which 
also employed pictures was able to 
attract 61 per cent. 

Returning to the photograph ver- 
sus line drawing debate, Mr. Ander- 
gon said that in the case of one re- 
tail advertisement a halftone and its 
accompanying copy was seen by 64 
per cent of those interviewed, while 
another advertisement of identical 
size, employing the artist’s handi- 
work, attracted only 24 per cent. 

He said that Hearst Sunday news- 
papers induce readers to use the 
scissors freely by use of cut-outs, 
etc., and that it is not surprising 


(Continued on Page 24) 


New Accounts, Personnel 
at J-W-T in St. Louis 


J. Walter Thompson Co., St. Louis, 
is expanding. New accounts include 
Wohl Shoe Co., St. Louis, and Griese- 
dieck Western Brewing Co., Belle- 
ville, Ill. Griesedieck has distribu- 
tion in five Central Western states. 

Arthur C. Farlow, account execu- 
tive in the San Francisco office, has 
been made St. Louis manager, suc- 
ceeding Henry M. Stevens, trans- 
fered to New York. Kelsey Denton, 
formerly in the New York office, 
succeeds Mr. Farlow at San Fran- 
cisco. Lyle T. Johnston has been 
added to the St. Louis staff in charge 
of new business activities. 


Laurence in New Post 


Gordon Laurence, recently an 
agency executive and for many years 
prior to that advertising manager of 
L. C. Smith & Corona Typewriters, 
Inc., has been appointed assistant to 
the president in charge of sales and 
advertising of Allen Calculators, Inc., 
New York. 


which bought a story by an un- 
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ADVERTISING AGE 


White King on Radio 


White King Soap Co., Los Angeles, 
Cal., has appointed Raymond R. 
Morgan Co., Hollywood, for radio 
advertising. A network program is 
planned. 


Fizdale Named 


Tom Fizdale, Chicago, has been 
placed in charge of publicity for the 
National Barn Dance and Uncle Ezra 
radio shows of Dr. Miles Labora- 
tories, makers of Alka-Seltzer. 


Rosson’s New Post 


Herbert L. Rosson, recently with 
Smith & Drum, Los Angeles, has 
been placed in charge of publicity 
for J. Walter Thompson Co., San 
Francisco, succeeding Walter B. 
Martin, resigned. 


Petty Heads Club 


James W. Petty, Jr., has been 
elected president of the Atlanta, Ga., 
Advertising Club, succeeding Robert 
E. Martin. 


New Character, 


Is Introduced 


New York, Feb. 13.—A new trade- 
character, Okey Oakite, has 
been brought out by Oakite Prod- 


is a little fellow whose 
broad grin is expected to make the 
housewife’s thoughts about’ the Ww 
cleaning job ahead a bit ; 


soon appear in newspapers in many 
parts of the country. Okey Oakite 
jingles will be featured on radio. 


S. 


in many situations, will 


brooms, polishes and brushes 


Boost Winter Sports 
Pittsburgh's first snow train was 
by Kaufmann’s Depart- 
. ment Store Feb. 1-2. About 800 en- 
., Maker of Oakite cleanser | paoeq reservations for a winter ex- 
windows, woodwork and|-uyrsion to Kane, Pa. at the store’s 
sporting goods department. 


sponsored 


Morton Joins Liberty 
Robin Morton, formerly with | 2084! to require 
Conde Nast and House & Garden,|ances to be 


The trade character will also be| has joined the Eastern sales staff of 
shown in counter displays and in| Liberty. 


O ki Ok window posters. A new poster, 
a ite ey, “Spring Cleaning Suggestions” is ROUGH SLEDDING 


designed to aid the dealer move not 
only Oakite, but other associated 


cleaning products, such as mops, FOR BILL 10 END 


Washington, 
siderable opposition 


Con- 
at 


=eneeemen the hearings of the House sub-com- 


Kirkpatrich in A. A. A. A. | mittee of the 


Kirkpatrick Advertising|" Pending measures di 
Service, Portland, Oregon, has been | Prohibit price discrimination through 
; ; lected to membership in the Ameri- | @dvertising 
A series of newspaper advertise-|¢an Association of Advertising |discounts on 
portraying the happy-go-| Agencies. 


‘ollier's 


Read every week by more than 2,400,000 Active-Minded Families 
NEW YORK e PUBLISHERS: COLLIER’S e 


Lisren—America is building 
again. Once more the welcome 
rasp of the carpenter’s saw and the 
ring of the mason’s trowel are 
heard throughout the land. Truck- 
loads of lime, lumber and cement 
are rumbling down the roads. 
Trainloads of trademarked roof- 
ing and insulation, heating plants 
and bathroom fixtures, plaster 
board and linoleum are rolling on 
the rails to meet the demand. A 
total of 500,000 new houses a year for 
the next decade is predicted! 

America’s active people are tired 
of living in cramped quarters. 
Tired of parking the second car 
out in the yard. Tired of one bath- 
tub for the whole family. So they 
are going ahead—translating 
dreams into blue prints, and blue 
prints into homes. 


Towels, sheets, blankets, table 
linens —new plumbing fixtures, 
automatic heating devices, 


Active Marketa new house makes! 


he 


The Active Market ‘‘sparks" to 
the idea of electrical appliances 
for the new home—electric re- 
air conditioning—what an frigerators, sweepers, toasters 
and scores of others. 


YING THE FOUNDATION 


OR AMERIAS BULLLING BOOM / 


Collier's has the ear and the 
confidence of these forward-going 
people. Its cheerful and construc- 
tive viewpoint meets with theirs. 
For four years, Collier’s has shown 
them the latest developments in 
home building. The latest devel- 
opments in planning and financ- 
ing, in decorating and furnishing. 
So, today, the Collier’s market — 
America’s Active Market—is call- 
ing for tremendous quantitics of 
products designed for better living. 

Truly, these 2,400,000 active 
Collier’s families are laying the 
foundation for America’s building 
boom and Collier’s advertising 
boom. Because advertisers recog- 
nize their quick responsiveness, 
Collier’s had a larger linage gain 
in 1935 than all other major 
weeklies combined. 


A new home Is an Active Market 
for new beds and mattresses, 
new drapes, furniture, smart, 
modern floor coverings — new 
household accessories of all kinds 


ilo 


© 1936, The Crowell Publishing Co. 


THE CROWELL PUBLISHING COMPANY e 250 Park Avenue, 
WOMAN’S HOME COMPANION e THE AMERICAN MAGAZINE e THE COUNTRY HOME 


measures designed 


Charles Wesley 
ing Associated Grocery Manufactur- 
ers, objected strenuously to the pro- 
advertising allow- 
available to 
buyers regardless of size. 
tended that such a provision would 


committee 
to 


special 


purchases, 
represent- 


all 
He con- 


Dr. John B. Watson, who has thrown in 
lot with the New York agency. He is 
widely known as a psychologist. Photo 
by Nicholas Muray. 


virtually result in discontinuance of 
such allowances “which are proving 
so valuable to both producer and 
distributor.” 

A number of other witnesses, par- 
ticularly those representing rubber 
manufacturers, joined in this criti- 
cism of the pending measures. Elim- 
ination of sales promotional allow- 
ances would be a backward step, 
they asserted. 


Allowances Necessary 


They also contended that quan- 
tity allowances to large purchasers 
allow manufacturers to stabilize 
employment through long contracts. 

Among witnesses appearing  be- 
fore the sub-committee were Hector 
Lazo, representing’ retailer-owned 
wholesale establishments, Gerrard 
Ungaro, National Voluntary Groups, 
and Edgar Watkins, National-Ameri- 
can Wholesale Grocers’ Association. 

The committee has before it a bill 
by its chairman, Representative Ut- 
terback, of Iowa, as a proposed sub- 
stitute for the Patman Dill. 

The Patman measure authorized 
the Federal Trade Commission to 
establish quantity limits for dis- 
counts, while the Utterback bill 
would prohibit discounts. 

The companion measure to the 
Patman bill, introduced by Senator 
Robinson, Arkansas, was reported 
favorably by the Senate judiciary 
committee. 


CHAIN EXECUTIVE 


DEFENDS ALLOWANCES 
Washington, D. C., Feb. 13.—Enact- 
ment of legislation regulating manu- 
facturers’ prices will cause a_ boot- 
legging situation worse than in the 
sale of liquor during prohibition, in 
the opinion of Charles F. Adams, 
treasurer of First National Stores, a 
New England grocery chain. 

“Such legislation is contrary to 
human nature,” he said. “It’s unen- 
forceable!” 

Mr. Adams declared himself as be- 
ing unequivocally opposed to laws 
which would curb initiative and in- 
genuity in business. 

“Advertising allowances and cé- 
operation between manufacturer 
and retailer in sales promotion are 
necessary in modern business,” he 
said. 

“There's nothing new in such ar- 
rangements. The contractual forms 
may be new, but gentlemen’s agree- 
ments on such matters have been 
used for more than 40 years to my 
own certain knowledge.” 

Mr. Adams told the Patman com- 
mittee investigating chain store 
buying that his chain of 2,600 units 
received allowances of $426,583 from 
90 manufacturers in 1934. The com- 
pany spent $797,000 for advertising 
in that year, of which $555,000, or 70 
per cent, went into newspapers. 


Five Named Partners 


in Eastern Agency 


Frederick Anderson, Harry M. Bil- 
lerbeck and Deane H. Uptegrove of 
the New York office, and George W. 
B. Hartwell and Hal R. MacNamee, 
Boston, have been made partners in 
Richardson, Alley & Richards Com- 


pany. 
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ADVERTISING AGE 


February 17, 1936 


Clipper Belt 
National Again 
After 10 Years 


Detroit, Feb. 13.—Appointment of 
Brooke, Smith & French, Inc., as ad- 
vertising counsel for Clipper Belt 

Company, Grand _ Rapids, 
manufacturers of Clipper belt 
hooks and belt cutters, has 
announced by James K. Dia- 

president and general man- 


Lacer 
Mich., 
lacers, 
been 
mond, 
ager. 

After an 
years from 
field, the 


almost ten 
advertising 
again take 


absence of 
the national 
company will 


| space in national magazines, as well 
as in dealer, trade and export publi- 
cations. In addition to national ad- 
vertising, the company will inaugu- 
rate an intensive direct mail cam- 
paign. 


Has 1,400 Dealers 


The Clipper Belt Lacer 
has an organization of 
1,400 dealers and a vast number 
of export outlets scattered through- 
out important cities of tke world. 

“Clipper belt lacers and lacing 
hooks are used wherever belts turn 

in cotton gins of the South, great 
jautemobile plants of the Midwest, 
mills and factories all over the 
world and even aboard great 
liners,” Mr. Diamond said. 


Company 
more than 


ocean 


Cement Association 


Backs Competitions 


Portland.Cement Association, Chi- 
‘ago, is sponsoring two simultaneous 
architectural competitions for de 
signs of Firesafe concrete houses. 
Prizes total $7,500. 

Complete details were announced 


in the current issue of Pencil Points, | 


New York. 


Sell 5,076 Birthday Mats 


Reports indicate’ that 
lines of tie-up advertising promoted 
the fight against infantile paralysis 
through the President’s 
celebrations, 5,076 mats at 
being supplied by Wm. H. 
Co., New York, advertising 
for the committee. 


$3 a set 
Rankin 
agency 


| 
| 
} 
| 


| 


Birthday | 


| 


Gamble Makes Change 


After several years in the national 
department of Scripps-Howard News- 
papers, Lynn Gamble has joined the 
Jew York staff of Williams, 
Lawrence & Cresmer Co., publishers’ 
representatives. 


Laxative to Moss 
Hints Mfg. Co., Orange, N. J., 


|}maker of a mint laxative, has ap- 


pointed Moss Associates, New York. 
national newspaper campaign has 


10,000,000 | | been approved. 


Book Club Appoints 


French Book of the Month Club, 
New York, has appointed Zinn & 
Meyer, Inec., New York. Newspapers 
and magazines will be used. 


GAINS 203,730 


Daily Retail Display — 1935 Compared 


The San Francisco Evening 


CALL-BULLETIN 


LINE 


red with 1934 


. Greater Gain Than Any Iw? 


an Francisco Dailies Com 
1935 also marked the 


FOURTEENT 


pined 


leadership ; 
SIXTH year of Daily General eh 
H year of Daily Total Displ#y 


SAYS POSITION 
ON RIGHT-HAND 
IS OVER-RATED 


(Continued from Page 22) 
that coupons are included gener- 
ously in the results. Advertisers 
can employ this technique success- 
fully, he suggested. 

A food advertiser has profited by 
following editorial styles closely, 
even printing recipes in the same 
type and style affected by the 
woman's page. This treatment has 
“upped” returns by adding the pres- 
tige of the newspaper to that of the 
advertiser. 


Value of Depression 


Emphasizing the opportunities for 
advertisers who are willing to do 
some independent thinking, Mr. An- 
derson pointed out that color comic 


sections date back for decades, but 
it was only recently that advertis- 
ers began to capitalize them. It was 


the hard sledding of the depression 
which forced all concerned to de- 
part from the traditional viewpoint, 
the speaker asserted. 


As a result, 1935 advertising in 
comics aggregated $11,000,000 he 
said, yielding new revenue both to 


and advertisers who 
used them. He bowed in the direc- 
tion of the Wm. Wrigley Company, 
which spent $1,000,000 in black and 
white copy on comic pages last year 
and will repeat in 1936, after some 
difficulty in getting publishers to 
break the sacred column rule. 

With its “Little Alby,’ General 
Foods Corporation has created a 
comic character which compares 
favorably with those of orthodox 
birth, Mr. Anderson said, surveys 
showing that the pop-eyed kid is a 
great favorite with the youth of the 
land. 

Mr. Anderson predicted that other 
new types of advertising will be 
used in newspapers. For instance, 
he asked now that Wrigley has 
broken down the barriers, why do 
newspapers not run their comics on 
two separate pages to take advan- 
tage of the great popularity of these 
fictitious men and women of the en- 
tertainment world and give advertis- 
ers more favorable position than 
ever before enjoyed? 

The make-up in the metropolitan 
section of the Chicago Sunday 
Tribune should be more’ widely 
adopted, Mr. Anderson contended. 
In this section, advertising is sold 
on the picture page, the latter’s 
high attention value being extended 
to the advertisement which enjoys 
its company. 


newspapers 


Contest for Models 


to Feature Dinner 


A “Gridiron Dinner,’ patterned 
after the famous gathering of Wash- 
ington newspapermen, will be staged 
by Chicago Federated Advertising 
Club Feb. 19. The “Tobacco Road” 
incident, among others, will be 
treated. Other special entertainment 
will be offered. 

A feature of the evening will be 
selection of “The Nation’s Ad-Girl” 
from ten models. The winner must 
be in Chicago to receive the final 
award. Agencies, advertisers and 
photographers wishing to enter 
models in the contest should send 
photographs, name of model, product 
for which she has posed, and name 
of sponsor to Leslie Gooder, chair- 
man, 


Gets Pretorius Account 


John B. Geraghty Agency, Phila- 
delphia, is handling account of Pre- 


torius, food scientist-lecturer, and 
Pretorius’ Food Chemistry Educa- 
tional Institute, Hollywood, Calif. 


Newspapers in Washington, Cincin- 
nati, St. Louis, and Kansas City are 
being used. 


Frankenmuth to Martin 


Frankenmuth Brewing Co., Frank- 
enmuth, Mich., manufacturer of Old 
Frankenmuth lager and Old English 
ale, has appointed Martin, Inc., De- 


troit, as advertising agency. News- 
papers, radio, and outdoor will be 


sed. 
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ADVERTISING AGE 


BUY ELASTICS 
AND MAYBE YOU 
CAN HAVE SHIRT 


Distribution as Practiced in 
Old Moscow 


In the United States, an enter- 
prising advertiser is likely to give 
away women’s garters in order to 
sell his shirts. But in Russia, you 
have to buy garters before they 
will sell you a shirt. 

That is one difference between 
the U. 8. A. and U. 8. 8. R., ac- 
cording to Gene Morgan, of the 
Chicago Daily News, who is 
abroad for that paper. In a copy- 
righted dispatch to the News Mr. 
Morgan gave an interesting pic- 
ture of distribution and sales 
methods in the land of the Soviet. 
Mr. Morgan's story follows by 
permission of the News: 

Moscow, U. S. S. R., Jan. 10.— 
Hearken to the touching tale of the 
bachelor of Uzbekistan. 

Fate apparently had slated him to 
be a pronounced bachelor even be 
fore he could pronounce Uzbekistan 

Well, sir, here’s the way it hap 
pened. You see, owing to unbalanced 
supplies of goods in retail stores 
throughout the Soviet Union, a con. 
dition which in many cases is rapid- 
ly being mended, a shop will often 
find itself with a shortage of certain 
desired commodities, and at the same 
time with a surplus of things less 
hankered for by the fussy public. 

Then it is the duty of the clerks 
forcibly to foist upon unwilling buy- 
ers certain articles before selling 
them the goods they came to buy. 

buyer who wants a can opener 

may have to buy in addition a 
snappy winterweight horse’s sur. 
cingle, because the store is low on 
can openers but has on hand enough 
surcingles for a cavalry brigade. And 
that is the way to bust up consumers’ 
resistance to surcingles. 

The above may be a rather sketchy 
illustration of this soviet trade prac 
tice, but perhaps you get the idea. 


Tale of Woe 


As to the bachelor of Uzbekistan: 

“IT went into the store to buy a 
shirt,’ he explained through semi 
official channels. “I very much 
needed a shirt. In fact, I just had 
to have a shirt, and I had scraped 
up enough rubles to purchase one. 

“But, with my money in hand, did 
they at once sell me a shirt? They 
did not. The comrade in charge told 
me that in order to obtain a shirt 1 
would also have to buy a set ol 
women’s stocking elastics. 

“But, comrade,’ I protested, ‘I am 
a bachelor. I have no immediate or 
long-range need for women’s stock: 
ing elastics. And I am in desperate 
need of a shirt.’” 

““No stockings elastics, no shirt, 
was the reply. 

“So I bought the stocking elastics 
Then they let me have the shirt 
This is a good shirt and I very much 
needed a shirt. But the stocking 
elastics! I still do not think it is 
right.” 


Huber & Creeden Named 


Colbres Chemical Co., and its sub- 
sidiary, United States Chemical Co.. 
Boston, have retained Huber & 
Creeden, Boston. Protective Union, 
Inc., Worcester, has appointed the 
same agency. 


Shows Railroad Posters 

A display of railroad posters held 
by Baltimore & Ohio Railroad Co. 
in Baltimore will be moved next to 
Grand Central station, Chicago, and 
then to others in the Middle West. 


To Push Borah 

The Borah for President Associa- 
tion of Illinois has appointed Bishop- 
Patterson, publicitors at 35 E. 
Wacker Drive, Chicago, to push the 
candidacy of the Senator from 
Idaho. 


“oT: ” ° 
Times” Growing 
Chicago Daily Times has leased 
the 6th floor at 211 W. Wacker 
Drive for its advertising depart- 
ment, its old quarters on the 2nd 


Kenneth Goode 
Defends Costs 


of Distribution 


Chicago, Feb. 11.—If man ever 
succeeds in developing his thinking, 
especially that on distribution, to 
the point where it is anywhere near 
as streamlined and efficient as the 
operation of man-made machines, 
most of his problems will be solved, 
Kenneth Goode, vice-president of 
Biow Company, New York, and well 
known writer on business subjects, 
told Chicago Federated Advertising 
Club yesterday. 

Costs of distribution may be too 
high, Mr. Goode said, but they are 


not so much out of line as some 
would have the public believe. It 
costs just about as much to give 
things away as to sell them, he con- 
tended, asserting that if Secretary 
Wallace can succeed in giving 
money away to farmers at an ad- 
ministrative cost of less than 20 per 
cent he will do remarkably well. 


Job to Be Done 


To regain normal prosperity the 
country’s stock of cash must be 
turned over at least 100 times an- 
nually, and the job of speeding up 
this turnover is one for distribution 
forces, Mr. Goode said. “Until all 
forces of distribution have been ex- 
tended to their ultimate point it is 
an economic crime to talk about 
over-production,” he said. 

Turning to advertising, Mr. Goode 


declared that the present trend 
toward straight selling copy, con- 
tests, premiums and similar action 
forcers, will be intensified. 


Linotype Company 
Publishes Booklet 


“Milestones of Linotype Achieve- 
ment,” illustrated booklet, has been 
issued by Mergenthaler Linotype 
Co., New York, in observance of its 
50th anniversary. 

Copies may be secured from any 
Mergenthaler agency. 


Selsor Opens Office 


Mark Allen Selsor has opened an 
advertising and sales promotion of- 
fice at 225 N. Michigan Ave., Chi- 
cago. Mr. Selsor was formerly 
Western manager for Review of Re- 
views. 


Borden in Contest 


To promote pre-Lenten sale of 
half-pound packages of Borden's 
cheese, a recipe hunt is being con- 
ducted through grocery stores by 
Borden Sales Co., New York. Five 
dollars will be given for every re- 
cipe accepted by the judges for a 
new “Borden's Cheese Recipe 
Book.” 


Editor Is Recognized 


Maurice S. Sherman, editor of 
Hartford, Conn., Courant, has been 
elected a director of the Hartford 
Courant Company. 


Named for Acpirab 


Justin Haynes & Co., New York, 
makers of Aspirub, have appointed 
Redfield-Johnstone, New York. News- 
papers and radio are being used. 


efore the 


NEW YORK 


floor being occupied by circulation. 


CHICAGO 


Men's Clothing advertising in the five Los Angeles 


Daily New 


Of this total 549,013—or more than 38°%—appeared 
in The Evening Herald and Express—almost 250,000 


lines MOR 


they read TheHeraldadExpress 


In 19 3 5 the Men's Wear Stores of Los Angeles, including the 
large Department Stores, placed 1,406,801 lines of 


spapers. 


E than in the second Daily. 


LOS ANGELES EVENING 


REPRESENTED 


HERALD~£xpress 


NATIONALLY BY 


PAUL BLOCK AND ASSOCIATES 


DETROIT Los ANGELES 


SAN FRANCISCO BOSTON 


indicating that the retailers know pretty well 
that to reach the Men of Los Angeles, their 
Number One advertising buy is the 


CINCINNATI 


PHILADELPHIA 
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IS SPONSOR OF |. 


used. 


NEW COSMETICS 


Royal Pomp Marks New York 
Introduction 


‘3 ‘a 


New York, Feb. 15.—Responding 
to an invitation to be presented to 
the Grand Duchess Marie at the 
cocktail hour, many lovely women 
from the mysterious realm of the 
beauty business and a few contented 
men gathered here last week to 
murmur best wishes for the success 
of a new organization in the cos- 

metic field, Imperial Salons, Ltd., 

i immediately conspicuous for the 

: prestige and glamor of its personnel 

and romantic background. 

The guests, received in a suite at 
the International Bldg., richly ap- 
pointed as a series of drawing rooms 
with no hint of commercialism, 
looked in vain for an exhibit of 
samples. Footmen in dazzling liv- 
ery passed champagne and vodka, 
and served tea drawn from a samo- 
var formerly used by Russian 
royalty. Private detectives guarded 
a display of Russian crown jewels 
loaned by Cartier. 


Best for America 


ADVERTISING AGE was told that the 
business had its inception when a 
Paris art dealer brought the atten- 
tion of James E. Madding, then a re- 
tired capitalist and now head of Im- 
perial Salons, Ltd., to a collection 
of medical prescriptions created by 
the late Dr. Oscar Lassar, celebrated 
dermatologist, for members of the 
Russian imperial family. 

The Pasteur Institute told Mr. 
Madding, the story goes, which of 
these prescriptions of a cosmetic na- 
ture were best suited to the skins 
of American women. He _ brought 
the formulae to America and formed 
a company to produce and market 


them. 

Associated with him are Drew 
Drees, for 16 years vice-president 
and general manager of Kathleen 


Mary Quinlan, Inc.; R. P. Lewis, for 
five years a director and sales man- 
ager of Elizabeth Arden, London; 
Count Waldemar Armfelt, former 
personal representative of the late 
Prince Matchabell; Dr. E. Klave- 
ness, formerly associated with the 


dermatologist to the Imperial Rus- 
sian Court, and irand Duchess 
Marie. 


Stress Medical Angle 


Reese, Rossiter & Co., Ine., have 
been appointed advertising counsel. 
Distribution will be limited to high- 
grade department stores, such as 
Lord & Taylor and Bonwit Teller. 
When distribution arrangements are 
satisfactory, copy will be released to 
class magazines. 

The copy plan was 
but executives gave 
conversation: 

The products, Imperial Formulae, 
are more than mere cosmetics; they 
are medical prescriptions. They are 
certified by Grand Duchess Marie, 


not 
these 


divulged, 
clues in 


who knew them in early woman- 
hood. 
In Imperial Russia expense was 


never spared if perfection was the 
objective. In recreating these prep- 
arations the high cost is just as 
great as in the golden days of Rus- 


sia 
Highest-Priced Line 


This will be the highest-priced 
line on the market, and it is believed 
that good reason—why copy can be 
developed from the foregoing facts 
to prove to Her Highness, the 
American Housewife, that her 
beauty deserves no less. 

Grand Duchess Marie, niece of the 
late Czar, has engaged in several 
business ventures in America, and 
at one time, probably under the im- 


pression that the Lassar_ prescrip- 
tions were irretrievably lost, she 
was associated with a prominent 


cosmetic 


Picks Geare-Marston 


Mercirex Co., Milford, Del., germi 
soap and ointment, has ap- 
Geare-Marston, Inc., Phila 

advertising counsel. 
and spot radio 


Ruben Promoted 


Alex Ruben, account executive. has 


been elected vice-president of Hill- 
man-Shane Advertising Agency, Los 
Angeles. J. D. Grafton has joined 


the agency as production manager. 


Stahley in Toledo 
Carl E. Stahley has joined the pub- 
licity staff of United States Adver- 
tising Corp., Toledo. Mr. Stahley was 
a member of the publicity depart- 
ment of A Century of Progress. 


firm. 


will be 


Cleveland, O., Feb. 13. 


the part of retail 


eral public in the 
Kitchen’ 


Talking 
sales promotion 
appliance 
department here 
kitchens 
throughout the c 


pany's 


these 


Two “talking kitchens” 
in automobile 
are being routed from 
Five other kitchens are! 


set up 


another. 


Seven Talking 
Kitchens Tour bits A Le 
U. S. for GE tne “tanning kitchen” is composed 


utility companies, newspaper cooking 
‘schools, conventions, fairs and ex- 
| hibits, A. L. Scaife sales promotion 


} 


lof G-E refrigerator, range, dish 


!washer and kitchen work surfaces 
Interest on | euch appliance being synchronized 
outlets and the gen | with a sound and action device. As 


“General Electric | the door of the refrigerator opens, a | 


’ has induced the | yoice, seemingly coming from the | 
section of the com: | ;+¢efrigerator, announces, “I am_ the 
and merchandise |General Electric Refrigerator’ and 


to make seven ot | proceeds to give 


available for use | appliance. 
ountry. | Then the 
have been|range and dishwasher, being syn 
trailers and|chronized with the opening of the 
one city to 


washer lid. 


its features. 


being booked by department stores | ind at the same time demonstrates 
The idea of the “talk- 


ing kitchen” was perfected by C. O. 


tiamlin, of 


Mr. Scaife’s division. 


Jenssen Back with Wood 


G. H. Jenssen, for 15 years Western 
manager at Chicago of Rusling Wood, 


Inc., 


New 


York, 


has resumed that 


position after 18 months’ absence. 


Albertson Buys WMBO 


Roy L. Albertson, who will open 


|radio station WBNY, Buffalo, N. 


Lo 


in March, has purchased WMBO, Au- 


| 
| the 


sales points of the burn. N. Y. 


promotion 


range oven door and with the dish | world-Telegram. 


voice switches to the | Joins “W orld-Telegram” 
Alexis Haynes McAtee has joined 


staff of New York 
He was formerly 


Each appliance “talks” | with New York American. 
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f = Tait we. Bi 
late badate dala tndaleiadiatnbalebaleielaiabalaiads” ported to Washington, where in|fortune-hunting mother, Mrs. Mount- enough to escape @ nation’s ven- | othe. . 
* eae Ford’s theater, Tom Taylor’s com-|chessington, and her daughter, | geance. inugntane 
x Utility Recreates * edy, “Our American Cousin,” Wwas|Augusta, were talking with Asa Meanwhile, Lincoln, his brilliant ree 
¥ Death of Lincoln x being presented on April 13, 1865. Trenchard, the American cousin. brain pierced by a steel slug, 
¥ at Assassin’s Hand % 


The audience stood as the Presi-| just as Asa was characterizing | S!umped in his chair in a coma from res 
dent of the United States entered|y,, as a “sockdologizing ola| Wich he was not to emerge. Nine 
The 


- a Prcars - i - Che 
PEKKA ADAIADSAIAAAI ARE E GE | DIS DOX. pleasant confusion mantrap,” the thread of the play hours later, Dr. Charles Taft pro- 


created by the social amenities that]... eet nounced payment of “the last full a 
Pittsburgh, Pa., Feb. 12.—A _ shot bridged the gap was stilled as the was snapped by a single =. bi measure of devotion.” He crossed 3 
fired by a madman 71 years ago lights flickered out and the curtain | fartul eyes of the audiences soug t the gaunt hands—closed the weary sie. 
reverberated down the corridors of|,os6 The on-lookers forgot the | the Presidential box, from which eyes. The man who had freed so ¥ rt 


time last night as the fatal scene | t;oybled atmosphere of post-war John Wilkes Booth, fanatical actor many was himself free. 


was reconstructed by the Philadel-| washington in the illusion of com-|W0 lacked the genius which car- — : Lord & Thomas Expert De- 
phia Company, utility, in a special|edy created on the stage. iried his brother so far, leaped to} J ; Ch : 

KDKA program dedicated to Abra- ithe stage with a smoking pistol in| uettner in arge fines Its Function 

ham Lincoln on the eve of his 127th Tragedy in Disguise lhis hand. Playing out the hero’s} George J. Juettner, former assist- 


birthday anniversary. The “Pitts-| But it was only illusion. Stark | role in which he had cast himself, Mg ped Loan oy jee peeves . 
burg Varieties” hour was devoted|tragedy was in command as the| le cried “Sic semper tyrannis be- Nicollet Hotel, Minneapolis, ‘now Detroit, Feb. 12.—Good research 
entirely to Lincoln lore, including|play swept on through its innumer-|fore rushing through the wings tO| .naer Ralph Hitz, National Hotel|is geared to one specific purpose— 
the immortal Gettysburg address. able changes. The second scene of|the door where a_ picked steed management. Miss Vee Townsend|follow-through. That was the mes- 
The radio audience was trans-|the third act was reached. Thej|awaited him—fast, but not swift | will assist Mr. Juettner. sage brought to the Adcraft Club of 
— a = - a — — —— —- | Detroit Feb. 7 by Lyndon O. Brown, 
oe _ i.e + research director of Lord & Thomas, 
Chicago. 

“Good research doesn’t stop at 


getting facts,” said Mr. Brown. “It 
says: ‘Let’s see what happens,’; and 
then it finds out.” 

The speaker also defined the 
boundaries of research, asserting 
that it often overreaches natural 
limits. He decried spasmodic activ- 
ity which brings the agency into 
such extraneous work as attempts 
to run the client’s sales force, pass 


on credit or dictate sources of sup- 
ply for raw materials. 
He indicated standards for good 


99 research. First of all, he said, it 

s must be simple. Long involved 
treatises and analyses are likely, he 

inferred, to indicate poor work. Re- 

search, he argued, must be grounded 

on a scientific basis and it must 

have a balanced technique, not lean- 

ing too heavily on. statistics, 

psychology, accounting or engineer- 

ing, but using all four, as required. 


Only One Mission 


Mr. Brown insisted that research 
has only one job—to uncover facts 
which will enable advertising to 


function more effectively. Such 
aw can’t keep people away from the  McCALL’S DIFFERS IN AUTHORITY. McCall’s facts, he said, will indicate what the 
. rae s : ae ; 26s : buying public wants and changes in 
things they want. doesn ery So create tte er specialists. Spe their desires trom time to time; the 
If you want to know who the winners are, _cialists have created McCall’s. An article to kind of dealerships to use, and de- 
find out what the public is flocking to see. women is only as important as the authority ee of proper display ma- 
. , . 5 erial. 

In the newsstand poll of women’s maga- behind it. “Some one can spend years per- 
: o> AL > . than 

zines, it's McCALL’S. With all six women’s ' -Call’s tecting & soap more efficient 
ines, It s McC a e MeCALL S DIFFERS 1N IMPORTANCE. McCall's any other on the market,” he re- 
magazines before her, she chooses but one, the articles on food, child care, fashions, beauty marked. “Then he will find that 
one she wants most. secrets, home decoration and McCall’s fiction first of all women demand a cleanser 
; that won’t scratch. Consumers like 
Her selection reveals to the shrewd ad- are better read, because they are tempered to have products they like—a sim- 
vertiser the measure of free-will choice in by the life and needs of McCall’s readers, not ple truth, but one that is often dis- 
; ; : : é eee) as . es : regarded. Research uncovers such 

the evtire circulation of each magazine. He __ the personal inclinations of its editors. Snete * 

sees in this the degree to which each maga- 1 Coll’ or Mr. Brown said that when prohi- 
Si cea ah gr ge ae: YOU WANT RESULTS. t se McCall S. Have sition came te ee Gaeiies. 0% be 
ee EEE Ve eee esires OF women. —_ your page in a magazine that is more in cent of the population was living in 
Women buy more copies of McCall’s within portant, more authoritative, more interest- legally dry territory. Yet, he point- 


ed out, there was a loud wailing 
among those concerned that their 
market had been suddenly de- 
stroyed. Research measures such 
NEWSSTAND SALES movements, he said, while they are 
First Six Months of 1935 happening—not afterwards. 

He left the parting thought that 
research departments will ultimate- 
ly be known as “planning depart- 
ments.” 

“That expresses the opportunity 
of the department,” he said. “Its 
prime function is to build a cam- 
paign that works.” 


cep © f 7 od : Aral . ‘ > = . 
one week after issue than the entire month’s ing to women. 


newsstand sale of any other of the six 


women’s magazines. 

To keep this lead, you’d expect McCall’s 
would have to be different. It is. McCALL'S . 863,934 
McCALL’S DIFFERS IN MAKE-UP. No ordinary a ae 


jumble of articles and advertising meets Ss + 
W.H.C.. . 404,233 


the reader. McCall’s sorted, triple make-up 
; a ; PR... .. 334,330 gai 
is better, women say, because “‘it’s easier to 

; ‘ Fe Del. 22.000 
read, and helps us find the things we want. 


“Esquire” Enjoins 


) Clothing House 


An order restraining Kaufman- 
Rosenberg Co., New York clothing 
manufacturer, from unfair competi- 
tion against Esquire magazine was 
recently signed by Judge J. C. Knox, 
U. S. District Court. 

The clothing company is re- 
strained from using the mark or 
word “Esquire” to imply a connec- 

- J | tion with the magazine, and from 
‘ = 


advertising or suggesting that its ss 
clothes and styles have been copied 
from fashion designs appearing in 
Esquire. 


Otis to MacFarland . 

A. F. Otis has joined the copy staff : 

otf Hays MacFarland & Co., Chicago. a 

©°¢e 7 . 


He was formerly with Albert Kircher 
Co., Chicago. 


_ Perry with Agency 
A. C. Perry has joined Law- 


MORE WOMEN BUY McCALL’S voluntarily Plumer, Inc., Chicago, in a sales and 


executive capacity. He was formerly 


general catalog manager of Mont- 


THAN ANY OTHER WOMAN’S MAGAZINE _ /#y Wat €ece 
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Style Arts Journal 
to Start in March 


Style Arts, quarterly magazine 
serving merchandise executives and 
buyers, will be published in March 
by Style Arts Publishing Corp., 578 
Madison Ave., New York. Eltinge F 
Warner is publisher; M. A. Bergfeld 
president, and Irene S. Sims, manag 
ing editor. 

Style Arts will fulfill unexpired 
subscriptions of Fashions Art, re- 
cently suspended. Only full-page ad- 
vertisements will be accepted. The 
magazine will be represented by 
Weil, McGinnis & Sloman. 


“Spry” Shortening Out 

Lever Brothers, Cambridge, Mass., 
will launch ae new shortening, 
“Spry,” through Ruthrauff & Ryan, 
New York. 


Brewer-Weeks Gets 


Canned Goods Account 
Brewer-Weeks Co., San Francisco, 
has been appointed by Louis T. Snow 
& Co. for Circle S canned goods and 
other lines. 
Service outside Northern Cali- 
fornia will be handled by Conti- 
nental Agency Network, of which 
Brewer-Weeks is a member. 


O’Shaughnessy Made 
Department Chief 


Colman O’Shaughnessy, formerly 
assistant, has been named advertis- 
ing manager of Equitable Paper Bag 
Company, Brooklyn. 

He succeeds Stanley H. Oshan, 
who has joined Morton Freund-Ad- 
vertising, New York, as executive 
| vice-president. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any na- 
tional advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 890. 

This is the first issue of a new 
monthly service published by the 
Providence Journal. It contains cur. 


Current Business. 


rent information on business condi- 
tions and significant local activities 
in the Providence-Rhode Island mar- 
ket. 


No. 893. “How to Find a Needle in 
a Haystack.” 


“For Radio Results—Facts First, 

Then Continuous Research.” 

Exact coverage with programs that 
sell is the needle pointing the way 
to radio results, the first of these 
folders issued by World Broadcast 
ing System asserts. A description of 
World Program Service and case his- 
tories of numerous users are given. 
The second folder contains an arti- 
cle by Donald D. Davis, president, 
General Mills, Inc., reprinted from 
Executives Service Bulletin, Metro- 
politan Life Insurance Company, in 
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RURAL PROGRESS leads entire field of 
publications used in Zenith campaign 


Produces twice as many inguiries as closest competitor 


magazine. E. F. McDonald, 


president, calls it best job any 


publication has delivered in history of his advertising 


a sales producing inquiries as Mr. McDonald, 
president of Zenith Radio Corporation, writes 
about in this letter, are typical of the results obtained 
from advertising in RURAL PROGRESS Magazine. 
‘Double my normal closure” . . . says one of many ad- 
vertisers, and another ...‘“You will be glad to know that 


Rural Progress stands Ace 


High among our list of farm 


publications, not only with reference to cost per inquiry 
but also as to sales per inquiry.” 


An agency writes... “Rural 


leaders in producing orders.” 


Progress is among the 


Another agency, whose client’s advertising cost was 4.32 % 
on a fifty dollar item, calls this...‘‘An excellent record.” 


“Rural Progress ranks as one of the best in the num- 
ber of inquiries and closures”... writes another, and so 
we could go on for several pages quoting from adver- 
tisers’ letters, picturing a record of uniform successes 
based on keyed response and SALES! 


In the final analysis, rural reader interest can be deter- 
mined in no other way—and it is RESULT evidence that jus- 
tifles RURAL PROGRESS’ claim to farm media leadership. 

2,000,000 Circulation 


RURAL PROGRESS, Inc., 22 W. Monroe St., Chicago, Il. 


which he discusses ways for pros- 
pective radio advertisers to meet 
problems of broadcasting. 


No. 891. The Age of Profit for Food 

Advertisers. 

This is volume one of a three-part 
survey of the Fawcett Women’s 
Group market conducted by Ruth- 
rauff & Ryan. It contains a tabula- 
tion of facts on how women readers 
of Fawcett Women’s Group buy their 
food products, brands they prefer 
and prices they pay. 


No. 892. WLS Family Album—1936. 

Photograph of performers, an- 
nouncers, executives and engineers— 
of the WLS-Prairie Farmer family 
circle are shown in this new 48-page 
“album” issued by Prairie Farmer, ' 


No. 894, 
ness. 


This Changing Food Busi- 


An address by Carl W. Dipman, 
editor, The Progressive Grocer, de 
livered at the annual convention of 
the National-American Wholesale 
Grocers Association. Mr. Dipman 
discusses chain stores, independents, 
voluntary groups, legislation, taxa- 
tion and trends in food distribution. 


No. 816. International in Appeal. 


Complete editions in England and 
Germany, special sections in a 
Swedish, a Norwegian and a Danish 
magazine are described in this 
brochure issued by True Story 
Magazine to show the fundamental 


appeal of True Story’s_ editorial 
formula. 
No. 883. WSM Mail Report—Jan. 1- 


Dec. 31, 1935. 


In 1935, mail received by radio 
station WSM, Nashville, Tenn., in- 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


No. 884. 
Service. 
NBC has issued this broadside to 

herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 
ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
tions. Listed are eleven important 
advantages offered by this service. 


NBC Potential Circulation 


No. 872. 1935 Spokane Market 100% 
Retail Drug and Grocery Surveys. 


These are the second annual retail 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re- 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre- 
sentative cities and towns of the out- 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
tions. Data is so arranged as to be 
comparable with figures on _ sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


1936 
More Power 
More Audience 
More Sales 


. ae 
SYRACUSE 


“Pages” / 
that SELLe 


Four pages—one sheet 
of sturdy bond paper 


"FOUR PAGES ithe ae 


Reg. U. S. Pat. Off. 


newspapers, farm, 
trade or general maga- 
zines (regional or national) —now help publishers and 
broadcasters to sell more space or time. Furnish iafor- 
mation this modern way. Agencies also use AMA 
forms as ‘'questionnaires.’’ ¢ ¢ Send for samples today, 
on your letterhead. No obligation te buy. 


ADVERTISING MEDIUM ANALYSIS 
500 Sansome Street San Francisee 
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Astaire Fights 
Commercial Tie-up 


New York, Feb. 11— 
Whether a movie studio may 
authorize use of an actor’s pic- 
ture in advertising without 
his consent was the issue as 
the suit of Fred Astaire vs. 
Swank Jewelry Company came 
to trial here. A temporary 
injunction was issued pending 
final settlement of the ques- 
tion. 


Magazines, Direct Mail 


Back General’s Tires 


General Tire & Rubber Co., Akron, 
O., opened a campaign on its new 
“Dual 10” automobile tire in The 
Saturday Evening Post. Others on 
the schedule are American Magazine, 
Cosmopolitan, Fortune, Life, Na- 
tional Geographic, Redbook, and 
Time. 

The company will advertise truck 
tires in Forbes, Time and 13 trade 
and vocational publications, and air- 
plane tires in aeronautical papers. 
Promotion includes an action win. 
dow demonstrator of “Dual 10” be- 
fore and after stopping. The account 
is handled by D’Arcy Advertising 

o., Cleveland. 


Burnham in Farm Field 


Milton Burnham, formerly in the 
promotion department of San Fran- 
cisco Chronicle, has become assistant 
advertising manager of Pacific Rural 
Press, San Francisco. 


Smith to “Chronicle” 


Arthur Smith, former advertising 
manager for Hiram Walker & Sons 
Western Inc., has joined the national 
department of San Francisco Chron- 
icle. 


Calwhey Appoints 
Calwhey Company, San Francisco, 
maker of a food corrective, has ap- 
pointed Chas. R. Stuart, Inc., San 
Francisco. A newspaper test cam- 
paign will be conducted. 


POLAROID HAS UNIQUE PROPERTIES 


A demonstration of Polaroid in New York proves that while single sheets of the 
new glass are as clear as ordinary window glass, two sheets may be clear or 
When polarizing axes are held at right 
The inventor is Edwin H. Land, Boston scientist. 


black, depending on their relation. 
angles, light is blocked out. 


a gt e < 
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Kreidler to Chicago 


Cc. J. Kreidler, advertising man- 
ager, Junior Home for Mothers and 
Children’s Activities, has transferred 
headquarters from New York to the 
home office in Chicago. H. F. R. Ma- 
son has been named Eastern man- 
ager. 


Heads Pompeian 


James H. Anderson, Buffalo, is new 
president of Pompeian Co., Bloom- 
field, N. J., and H. W. Adkins, vice- 
president and general manager, fol- 
lowing purchase of stock held by 
Harold F. Ritchie & Co. and the 


SAPOLIO AND 
NOTED JINGLES 
WILL BEAT BACK 


Reaction of New Generation 
to Be Tested 


New York, Feb.  13.—Sapolio, 
famous in the early part of the cen- 
tury, is coming back. Enoch Mor- 
gan’s Sons Company, manufacturers 
of the cleanser, have released the 
first of a series of advertisements 
on Sapolio powder, to several maga- 
zines and a few newspapers. These 
test advertisements will be followed 
by a large-scale national campaign. 

Sapolio at one time was one of 
the most widely advertised and best 
known names in the world. The 
famous slogan, “Man wants but lit- 
tle here below, but woman wants 
Sapolio,” was a household cliché 
in every English-speaking country. 

While this slogan has not yet been 
revived, a new series of the famous 
“Spotless Town” jingles is appear- 
ing. Not only will these jingles be 
used in publication advertising, but 
they have been incorporated in a 
new Spotless Town booklet, to be 
distributed through grocers. Many 
of the old Spotless Town characters 
reappear — the famous policeman, 
the mayor, the butcher, the maid 
and the cook, all in their original 
uniforms. 


Add Modern Touch 


Three new characters have joined 
the Spotless Town brigade, and the 
modern touch is introduced through 
a novel stratosphere balloon flight 
into space. 

The revival of Spotless Town re- 


Shoemaker interests. 


Sapolio and the jingles that were 
repeated all over the world. While 
most of these jingles were written 
and illustrated by J. K. Frazer, 
prominent advertising executive, 
some of the earlier ones were the 
work of Bret Harte. They were 
printed on cheap yellow paper, and 
given away as grocer’s handouts. 
Later, they were bound into book 
form. Although over a million were 
printed, only four copies are now 
known to be in existence. Recently, 
one sold for $225. None of the 
handouts exists today, it is believed. 
Harte’s most famous verse on Sa- 
polio was a parody of Longfellow’'s 
“Excelsior,” for which he received 
$50 from Enoch Morgan’s Sons. The 
opening stanza read as follows: 


The shades of night were falling fast 

As through an Eastern village passed 

A youth who bore, through dust and 
heat, 

A stencil-plate, that read complete— 
“Sapolio”! 


Today’s Sapolio verses, prepared 
by Maxon Inc., follows more closely 
the Frazer style. Typical in the 
series is this: 

For, as the butcher aptly said, 
“You'll find, before you go, 


“That dirt won't linger long where 
folks 

“Apply Sapolio!” 
William Brooker is advertising 


and sales manager of Enoch Mor- 
gan’s Sons Company. Irwin A. 
Viadimir is the Maxon account ex- 
ecutive assigned to both domestic 
and foreign Sapolio accounts. 


“Natural Gas” Merged 


Robbins Publishing Co., New York, 
has purchased Natural Gas from 
H. J. Hoover, Cincinnati, and merged 
it with Gas Age-Record. The con- 
soiidated publication will be issued 
weekly starting March 14. 


Outdoor Group to Meet 

Outdoor Advertising Association 
of Wisconsin will hold its 46th an- 
nual meeting in the Hotel Schroeder, 
Milwaukee Feb. 27-28. 


Rhodes to Chicago 


Kansas City Star has transferred 
C. H. Rhodes to the Chicago office. 


calls many interesting facts about 


He succeeds Fred Schwartz. 
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WE SATISFY the 0st Crrilicular 
CUSTOMER #2 tie WORLD 


The Meyer Both Company, the world’s largest syndicate newspaper adver- 
tising organization, must satisfy thousands of customers, all over the world. 
They face a constant demand for fine reproductions, and contend with poor 
mat casting facilities among many subscribers. Newspaper zinc halftones pre- 
pared for them must be PERFECT, to give them the mats they need. And in 
‘® as the letter from the head of their company testifies, they find engrav- 
ing service that satisfies! Their experience can be multi 
‘A customers enjoy perfect work in every phase of 
service is COMPLETE. Artwork, engraving, mats . . . whatever your needs, 
satisfies! Day and Night operation of a Commercial Union shop with the 
finest equipment assures the kind of work you want... FAST and PERFECT! 


lied many times, for 
service. And 


ANOTHER COMPLETE JOB/ 
IT WOULD BE A PLEASURE 
IF | DIDN'T HAVE TO GET 
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...AND CHECK UP ON 
ENGRAVING AT ANOTHER, 


AND WORRY ABOUT MATS 
MY ART WORK med l FROM A THIRD. 


irs 


<< 


SAY! NOW'S THE TIME 

TO TRY THAT FAMOUS 

P.E.C. COMPLETE, 
SERVICE. 


Yes sir/ P.E.C. 


EVERYTHING PERFECT, ART WORK, 
ENGRAVING AND MATS / IG 


SURE SATISFIES / 


Va 


PUBLISHERS ENGRAVING CO. 


MICHIGAN-AVE. AT 20™ ST. = CHICAGO VICrTory 3211-2-3-4 
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NO. 25 OF A SERIES 


says Frederick B. Heitkamp 


Vice President in Charge of Sales 
Lyon Metal Products, Incorporated 


Frederick B. Heitkamp who wrote this advertisement is Vice President 
in charge of sales for Lyon Metal Products, Incorporated, of Aurora. Ill. 
Due to the fact that Lyon is actively interested in the industrial, institu- 
tional, automotive, store fixture and steel furniture fields, Mr. Heitkamp 
is in close touch with the good work done by the business press in a 
great many fields. 


Prior to his present activity Mr. Heitkamp was General Sales Manager 
of the Cincinnati Milling Machine Company and Cincinnati Grinders, 
Incorporated. 


Activity with the American Management Association, American Market- 
ing Society and the National Industrial Advertisers Association has 
made Mr. Heitkamp well known in industrial marketing circles. 
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BusINESs is a parade of 


new names and faces. The men who were 
our friends and specified our products 
three years ago, may be gone. New men 
are sitting behind their desks. Maybe 
these men do not know about the past 
satisfactory performance of Lyon Products. 


Business Papers are a necessary part of 
the industrial advertiser's program in 
keeping that parade informed. To assume 
that your products or your name is so well 
known that advertising can be dispensed 
with is to turn off the power and coast. 


Our advertising in the busy executive’s 
trade paper is our window display for the 
month. Like the smart merchandiser, we 
must give our windows a job to do, and 
in this respect, we have one advantage 
over the merchant. We can select our 
window-shoppers in the choice of the 
right business papers. 
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JANUARY LINEAGE IN FARM 


Monthlies 
Country Gentleman 
California Citrograph 


PAPERS 


Progressive Farmer and Southern Ruralist 


Carolinas-Virginia Edition 
Mississippi Valley Edition 
Georgia-Alabama Edition 
Kentucky-Tennessee Edition 
Texas Edition 
All Editions 
Average 5 Editions ... 
Capper’s Farmer 
Successful Farming ... 
Southern Agriculturist . 
Country Home ......... 
Southern Planter .. 
Farm Journal 
Western Farm Life 
National Live Stock Producer 
Breeder’s Gazette 
Wyoming Stockman-Farmer 
'The Nation’s Agriculture 


Semi-Monthlies 


The Farmer-Stockman 
Farm and Ranch 
Hoard’s Dairyman 
Montana Farmer 
Arizona Producer 
Utah Farmer 
Missouri Farmer 
Arkansas Farmer 


Bi-Weeklies 


*California Cultivator 
*The Farmer-Local Edition 
General Edition ° 
Dakota Edition 


*Wallaces’ Farmer and Iowa Homestead 


*Pennsylvania Farmer 
*Washington Farmer 
Zone Advertising 
‘Oregon Farmer 
Zone Advertising 
*Idaho Farmer 
Zone Advertising ............ 
*Nebraska Farmer 
Zone Advertising 
Average 4 Editions 
Average 6 Editions .... 
*Wisconsin Agriculturist and — 
*Prairie Farmer 
Illinois Edition 
Indiana Edition 
“Ohio Farmer 
*Michigan Farmer 
*New England Homestead 
“American Agriculturist 
Local Zone Advertising ......... 
"Kansas Farmer (Mail & Breeze) 
Zone Advertising 
*Indiana Farmers Guide 
*Dakota Farmer 


eee e ewer eeee 
Ce 


Weeklies 


ig it a Gg Se | 
*Weekly Kansas City Star 
BESONOUE, TIGICION Sic dciewesc cece ee 
Arkansas-Oklahoma Edition 
Kansas Edition 
**Rural New Yorker 
Semi-Weekly Farm News 
SWriday Edition ........ 
®’Tuesday Edition 
TSSRMNGE ED TROIS 606s c keen wires seuss 
SDairymen’s League News 


4Successor to Bureau Farmer. 
“Two issues in January 
%’Four issues in January, 
*Four issues in 
S‘Five issues in 


1936, 


January, 1936; 


ee | 


ee oy 


Ceoeeeerr eres esteos 


eee eee ee eee 


ee 


JANUARY 

1936 1935 
Radoaice a Petes ke sie wma 18,983 14,558 
eS rere Ter rere re. 17,711 7,563 
a ee ee ee ee 15,062 12,908 
Weritaaicevendes sees 14,810 11,981 
eRe wees 14,627 11,609 
‘end Kae Ree wae he ee 14,189 11,483 
Mcrae hk e hee s we nea 13,756 11,281 
aie etawie eee eae WET 11,703 9,369 
eres eee ree ee ere 14,489 11,853 
Tee Tee e er eee 13,124 7,476 
Pawaeh ane et-b oe bee ESD 12,752 8,695 
Let wi sen eee Sere erat 10,575 7,596 
SP ae eee eee 9,249 7,606 
rer ee ert eT eT 8,208 6,958 
(cae ae wae eee ch Ste 7,974 5,988 
esse wah hae enw ase 6 a eke 7,593 4,186 
Tre Tete eee Ee te 4,608 1,631 
veh kee ee Saba Ree ee 4,252 3,201 
a PT ee ee eT ee 3,746 1,997 
eT TCT REE eT CT 3,365 1,687 
eee Ty eee Eee re 16,064 7,516 
eT Terre re Ter es 14,557 6,839 
‘eae Le ee he Eee Re Pee 13,560 8,521 
Pee ees Ree EK e See 12,404 5,081 
Se ee PT OE e PEE 10,304 5,991 
Pe eae eee ay 10,020 4,999 
Ciyie sree rer coer ke 5,655 4,444 
Sake ee ES ERS RA 2,251 3,101 
Ce pee te ew ety al 24,584 17,845 
Lhiesic eas eee hee ken ne 21,510 11,944 
18,866 10,651 
CEES ed na Nine Dea mm ae 18,866 7,817 
eres eet reer 21,254 13,622 
Sek eS SREKART HERE WSS 20,291 13,949 
Leak DA Keds BOON Eee DR 19,580 11,001 
TROT ro ere re 1,288 1,099 
PE le asa ihe os ales o 19,557 10,731 
rrrre ene Tee et eta 98 cece 
eerie eer eee eee Tee 17,206 9,414 
Ko ea iala a ace econo el ack ae 280 567 
Baiakre Diane Pa siatere Saree 16,704 10,345 
eer One ye eer re 3,614 5,225 
‘ae tikan Ka cree ens eee 17,308 osece 
eens’ 11,216 
Tree T ETC ey Te 15,372 8,553 
ick PERE DHE Recess 15,338 10,583 
eee ye Lee ere eT 12,977 8,396 
OS eee Te Tre ee 15,301 7,673 
S RRA als a he RR anaes 14,912 6,827 
Te ee Le 13,776 8,289 
eee eT Terry eee 13,174 13,199 
Sree TT TL eT Ce ce 735 1,223 
i ee eRe eS eee 12,027 5,833 
eRe eRe I Tee re rey 2,398 976 
Seer, Tere ee re eee or 10,295 5,509 
errr errr yee eee 9,488 5,073 
(inGiindiees Ova eR 8,268 5,217 
id Ree GaP kDa Sd BERR EORN 1,102 1,548 
ices ees agen es 34,623 23,543 
eee OT EET ERC Ur Cr 21,762 18,745 
cinig GR Naik ete Geboe sk kc Ee 21,713 18,664 
hse RS RE bE Sore See oe 21,689 18,862 
Dewre rhc wind eT ke Seale ark acs, 19,178 14,066 
ee ee eee aoe eee 11,980 6,638 
Sibi Roi aoe RUSS ake ar eS 8,096 6,979 
eee a 11,239 11,476 
Aah Soph anne ete nae 4,226 3,273 


of both years. 

five in January, 1935. 
January of both years. 

four in January, 1935. 


*Five issues in January of both years. 


*Changed from bi-weekly to weekly with issue of January 4, 


1936. 


Tells Chicago’s Story 


Advantages of holding conventions 
in Chicago are presented in a new 
30-page illustrated book sponsored 
by the convention bureau, Chicago 
Association of Commerce and Greater 
Chicago Hotel Association. 


Issues Film Directory 


Victor Animatograph Corp. Daven- 
port, Ia., has published the fifth edi- 
tion of “Victor Directory of 16mm 
Film Sources,” free on request. 


Gasoline Sales Up 


Domestic demand for gasoline dur- 
ing 1935 was 435,600,000 barrels, a 
gain of 6.2 per cent over 1934, Ameri- 
can Petroleum Institute, New York, 
reported. 


Buys “Current History” 


M. E. Tracy, former feature writer 
for Scripps-Howard Newspapers, has 
purchased Current History, pub- 
lished by the New York Times Com- 


| pany since 1914. 


Newscolor — our 
name for super- 
quality 4-color ro- 
tary printing on 
newsprint. Most 
economical, _ effec- 
tive and productive 
for mass distribu- 
tion advertising. 
Get our samples and 
prices. 


‘UNDERWOOD & UNDERWOOD 


NEW YORK 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
a bound Sth edition of ‘Reserve Illustrations. ’ 
Ee. =} 1000 subjects, covered by model releases, ready to use. 

g Catalogue also on approval (U. S. only) if you prefer. 


* Over 


CHICAGO DETROIT 


ADVERTISING IN 
FARM PAPERS UP 
917% IN JANUARY 


Chicago, Feb. 13.—Advertising 
lineage in farm papers showed a 
sensational increase in January, 
when farm monthlies and _ semi- 


monthlies measured by National Ad- 
vertising Records displayed a gain of 
51.1 per cent over January, 1935. 

During January the publications 
measured carried a total of 279,399 
lines of advertising, exclusive of 
baby chick, livestock and classified. 
This compared with 184,896 lines in 
January, 1935, an increase of 94,503 
lines. 

Detailed figures for each of the 
monthlies and semi-monthlies meas- 
ured, as well as for bi-weeklies and 
weklies, are given in the accom- 
panying table. In each case baby 
chick, livestock and classified ad- 
vertising is excluded. 


Shoe Firm Appoints 
Julius Grossman Shoes, New York, 
has appointed Gussow, Kahn & Co., 
New York. 


ACTION TRADE-MARK IN WHISKY PACKAGE 


When the front panel of this holiday box drops down to expose the contents, 
the famous Hunter trade-mark automatically springs into view. Design by Dor- 
rance, Sullivan & Co., using patents of Einson-Freeman Co. 


joined Reese, Rossiter & Co., New 
York agency, as chairman of the 
board. He will advise on food, drug 
and cosmetic accounts. 


Physician Joins Agency 
Dr. Seymour Oppenheimer, promi- 
nent physician and surgeon, has 


THE RECORD FOR 1935: 


. IN CIRCULATION! 


First in All DAILY Classifications: 


First in HOME DELIVERED CITY Circulation by 18.9%. 
First in TOTAL CITY Circulation by 33.8%. 
First in SUBURBAN Circulation hy 45.4%. 


First in TOTAL CITY, SUBURBAN Circulation by 34.8%. 
First in COUNTRY Circulation by 7.7%. 
First in TOTAL NET PAID Circulation by 22.4%. 


First in All SUNDAY Ciassifications: 


First in HOME DELIVERED CITY Circulation by 21.9%. 
First in TOTAL CITY Circulation by 40.5%. 
First in SUBURBAN Circulation by 58.4%. 


First in TOTAL CITY, SUBURBAN Circulation by 41.9%. 
First in COUNTRY Circulation by 17.4%. 
First in TOTAL NET PAID Circulation by 26.7%. 


‘...IN ADVERTISING! 


First in 20 out of 29 RETAIL classifications 
First in 29 out of 48 GENERAL classifications 


First in CLASSIFIED advertising (for the 25th 
consecutive year) 


First in TOTAL advertising with 
10,155,314 lines--a lead of 846,640 lines 
or more than 9% 


..IN RESULTS 


With a circulation of 140,460* daily and 201.,- 
773* Sunday, The Tribune gives you greater 
coverage than any other Minneapolis newspaper 
—Daily or Sunday. And it does so at the lowest 
milline rate. No wonder The Tribune is first in 
results. 


*Official Statement for 6 Months’ Period Ending Sept. 30, 1935 


General Advertising Representative—John B. Woodward, Inc. 
New York - Chicago - Detroit - Boston - Kansas City - San Francisco - Los Angeles 


Che Minneapolis Tribune — 


THE HOME NEWSPAPER—IN THE MOST HOMES 
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SUPREME COURT 
FINDS FLAWS IN 
N.Y. MILK LAW 


(Continued from Page 1) 


oly. It was this section which May- 
flower Farms challenged. 

The majority decision reviewed 
previous litigation in the case, which 
was once before the Supreme Court 
and was referred to a master for 
findings of fact, and found that: 

“The bill recited that the admin- 
istrative authority found the appel- 
lant and three other dealers in the 
metropolitan market had well-adver- 
tised trade names and the statute 
permitted dealers not having such 
trade names to sell bottled milk to 
stores at one cent per quart less 
than the minimum which dealers 
with well-advertised trade names 
were required to charge, and also 
permitted stores to resell the unad- 
vertised brands at a price one cent 
less than that at which the appel- 
lant’s milk could be sold. 

“The findings of the master estab- 


lish that the dealers having a well- 
advertised trade name are in keen 
competition with each other and with 
independent dealers, and have no 
monopoly, nor anything approaching 
a monopoly, of the sale of bottled 
milk to stores. 

“The findings further demonstrate 
that the good will incident to the 
trade name ‘Borden’s’ has been built 
up largely by advertising, and there 
is no finding that appellant’s meth- 
ods in that respect, or its trade 
practices, have been illegal.” 


Monopoly Not Issue 


It is plain from these facts, and 
from the fact that Grade B milk 
(with which the decision is con- 
cerned) is the same no matter who 
sells it, that “the allowance of the 
differential cannot be justified as a 
preventive of monopoly or as a 
deterrent of illegal combination or 
illegal trade practices,” the decision 
centinued. 

“We are brought to the remaining 
issue of fact . .. Was there a dif- 
ferential during a substantial period 
between the price charged to stores 
by dealers with well-advertised trade 
names and that charged by those 
lacking this advantage?” 

Both the master and the circuit 
court of appeals asserted that there 
was such a differential, and that 
producers of “unadvertised” milk 


have found it impossible to compete 
against advertised brands unless 
they sell at a lower price, the deci- 
sion said. On these conclusions, to 
which Borden’s did not agree, the 
Supreme Court based its ruling. 

“We hold that the fixing of the 
differential in favor of the sellers of 
milk not having a well-advertised 
trade name, in the situation exhib- 
ited by the findings, does not deny 
the appellant equal protection,” the 
court said. 

“The argument is that the classifi- 
cation is arbitrary since the statute 
puts the appellant and other dealers 
in a single class solely by reason of 
the fact that their legitimate adver- 
tising has brought them good will. 


Reasoning of Court 


“So, it is said, they are penalized 
for their business skill and acumen. 
The answer seems sufficiently ob- 
vious. In enforcing its policy of 
price fixing—a temporary expedient 
to redress an injurious economic 
condition—the legislature believed 
that a fixed minimum price by deal- 
ers to stores would not preserve the 
existing economic method of attain- 
ing equality of opportunity. 

“That method was for the well- 
advertised dealers to rely on their 
advertising to obtain a given price, 
and for the independents to retain 
their share of the market, not by 


No fish hooks 


IN 


When factories in our town reported more than 


one hundred twenty-seven thousand wage earners at 


work, we thought that sounded pretty good. When 


auto sales hopped as much as twenty per cent, and 


private building permits practically doubled, we 


were inclined to lead a cheer or two. But. when bank 


debits climbed well over a half billion additional and 


factory pay rolls were upped a cool seventeen million 


. we just had to break into print with the news! 


What, you say, is this. . 


. an advertisement for the 


City of Cleveland? No, we answer. But because we 


believe that Cleveland and its retail area represent 


a market you can’t afford to pass up in 1936...a 


densely populated, rich, spending territory ... we 
take this space to tell you so. But why? Because we 
know, that to crack or capture this market, you'll 


need to tell your story to the audience of WGAR, 


Cleveland’s Friendly Station. 


Cleveland’s pockets most certainly are not lined 
with fishhooks, depend on that. And when you plan 
to cast for your part of the coin of the realm being 


spent in Northern Ohio, we'd like to have you keep 


these facts in mind. WGAR is “ 


ume of advertising and in number of national spot 
accounts among all Cleveland stations . 
of retail accounts among the city’s network stations 


.and first in daytime audience in Cleveland’s 


compact thirty-five 


to help you sell this market where millions will spend 


millions in 1936! 


Facts mentioned in the first paragraph represent comparisons 
between the first ten months of 1934 and the first ten months of 
1935, as supplied by the Cleveland Chamber of Commerce. 
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“CLEVELAND'S FRIENDLY STATION” 
Blue 


Network 


John F. Patt, Vice President and General Manager 
Edward Petry & Co., Inc., National Representatives 


MR. 


KESSLER RECALLS GOOD OLD DAYS 


can business 


- » >. aoe 


HOME OF #eart 


* “Avis Kessuer \ 


1008 LOCUST STREET == 


LEE F wessice 


O the Pelt FURS <« ce € 


The Saturday night immersion is the most vivid memory of the St. 
Louis merchant, judging from his current newspaper copy. 


counter-advertising, but by a slight 
reduction of price.” 

In these circumstances, the court 
said, it was expedient and consti- 
tutional for the state to set a dif- 
ferential, “preserving the existing 
relationship of advantage established 
by the past trade practices of the 
two groups,” during an emergency 
period. 

“We now hold,” the decision went 
on, “that to provide that a differen- 
tial of one cent maintained by the 
independent dealers shall continue 
does not deny their advertised com- 
petitors equal protection. 

“There was a plain reason for the 
classification. It was not merely that 
appellant had established a good 
will; it was that there had resulted 
a balance between that advantage 
and the resulting disadvantage to 
the unadvertised dealer, a balance 
maintained by a price differential. 


Balance Maintained. 


“To attempt the maintenance of 
that balance was to strive for equal- 
ity of treatment, equality of burden, 
not to create inequality. To adapt 
the law to the existing trade prac- 
tice was neither unreasonable nor 
arbitrary.” 

“A second argument,” the court 
continued, “is that, instead of main- 
taining equality between the two 
groups, the act has destroyed it by 
unduly favoring the independents. 
The differential is said to inflict 
grievous injury and irreparable and 
continuing damage upon the appel- 
lant.” 

Of this argument the court made 
short work, citing the findings of 
the master and of the lower court 
that such a situation has not de- 
veloped. It acknowledged that rel- 
ative volume of Grade B milk sales 
of the advertised dealers has fallen 
off since the price differential was 
placed in effect, but said that no- 
where can it find conclusive evi- 
dence that such falling off is due to 
the price differential. 


Starts Portland Agency 


Philip Fennelly has opened an 
agency in Terminal Sales Bldg., 
Portland, Oreg. He was formerly 
national advertising manager of 
Portland News-Telegram. 


Hatch Appointed 


Talbot C. Hatch has been appointed 
advertising manager of American 
Hoist & Derrick Co., St. Paul. He 
was formerly with Gillette Publish- 
ing Co., Chicago. 


Candy Makers Cited 


Bunte Bros., Chicago, and 11 other 
candy manufacturers, have been 
cited by the Federal Trade Commis- 
sion for using assortments allegedly 
involving a lottery. 


Joins Budd Company 
B. C. Anderson-Smith has joined 
the Chicago office of John Budd 
Company, newspaper representa- 
tives, to cover Detroit territory. He 
has been with Media Records. 


Gousha Picks Holmberg 


H. M. Gousha Co., Chicago, road 
maps, has appointed L. O. Holmberg 
Advertising Agency, Chicago. Busi- 
ness papers and direct mail will be 


used. 


Cadillac Craftsmen 


Complete Course 


Cadillac Certified Craftsman’s 
League will shortly present diplomas 
to 2,000 Cadillac-LaSalle service 
specialists who have completed a 12- 
month course of study. 

The League was founded by Nich- 
olas Dreystadt, general manager, 
Cadillac Motor Car Co., Detroit. 


Sachen Joins Agency 


Edward J. Sachen has joined Ed- 
wards & Fox Advertising Agency, 
Chicago. The company name has 
been changed to Edwards, Fox & 
Sachen. Mr. Sachen was formerly 
advertising manager of Philip Blum 
& Co. 


Grimason’s New Field 


Donald Grimason has resigned as 
New York manager of National 
Sportsman and Hunting and Fishing 
to join the Eastern sales staff of 
Nation’s Business. 


Drops Saturday Edition 


Hammond, La., Courier is now 
being published weekday mornings, 
Monday to Friday, inclusive, the Sat- 
urday edition having been discon- 
tinued. 


The AKRON 


(OHIO) 


MARKET 
Offers 


an opportunity to make more 
than average increase in Sales 
according to Brookmire Eco- 


nomic Survey. 


During January, 1936, the 
Akron Beacon Journal showed 
gratifying increases in Retail, 


Classified, and Total 


advertising lineage. 


General, 


The Akron Beacon Journal is 
the advertiser's key to this 


compact free-spending market. 


Complete economical coverage 


at one low cost. 


AKRON 
BEACON 
JOURNAL 


Member A. B. C.—A. N. P. A. 
—Major Market Newspapers, 
Inc. 


Represented by Story, Brooks, 
& Finley 
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SENIOR Gir-s’ FINAL, at first turn. A Brooklyn gal, 
Alice Burnham, is out in front and came in first. 


Oy 


oe 


By 6% 


~ CLose Frxisu of Men’s Senior Silver Skates, Cliff Spellman, on the left, 
came in first by only a few inches. Tom McCarthy finished second. 


Fe Gee ee e 


Ice BALLET—by the Meshaiien Skating Club. Colored lights, attractive costumes 
and the large group of trained and brilliant skaters in rhythmic ballet formations made 


a beautiful and nove! interlude between events. 
CG. t ® G. (Same Old Sellout) 


Weather permitting, The News in other years held the Silver 


LirtLe Jerry Mapes—whose 

ma is Evelyn Chandler, queen of the Skates outdoors in Central Park—but the weather wouldn’t 

world’s figure skating artistes—won Fase ee canis ; ' 

the midget 220 yard final in the fast ‘ . : : : "% x ee af <tr ge a 

time oe aide Hg A fi permit consistently. So this year we moved the affair over InrerR-Crry Cuampionsnip— Joe Bree, New York’s best (leading in the group 
above), flashed to victory over champions of Chicago, Boston, Detroit, Providence and 

St. Louis! But it was a race to the very finish. 


to Madison Square Garden and charged admissions of from 
25c to $2.20.... On the night of February 3rd, the event 
played to 18,000 customers, as many as could get in the Garden. 
By six o’clock all seats were sold. Then standing room was put 
on sale until the Fire Dept. said “no more’ and the gate 


totalled $10,000. . . . Sellouts are nothing new to The News. 


Advertisers have been telling us about them since 1919. So the 


morai of this tale, if any, is probably that we should have 


expected a sellout to start with ... which ought to make a 


MEn’s Sentor Frnats —-Cliff Spellman of Martison, 
S.C., the bare-headed boy sixth in this line, came in 
aan first. Time for 2 miles: 6 minutes 57.4 seconds. 


st 
ret 
te 


S| ee nice start for advertisers who'd like to start doing the same! 


Aw’r Fame Granp? — Alice 
Burnham, winner of Senior Girls? 
Final, gets her Silver Skates from 
Jack Dempsey—you remember him? 


EveLyn CHANDLER, fore- 
most woman figure skater, 
Spurns ice for space. 


BRST ee Ss ae att ey othe vee ‘ a ‘ ag : A < We, gee i = 


OO MADISON SQUARE 

oe ee et ee : sm GARDEN on Feb. 3, 

su ay at a . 1936—The little white 

ae i en ek 4 spots in foreground are 

: — the European Trio. The 

little grey spots in back- 

ground are part of the : 
bigaudienceof more than 
18,000 News readers at 
the Silver Skates. The : 
event drew the largest i 
crowd of any ice event at 

the Garden. o£ 
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February 17, 1936 


NEWSPAPER COPY BEATS BLIZZARD 


o 
Getting Personal - 
segrecieie — . % Fi 
vg abt daeebi, MeCamn-Briekson space buyer, who had never vetore | | Tne Weather’s Fine 


end and boarded a snow train intended for accommodation of experts. 


He returned whole, but has been moving about as little as possible... on FRISCO r RAINS 


Paul Hollister, of Macy’s, sailed 
the 15th for Nassau. He has been 
spending a vacation there every OUTBOUND 
winter since his election to the 
Porcupine Club... Pom r STERN, 

Anyone curious about the next 
generation of advertising execu- | 
tives should attend the dance Feb. 
21 at the Shelton of the adver- 
tising class sponsored by the 
Advertising Club. The committee 
is headed by John Cashen... 


FRISCO 


‘cue. i OO7 Ce: oe 


Sub-zero temperatures — swirling snow — blinding 


Malcolm Mac Harg, new adver- blizzards — biting winds — hold no terrors for Frisco 


tising director of McCall Company, travelers. 
tice cnet aa on wore Frisco Offers Frisco Offers 

Warm, cozy, all-steel trains air-conditioned te the every comfort right “on board” —you don't have 
behind the footlights some years Relenlnces of epelan, te lave the tsi in aro wether t ind 0 hae te 
ago, when Clara Kimball Young, Frisco Offers hands... , and you don't have te wait “until the 
indifferent to his inexperience, in- next stop. 


2 “private road” to your destination free from the 
hazards 


of blixzard-swept highways. Low Coach Fares 


sisted that he become her leading 


man... Frisco Offers And aad a ons 4 luxurious poe grammer 
ip with confi- for those efer the economies of coach travel. 
Thomas F. Driscoll has been ap- —. ae Bd poy oan te Free pillows—low-priced. satisfying meals. 
pointed manager of the Provi- : Coveedife westher. or Further Information 
~ ———— . ne: 
Cane Coe or Aree S On, Sm ae Travel To TEXAS-OKLAHOMA —_— FRISCO TICKET OFFICE 
cago... John H. Kraft, vice-president of Kraft- ~ and te Sedlenen eer 
P . * on the NION STA 
Arch Crossley, of Crossley In- Phenix Cheese Corp., Chicago, setting 


forth on a 15,000-mile sales journey to 


MEMPHIS - BIRMINGHAM GArfield 6600 
% 
90 N EWSSTAN ) corporated, proved himself a South America. FRISCO and the Southeast TOWER GROVE STA. 
% 
| T i al 


sterling humorist last week when 
he entertained friends at the 10th 
anniversary celebration of his research organization with an illustrated 
lecture on the hoop skirt and bustle survey. It seems the study was 


H. C. James’ advertising department placed this St. Louis copy in 


Be pte Fee ge 


= begun 50 years ago and the Crossley organization has carried on ever the Feb. 9 Post-Dispatch = Globe-Democrat — it we that 
since rather than return to the client with the wrong answer... a zero wave was en route. Ihe same copy was telephoned to Kansas 
‘ City Star for Sunday breakfast perusal. 
Fred Bruns, Federal v. p. and copy chief, realized with a start the — 4 
other day that he had just passed his 20th anniversary with the organ- fe 
ization. He began as a stenographer... Two Name Inland Another for Hoyt 


— , ins 1 ti ew f San Benito, Tex., Light, and Vic- Charles P. Cochrane Co., Phila- 
‘ Aware that he is about to buy his ane ticket, cruise irectors o toria, Tex., Advocate have appointed | delphia, manufacturer of rugs and 
West Indies lines are making frantic overtures to Don Hamilton, | Inland Newspaper Representatives in|carpets, has appointed Charles W. Pro, 
P McCann-Erickson. Don does everything well, dancing included... the national field. Hoyt Company, New York. 

Our Group is 14 years old i 


Ed Scoville and Lex Bacon, J. Stirling Getchell, are members of Ri ae ° Th 
, . 7 Bir asengge Mgt dppiracvon idgway Gets Two Named for Pick 
eee today Ss outstanding the famous Seventh Regiment, Ed being color sergeant and Lex a top Macs Weanatt Machine Ge. cnt! Sick Sanit Geen, Gienas, bee oo 


s kick. Both men are commissioned lieutenants in the reserve, where socia 
x - . Oakland F y .. both of Belle- n yer, C ll Newell, Day- 
eaase Magesine buy Out Lex is rated an expert on small arms gunnery... ile. 1 ee She Nee ee See | ene Sea, Sree © ee 7 


sta di because Fast ville, Ill, have appointed Ridgway |ton, O. Newspapers, magazines and Wade 
n ee ; Ns 4 is si Ss r yi g ° 4 

™ - &§ A. J. MacAvinche, Jr., who has been associated with his dad in Co., St. Louis. business papers will be used W BB 

growing mass: 950,000 net the Chicago advertising agency of Roberts & MacAvinche, has leaped | a es — Kuns 


paid increase in the last 2) the barrier to the other side of the fence, landing with the Portland : 
a News-Telegram. .. Among storm items from the Middle West was one @) 

years... live mass for 90% from Des Moines Advertising Club, which waited patiently, but in vain 

: for appearance of its scheduled speaker, Harold H. Green, director of 

18 newsstand --- mass at less sales training and market research for an important division of 

cost: often doubles cover- | General Electric Company. . . 


’ 
age for ’36 ad dollars. President F. A. Merrick and Vice-President N. G. Symonds got 
P breaks in the initial award of the Westinghouse Order of Merit awards 
, prs for distinguished services to the company. Both were included in the 
ig oe" The outstanding list of 11 men selected. . . Bouquets were handed out freely at the 
a ; annual dinner dance of the Cincinnati Advertisers’ Club at the Gibson. 


Ras mass magazine Since Mrs. Browne was ill, President C. W. Browne was presented with 


a bunch of American Beauties to take home. Judge Childress, popular 


member of the club, looked cn benignly as Mrs. Childress was pre- 


¢ . 
circulation buy sented with some flowers in honor of her 25 years of wedded bliss 


with the judge... 


of 1936 Melvin B. Summerfield, general manager of Franklin Advertising 


Service, Boston, will tell the New England members of the National 
Association of Amusement Parks, Pools and Beaches about advertising 
when they convene in Boston Feb. 25. His subject will be, ‘“Profes- 
sional vs. Amateur Advertising.” ... 


Amanda C. Schroeder has been with Campbell-Ewald Company 
almost as long as the agency has been in business. She will round 
out 20 years this month. She is the agency’s esteemed assistant 
treasurer. . . Gene Knight, of the Chicago office of Forbes Lithograph, 
has issued a blanket defi to indoor tennis addicts... 


William M. Toner, secretary of the Herald, Anderson, Ind., has 


been a bridegroom since Feb. 15... On the other hand, H. B. Ruddell, 
of Mitchell-Ruddell-Rudden, Chicago, picked Feb. 12 to take a bride. . . 


F. B. Ryan, president of Ruthrauff & Ryan, New York, tells one 
about the Montana ranch-hand who ordered copy of deMaupassant and 
promptly returned it, with this note: “Please send back my money, as 
you advertised. I wish the fellow that wrote the ad had wrote the 
book.” ... A couple of Massachusetts publishers are among the four 
delegates-at-large to the Republican national convention at Cleveland. 
They are George F. Booth, of the Worcester Telegram-Gazette, and 
Joseph W. Martin, Jr., North Attleboro Chronicle. . . 


Frank Keenan, who is already alderman for the 49th ward, Chicago, 
expects to add the title of ward committeeman to his list. He is 


publisher of Public Service Leader, official Democratic organ. . . @) x "DID YOU KNOW ») 
L. B. Wilson, president of Station WCKY, Cincinnati, extended the a U —- | THAT ARCHITECTURE 
\ 


hand of fellowship to Col. Frank Knox, publisher of Chicago Daily News, PRODUCED 3000 LEADS 
at a dinner at Hotel Gibson Feb. 6. It seems that the affair was a : 


repetition of one in Louisville recently with the same host and guest, FOR MANUFACTURERS 
to enable the Colonel to meet Republican leaders. . . IN DECEMBER a 
The book of James Mangan, advertising manager of Mills Novelty Ne Nn 
Co., Chicago, “You Can Do Anything,” has gone into its second te: 
edition. .. ~ 
Phil Wrigley is now selling things you can swallow. He has . > 
bought Grayling’s emporium and given it a new and significant name: whe. 
True Romances . True Experiences eo . ee hs ” , ‘ Jann 
ns GGeeeees . tele aaieses 410 N. Michigan restaurant.” ... Betty Stubbs, of Stack-Goble, re. - 
Movie Mirror turned from a trip to Guatemala just in time to step into a zero wave... 


The Original True Romances Group A. D. Lasker, Lord & Thomas president, is in Miami. . . So is Bill ARCHITECTURE, The Professional Journal for Architects, 
McJunkin. Is Published by Charles Scribner’s Sons 
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COLUMN RULES AGAIN VIOLATED 


Li Olreare 4 teow 8. VAN ONRE 


Ie! 


“He Answered Her Call! 


with REGINALD OWEN + ALLAN JONES + JAMES STEWART be o> 
ALAN MOWBRAY » pon Pet nue 
#4 by HUNT STROMBERG By | 


a METhO COLdwen oF PA ay Cruse . Trew mn 
PS = duh % 


o> sae RE 3 


Starts TODAY 


LOEW’S STATE 


How M-G-M is breaking tradition in newspaper campaign. This 
shows treatment of right-hand pages only. 


Proprietary Group 
Adds to Membership 


The following have become associ- 
ate members of the Proprietary As- 
sociation, New York: 

Brown & Tarcher, Inc., New York; 
Wade Advertising Agency, Chicago; 
WBBM Broadcasting Corp., Chicago; 
Kunsky Trendle Broadcasting Corp., 
Detroit, and Corson Mfg. Co., Lock- 
port, New York. 


Gabler in Alaska 


William Gabler has joined Alaska 
Sportsman, Ketchikan, Alaska, as ad- 
vertising manager. He was formerly 
with Fast Oregonian, Pendleton. 


“News” Daily Only 


The Quincy, Mass., News now 
publishing a Saturday edition, has 
discontinued its Sunday edition and 
is issuing on Saturday instead. 


A ee: sr; 


@ And the /ive ones flock where new ideas, 


exhilarating, stimulating, are always to be found. 
Sparkling and progressive, MILL & FACTORY 


editorial policy provides that kind of show for 


that kind of audience; an avid reader interest 


transfers in full to advertising pages. You will find 


M &F readers entirely at home to selling ideas. 


Advertising Offices: 
NEW YORK 


205 E. 42nd St. 
. 


CHICAGO 
333 N.MichiganAve. 


Separate Units 
Coordinated in 
Movie Campaign 


New York, Feb. 11.—‘Bridge lay- 
outs,” comprising two or more space 
units so placed as to dominate a 
spread, feature the newspaper cam- 
paign for Metro-Goldwyn-Mayer’s 
latest musical drama, “Rose Marie.” 
The series of five advertisements is 
appearing in 45 cities as the film is 
released. 

The campaign is said to be the 
largest in its classification in three 
years. Insertions, ranging from 
1,140 to 2,600 lines, are covered by 
an appropriation of $85,000. 

Each unit delivers a message in- 
dependently, yet the two or more 
units on the two pages are céordi- 
nated, producing a unique effect. 


Five Units Used 


The advertisement of the five 
which attracted most attention from 
publishers to whom it was offered 
extended across the bottom of the 
two pages. It was built in five, step- 
up sections. 

The first section on the left was 
80 lines on three columns. The 
fifth section at the right was 282 
lines deep. Another advertisement 
consisted of a half-page, with the 
left half at the top of the left page 
and the right half at the bottom of 
the right page. This arrangement 
showed Nelson Eddy and Jeanette 
MacDonald, the stars, looking up ad- 
miringly at the left page copy on, 
“Rose Marie.” 

The series was produced by How- 
ard Dietz, M-G-M’s advertising direc- 
tor, and Donahue & Coe. 

The left-hand page resembles the 
pyramid make-up of Heinz, while 
the right develops the idea started 
by Wrigley on comic pages. 


Warner Bros. 
Ask $995,000 
in NBC Action 


New York, Feb. 11.—The largest 
damages yet asked by Warner Bros. 
music publishing companies in the 
music copyright war were sought by 
M. Witmark & Sons in a suit filed 
Monday against National Broadcast- 
ing Company, for $995,000 for al- 
leged infringement. 

The plaintiff, a subsidiary of War- 
ner Bros. Pictures, Inc., alleges that 
“Painting the Clouds with Sunshine” 
was infringed in 199 separate per- 
formances. 

Filed in U. S. District Court, 
Southern District of New York, the 
suit asks damages of $5,000 for each 
performance, and seeks an account- 
ing of profits, as well as damages. 


Advertisers Innocent 


The number was used on four net- 
work broadcasts of approximately 50 
stations each on Jan. 1 and 2 of this 
year, the broadcasts originating from 
WMAQ, Chicago, on the “Gene Ar- 
nold and the Ranch Boys” program, 
the plaintiff charges. This is a sus- 
taining program. 

“Painting the Clouds with Sun- 
shine,” written by Al Dubin and Joe 
Burke, is from “Gold Diggers of 
Broadway.” 

An individual $5,000 suit against 
WJZ was brought earlier this year 
for alleged use of the same song. 


AND NOW WARNER IS 
ON RECEIVING END 


New York, Feb. 11.—By way of va- 
riety, Warner Bros. were put on the 
receiving end of a court action 
through a suit filed against Harms, 
Inc., one of its subsidiaries. 

The complainant is Mabel Wayne, 
composer of “Ramona,” “In a Little 
Spanish Town,” and “Little Man, 
You’ve Had a Busy Day.” 

Miss Wayne alleged that Harms 
violated its agreement to exploit one 
of her songs by withdrawing from 
the American Society of Composers, 
Authors and Publishers. This re- 
stricted the market, she alleged. 


She would like to have $100,000. 


The case of 


“Cornflips” is a cere 
instantly recognize. 


breakfast t 


Not long ago, * 


test campaign 
other cities. Res 


here —and the 4 


al whose real name 

Daily it’s on millions of 
ables from Boston t 
“Cornflips” put om 4 special 


in Los Angeles an 
ults weren't quite s° 


dvertiser, 


couldn't understand why. 


‘Cornflips: 


you d 


o Los Angeles. 


d several 
ae 


PAGE THE 
“PURLINE!” 


“Cornflips” advertising was 
tested only in evening news- 
papers. Overlooked was the 
fact that reading habits in 
Los Angeles are as different 
from those in Eastern cities 
as our green lawns are from 
snow covered lawns. 


Most morning-delivered 
Times stay in the homes; get 
a family-wide reading. In 
Los Angeles, you don’t read 
as you commute; you drive 
your car to work. 


By not using the Times in 
Los Angeles, ‘“‘Cornflips’’ 
really overlooked its single 
biggest market. To under- 
stand this better, first let’s 
look at Purline rates: 

Purline costs In Los Angeles 
Trading Area, excluding all 
families who’ve been on relief 


THE TIMES......... $ .65 
Newspaper B........ 1.89 
Newspaper C........ 1.37 
Newspaper D........ 1.27 
Newspaper E........ 1.37 


Obviously, if The Times 
delivers an audience as large 
as 182,511 daily (271,268 on 
Sundays) for half the pur- 
line cost of the other news- 
papers, then the Times must 
provide an entirely different 
type of market —a larger- 
spending market. 

Ignoring this larger mar- 
ket, “Cornflips” was concen- 
trating on the families least 
likely to demand branded 
merchandise. 

The “Purline” has brought 
an entirely new and more ac- 
curate measurement of ad- 
vertising to the Los Angeles 
scene. It has helped uncover 
many advertising mysteries. 

If you face an advertising 
problem in this rich but 
vastly different kind of a 
market, the Purline may be 
of help to you. Write The 
Times for details. Or call 
Williams, Lawrence and 
Cresmer, New York, Chi- 
cago, De- 
troit, or San 
Francisco. 


MES 


[ One of the World's H 
| Great Newspapers | 
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AMERICAN HOME 
SIGNS FOR NEW 
SPLIT PROGRAM 


Florence Nightingale’s Life 
on Swift Series 


New York, Feb. 12.—Seven re 
newed contracts take effect and five 
new programs start on the major 
networks the week of Feb. 17-23, net- 
works report. 

American Home Products Corp., 
New York, starts the list with a re 
vised contract covering two program 
renewals and an additional new pro- 
gram. The two renewals take effect 
Monday, when the new program 
starts. All three are scheduled Mon- 
day to Friday. 

“Romance of Helen Trent” goes on 
the air over 22 Columbia stations, 
coast-to-coast, from WBBM, Chicago, 
11:15 to 11:30 a. m. EST. Edna Wal- 
lace Hopper cosmetics are featured. 
The next 15-minute period is devoted 


to “Just Plain Bill” for Kolynos. 
This program originates at WABC, 
New York, and will be heard over a 
coastwide network of 27 Columbia 
stations. 

From 11:45 to 12 noon, EST, Affill- 
ated Sales Co., subsidiary of Ameri- 
can Home Products, sponsors “Rich 
Man’s Darling,” a new program origi- 
nating at WABC and carried on a 
Columbia, 23-station coast-to-coast 
hook-up. Monday, Wednesday and 
Friday broadcasts will be devoted to 
Outdoor Girl cosmetics. Kissproof 
cosmetics will have the commercials 
Tuesday and Thursday. The agency 
for all three programs is Blackett- 
Sample-Hummert, Inc., New York. 


Bourjois in Renewal 


Bourjois Sales Corp., perfumes, has 
renewed “Evening in Paris” over 26 
stations of the NBC-WJZ Blue net- 
work, Monday, 8:30 to 9 p. m., EST 
Lord & Thomas, New York, are in 
charge. 

Fels & Co. for Fels Naphtha soap, 
start a new program Feb. 18 featur: 
ing ‘The Rhythm Boys,” who will be 
heard Tuesday and Thursday, 11 to 
11:15 a. m., EST, over WABC, New 
York, and WCAU, Philadelphia. The 
agency is Young & Rubicam, New 
York. 

Ten Middle West and Southern 
Columbia stations will be added Feb. 


18 to the list of 11 stations already 
carrying the Scoop Ward “News of 
Youth” program, sponsored by Ward 
Baking Company. 

“Mar-O-Oil Musical Revue” has 
been renewed by J. W. Marrow Mfg. 
Co., Mar-O-Oil shampoo, Wednesday 
and Friday at 2:45 to 3 and 4:45 to 
5 p. m. EST over 21 stations of the 
NBC-WEAF Red network. WMAQ, 
Chicago, is the point of origin and 
Heath-Seehof, Inc., of that city, the 
agency. 

On Washington’s birthday, Weco 
Products Co., Dr. West’s toothpaste 
and toothbrushes, will launch a new 
program entitled “Dr. West’s Ce 
lebrity Night.” Heard Saturday, 
10:30 to 11 p. m. EST over 31 sta- 
tions, NBC-WEAF Red network, it 
originates at WENR, Chicago, where 
J. Walter Thompson Co. directs the 
activity. 

New Travel Program 

“The Man from Cook’s” is a new 
Sunday travel service series starting 
Feb. 23, 5:30 to 5:45 p. m. EST over 
8 stations of the NBC-WJZ Blue net- 
work. Thomas Cook & Son are spon- 
sors, L. D. Wertheimer Co., New 
York, the agency. 

A new series of “Melodiana” be 
gins Feb. 23, 5 to 5:30 p. m. EST for 
Phillips dental magnesia of Sterling 
Products, Inc., Wheeling, W. Va. 
Abe Lyman’s orchestra, Oliver Smith 


"Put me on the spot, Mn.F & S!” 


O, we’re not descending to the gangster 
idiom. We are saying that one of 

the most helpful jobs we’ve ever done is 
to put some of our customers literally “on 


the spot.” 


If yow’ll make a trip to the F & S audi- 


tion rooms in New York or Chicago—if 


ble, most effective, most economical adver- 


tising medium. 


For after all, spots are not necessarily 


short announcements between “regular 


programs.” Many transcription programs 


work show. 


you'll listen to some of the knock-out pro- 


grams we're offering for spot advertisers 
—we believe you will get a new concep- 
tion of the possibilities in this most flexi- 


you want, at 


are available which bow to no man’s net- 


And they enable you to use the stations 


the time you want, and at 


the price you want to pay. 


FREE & SLEININGER, INC. 


Radto Station Representatives 


NEW YORK 
110 East 42nd St. 
Lexington 2-8660 


WHO (NBC) . . Des Moines 
WGR-WKBW (CBS) Buffalo 
WIND-Gary—WJJD-Chicago 
WHK (CBS) ... Cleveland 
KMBC (CBS) . . Kansas City 


CHICAGO 
180 N. Michigan 
Franklin 6373 


KFAB (CBS) Lincoln-Omaha 
WAVE (NBC) .. Louisville 
WTCN Minneapolis-St. Paul 
KOIL (NBC) . . . . Omaha 


DETROIT SAN FRANCISCO LOS ANGELES 
New Center Building Russ Building C. of C. Bldg. 
Trinity 2-8444 Sutter 5415 Richmond 6184 


KSD (NBC) ... St. Louis 
KFWB... . . Los Angeles 
KOIN (CBS) . .. Portland 
KOL (CBS). ... . . Seattle 
KVI(CBS) .... . Tacoma 


THE GENERAL MOTORS 


PARADE or PROGRESS! 


VIVID, FASCINATING, INSTRUCTIVE “CIRCUS OF SCIENCE” 
PAST, PRESENT AND FUTURE FLASH BEFORE YOU 
IM SUCH EXHIBITS AS THESE: 
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Copy which will apprise citizens of ap- 
proach of General Motors parade of 


progress. On short engagements, only 
two advertisements will be used. Arthur 
Kudner, Inc., is the agency. 


and Bernice Claire head the talent. 
The renewal covers 26 Columbia 
stations. Blackett-Sample-Hummert, 
Inc., New York, is the agency. The 
program originates at WABC, New 
York. 


Girl Orchestra Signed 


An all-girl orchestra of 30 pieces 
under Phil Spitalny’s leadership re- 
turns in a new “Hour of Charm” 
series beginning Sunday, 6 to 6:30 
p. m. EST. The network consists of 
76 Columbia stations, 21 of which are 
in the basic network, 44 the supple- 
mentary, four in Florida and seven 
on the West Coast. Sales Affiliates, 
Inc., makers of Zotos machineless 
permanent wave equipment, is the 
sponsor. Grey Advertising Agency, 
New York, is in charge. The orches- 
tra was sponsored by Linit last year. 

Not previously reported by the net- 
works are renewals of “The Cru- 
saders” starting Feb. 10, and “Cities 
Service Concert.” 

The Crusaders’ program is slated 
for Monday, 8:15 to 8:30 p. m. EST 
over Mutual Broadcasting stations 
WAAB, WLW and WPRO until Feb. 
24, when it continues at 9:15 to 9:30 
p. m. EST over WOR only. Mar. 
schalk & Pratt, Inc., is in charge. 

Cities Service Company’s time is 
Friday, 8 to 9 p. m. EST, over 37 
stations, NBC-WEAF Red network. 
The agency is Lord & Thomas. 

“Junior Nurse Corps,’ sponsored 
by Swift & Co., Chicago, will make 
its premiere over a WBBM-CBS net- 
work Feb. 17, 5:15 to 5:30 p. m. 
CST, and will be heard every Mon- 
day, Wednesday and Friday. First 
programs in the series will drama- 
tize the life of Florence Nightingale. 
Lucy Gilman, 10-year-old star, will be 
featured. Angelo Patri, authority on 
child problems, will approve each 
script before it is aired. Stack-Goble 
Advertising Agency is in charge. 


Jorgensen Has Agency 


Richard Jorgensen, for four years 
with Frederick Seid Advertising 
Agency, San Francisco, has opened 
under his own name at 74 N. First 
St., San Jose, Cal. He has been re- 
tained by Cutting & Sons, book pub- 
lishers; Larson Ladder Company, 
ladders and garden furniture; San 
Jose Lumber Company; Mastercraft 
Cabins; and the Rosicrucian Order. 


Insull Chain Chartered 


Affiliated Broadcasting Co., Chi- 
cago, has been granted an Illinois 
charter. Samuel Insull is president 
and general manager of the corpora: 
tion, with offices at 20 N. Wacker 
Drive. Chain contracts have been 
made with about 15 small stations of 
Illinois, Wisconsin and Indiana. 


Women to Hear Herrold 


Lloyd D. Herrold, professor of ad- 
vertising at Northwestern University 
School of Commerce, will address a 
dinner meeting of Women’s Adver- 
tising Club of Chicago Feb. 18 at the 
Chicago Woman’s Club. 


Booth to McDevitt 


W. P. Booth, for the past year ac- 
count executive and prior to that 
media director of Cecil, Warwick & 
Cecil, Inc., has joined George A. Mc- 


Devitt Co., New York. 


Larger Schedule 
for Wood “Trophy” 


Gar Wood, Inc., Marysville, Mich., 
has increased its program for the 
new “Trophy Fleet” of 67 models. 
The schedule includes Field ¢ 
Stream, Fortune, Time, Saturday 
Evening Post and Yachting. 

Newspapers will be used in impor- 
tant centers. Trade papers are also 
scheduled. Fred M. Randall Co., De- 
troit, is the agency. 


1935 Bus Figures 


Gross revenues of 26,600 intercity 
buses in the United States during 
1935 exceeded $200,000,000. They op- 
erated 1,160,000,000 miles, and car- 
ried 552,000,000 passengers, accord- 
ing to Arthur M. Hill, president, At- 
lantic Greyhound Lines. 


Buys “Motor Freight’ 


James T. Igoe Publishers, Inc., 
Chicago, has purchased Motor 
Freight from Kenfield-Davis Com- 
pany, and will issue it as Motor 
Freight and Commercial Transporta- 
tion. 


Laundry Drive Continued 


A coéperative newspaper campaign 
by the Minneapolis Laundry Owners 
Association has resulted in a 12 per 
cent increase in damp wash service. 
A rotogravure campaign of 10,000 
lines will run for three months. 


ENGRAVING 


incest TYPOGRAPHY 
PRINTING 


use ONE 1 ALL 
just as YOU desire 


.-- but all are here ready to 


serve you. Speed, economy 
and satisfaction always assured 
when you use FAITHORN 3-in-l 
Service. No job is ever put 
through the Faithorn plant as 
a mere matter of type, ink or 
presswork ...To us, every bit 
of engraving, printing or type- 
setting represents a message 
for your prospective purchaser 
...This is why so many of our 
customers feel that they can 
entrust the entire job to us with 
full confidence in our ability. 
There is no charge for this 
extra interest. It is part of our 
creed. The payment for it comes 
through the enthusiasm of cus- 
tomers who know they have 
found a concern that under- 
stands the real meaning of 
SERVICE. We are here to help 
you... Let's get together! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


Thisreduced 
advertisement 
was prepared 
bythe Faithorn 
Corporation. 
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Write or Phone for 
One of Our Representatives 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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ARTIST'S WORK 


IN EVERY WALK OF LIFE THERE ARE THOSE 
WHO. INSTINCTIVELY REACH FOR THE BEST 
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Both itinerant artists and their work will 
be featured in new beer campaign. 


Roving Artists 
Focal Point in 
Beer Campaign 


Frankenmuth, Mich., Feb. 12.— 
Roving artists employed by Franken- 
muth Brewing Company will sketch 
patrons drinking Frankenmuth beer 
in night clubs, restaurants, and beer 
gardens as a part of a new news- 
paper campaign. 

The artists clothed in distinctive 
smocks and berets, will spend one 
or two hours at each location, ac- 
cording to arrangements made with 
proprietors of the establishments. 
Itineraries are made out in advance 
by the Frankenmuth district sales 
manager. 

Frankenmuth copy in metropol- 
itan dailies will feature the sketches 
made by Frankenmuth’s roving 
artists, with a thumb-nail line draw- 
ing of the artist at work. 

A radio sketch with musical set- 
tings on a local station will dram- 
atize scenes in night clubs and lo- 
cations where the artists are at 
work. Chain breaks will also be 
employed. 

Outdoor advertising will be added 
later. Martin, Inc., Detroit, is the 
agency. 


B-S-H Signs Andre 


Blackett-Sample-Hummert, Ine., 
Chicago, has placed Pierre Andre un 
der exclusive contract to announce 
“Mollie of the Movies” and “Orphan 
Annie,” programs of Wander Co., 
Chicago. Mr. Andre recently re 
signed from Station WGN, Chicago, 
to free lance. 


Says ‘‘Hello’’ to a good ‘‘Buy!"’ Stay at 
this New, 26-story hotel...a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone’s throw 
to ‘‘Radio City’, 69 theatres, Sth 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city’s 
clamor as you ‘would turn off a light 


950 
single 
Write for reservations 


Ask for free ““Guide-Map” of N.Y . 
4Sth ST., JUST WEST of B'WAY 


W. STILES KOONFS. Mun 


Bcight, richly furnished rooms — 
with baths — deep, soft “sleepy- 
head” beds and up-to-the-minute 
conveniences. Rates as low as 


Scolaro to Join 
Chicago Daily News 


J. Ray Scolaro, Jr. has been ap- 
pointed manager of the new Detroit 
office of Chicago Daily News, effec- 
tive March 25. Mr. Scolaro, who is 
the son of Joseph R. Scolaro, of Guy 
S. Osborn, Scolaro & Meeker, has 
been with the Detroit News. He was 
formerly with the Free Press. 

The new Detroit office will prob- 
ably be located in General Motors 
Bldg. 


KHJ Appoints Dresden 


Owens Dresden has been appointed 
manager of KHJ, Don Lee station, 
Los Angeles, succeeding C. Ellsworth 
Wylie, resigned. Mr. Dresden was 
formerly commercial manager of 
KFRC, San Francisco. 


Stevens Launches 
Detroit Agency 


Farron Stevens, advertising man- 
ager of Gar Wood Industries for 
seven years, has organized an agency 
under his own name, with offices in 
Stormfeltz-Loveley Bldg., Detroit. 
George W. Cox is in charge of copy, 
and J. S. Lueck, production. 

The new agency has been named 
for all products of Gar Wood Indus- 
tries, with the exception of the mo 
tor boat line. 


“Pop’s” New Dates 


Effective with the May issue, first 
forms of Popular Mechanics, Chicago, 
will close the Ist of 2nd month pre 
ceding date of issue, and final forms 
will close in Chicago on the 12th of 
2nd month. 


Thompson with Prelle 


Paul Thompson has joined Prelle 
Advertising Service, Hartford, Conn., 
in charge of research and as adviser 
on distribution. He was formerly 
with Strathmore Paper Co., West 
Springfield, Mass. 


Kraft with Continental 


Lawrence E. Kraft has been ap- 
pointed assistant advertising man- 
ager of Continental Distilling Corp., 
Philadelphia. He was formerly clas- 
sified promotion manager, New York 
World-Telegram. 


Film Maine Playgrounds 


Two motion pictures devoted to 
Maine’s recreation facilities are being 
made for Maine Development Com- 
mission. 


South’s Sales Up 


Sales of general merchandise in 
small towns and rural areas of the 
South increased 20 per cent in 19365, 
as compared with 19 per cent for the 
country as a whole, according to the 
Bureau of Foreign and Domestic 
Commerce. 


Daly Opens Studio 


Grover J. Daly, who was in charge 
of design and furnishing of the Ma 
sonite home at A Century of Prog- 
ress, has opened a design studio at 
545 Vernon Ave., Glencoe, III. 


Capper Transfers 


Legler Paxton, Detroit representa- 
tive of Capper farm papers, has been 
transferred to Household Magazine. 
He is succeeded by Edward Kimball. 


black and white pages. 


Sa 


of fine printing plates 


_ 
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Dill and Collins, Inc. (paper makers) said of the previous issue of PLATE 
PROGRESS, “It was considered the best actual job received in September”. 


The editor of the Photo Engravers Bulletin, in reviewing the last issue, said of 
the articles illustrated, they ‘are charmingly displayed and in a manner that 
testifies to the skill and artistry of this firm’s personnel. It is a worthy contri- 
bution to the advertising intended to popularize photo engraving”. 


The new issue is even more attractive, contains 11 pages in colors and 9 unusual 


JAHN & OLLIER ENGRAVING CO. 
817 W. Washington Blvd., 


an 


CHICAGO 


"Jahn & Ollier Again" 


For twenty years, PLATE 
PROGRESS, exclusively com- 
piled and presented by Jahn & Ollier 
Engraving Company, has been an 
inspiration in the advertising depart- 
ments and a guide to production 
managers of thousands of America’s 
largest business organizations. It s 
sole purpose is to illustrate the new- 
est and finest methods of photo 
engraving,—a veritable style book of 
our industry. It is free and we want 
you on our mailing list if engravings 
play a part in your sales and adver- 
tising promotions. 
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817 W. Washington Blvd. 
Chicago, Hlinois 
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Gentlemen: 


Name 


JAHN & OLLIER ENGRAVING CO. 


Please put my name on your mailing list so that I will 
receive this and future issues of PLATE PROGRESS \at 
the address on the enclosed letterhead. 
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Outdoor Plants 
Under Audit Are 
Doubled in Year 


New York, Feb. 13.—Rapid growth 
of activities of the Traffic Audit Bu- 
reau, Inc. is revealed by a report 
made public at the annual directors’ 
meeting last week. 

The total number of audited out- 
door advertising plants at the time 
of the last edition of “Standard Cir- 
culation Values of Outdoor Adver- 
tising” in June, 1935 was 2,095. The 
number of cities and towns now 
audited or under audit for the next 
edition is 4,808. 

Service members, comprising 
agencies and advertisers who re- 
ceive copies of “Standard Circula- 
tion Values of Outdoor Advertising” 
and other statistical publications of 
the Traffic Audit Bureau, have in- 
creased during the past year from 
1,357 to 1,503. A review of present 
tendencies by the board of directors 
indicates that rapid growth of audit 
activities will be continued and 
principles extended during the cur- 
rent year. 

The board elected Harrison At- 
wood, McCann-Erickson, Inc., as 
president, succeeding Stuart Pea- 
body, Borden Company, who has 
been president since organization of 
the Traffic Audit Bureau in June, 
1938. Turner Jones, Coca-Cola Com- 
pany, was elected vice-president, 
and Kerwin H. Fulton, Outdoor Ad- 
vertising, Inc., was re-elected secre- 
tary-treasurer. 


Wrigley Giese Cash 


Wm. Wrigley, Jr., Co., Chicago, 
will use newspapers in North Caro- 
lina on a dollar campaign through 
Klau-Van Pietersom-Dunlap  Asso- 
ciates, Milwaukee. 


Schaeffer Resigns 


Charles Schaeffer has resigned as 
classified advertising manager of 
Chicago Daily News. 


The rates for this department are as follows: ‘ 

“Help Wanted” and “Situations Wanted,” 30 cents a line, minimum 
charge $1. : 

All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in.,.$4.75; 4 to 6 in., per in., 
per in,, $4.00; 13 to. 15 in., per in., 
contracts. 


$4.50; 7 


to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


HELP WANTED 


COPY AND LAYOUT 
Six years general agency experience, 
newspapers, magazines, direct-mail. 
Box 707, ADVERTISING AGE, Chicago 
ART DIRECTOR 

One of America’s most capable art 
directors is interested in a new 
agency connection. 

Thorough knowledge of copy, as 
well as layout, art, type and produc- 
tion. 

Experience includes nationally suc- 
¢essful household appliance, radio, 
automobile, heavy industry, apparel, 
cosmetic and food campaigns. 

A consistent producer of new ideas 
in the million dollar field. Campaigns 
originated and prepared by this di- 
rector gained four national, accounts 
for present agency during the past 
year‘aléne. Salary $15,000. 

Correspondence confidential. 

Box 705, ADVERTISING AGE, Chicago 


SALES PROMOTION AND ADVER- 
TISING WRITER—with $60 income 
believes himself worth $75 weekly in 
office of manufacturer or retail mer- 
chandising organization able to fully 
capitalize on his newspaper, agency 
and other experience. Has had 10 
years with well-known organizations 
since graduation from Northwestern 
University. Age 35, single, best busi- 
ness and personal credentials. 

Box 706, ADVERTISING AGE, Chicago 


SERVICES 
NEW LISTS—NEW LISTS 
Texas stockholders lists in 25 differ- 
ent concerns. 50,000 oil stock lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog. 
J.E.Flory, P.O.Box 105, Ft. Worth,Tex. 
15% TO AGENCIES 
On all car card space orders. $50 per 
month includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


Publishers! 


About your salesmen 


I've sat on the opposite side of the 
desk for twenty long years—man 


and boy. 


All the space peddlers have called 
on me at some time or other. They 
can be grouped into two main di- 
visions—the salesmen and the vis- 
itors. The visitors wasted my time 
and your money. They were nice, 
pleasant, clean-cut, well - dressed 
young men, but | was sorry when 
they called and glad when they left. 
They never did you a bit of good. 
But throughout those twenty years, 
there recurred one inevitable coin- 
cidence. When a publisher backed 
his men with good promotion, they 
became salesmen, not visitors. Good 
promotion acts two ways. It works 
on the prospect whether the sales- 
man does or not. And it works mar- 
vels on the salesman, organizing his 
thinking, smoothing his path, making 
unnecessary the insidious habit of 
visiting. 

| prepare good promotion—for pub- 
lishers only. 


HAROLD AUGUSTIN CALAHAN 
50! FIFTH AVENUE, NEW YORK 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 

$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 
B. AKERLEY, (67 TREMONT S8T., BOSTON 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


Small, fully recognized Chicago agency 
specializing in Radio Advertising 
offers splendid opportunity to account 
executive who either controls billing 
or has good contacts. 

Box 708, ADVERTISING AGE, Chicago 


“ HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name prominently before 
trade. Effective adv. at lowest cost. 
Get sample. 


Crier Adv., 1840 E, S7th St., Cleveland 


MISCELLANEOUS 


NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St.,N.Y. 


PHOTO POST CARDS 
Actual Reproductions of your 
*hotos ... . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples ... . . $10.50 per 100 
Graphie Arts Photo Service, Box 365, 
Hamilton, Ohio. 


A LASTING REMINDER 
ADVERTISING ASH TRAYS 

Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices. 

JOHN 8S. FLANNIGAN 

Sales Builders Service 

CANANDAIGUA, N. Y. 


QUALITY PHOTO-ENGRAVINGS 
At Mail Order Prices — Photos, art 
work, zine etchings, halftones, ben day 
and color work. Get our prices before 
placing your next engraving order. 


Hamilton Engraving Co., Hamilton, 0. 


ADVERTISING KEY CASES 
Your trade mark, product, building, 
auto, etc., embossed on beautiful cow- 
hide key case. Splendid good-will of- 
fering for general distribution. Send 
for samples and low quantity prices. 
WEINMAN BROTHERS, Inc., Mfrs. 
15th Floor, Merchandise Mart, 
CHICAGO 


FOR SALE 


Trade and Merchandising Periodical 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

Harris-Dibble Co., 11 W. 42 St. N. ¥. C. 


Association on Air 


American Washing Machine Manu- 
facturers Assn., Chicago, has sched- 
uled 26 five-minute broadcasts over 
23 stations for “Harry’s Household 
Hints.” Meldrum & Fewsmith, Cleve- 
land, are in charge. 


Refrigerator Sales Up 


Electric household - refrigerator 
sales in 1935 amounted to 1,446,790 
units, compared with 1,157,881 in 
1934, according to National Electri- 
cal Manufacturers’ Association. 


Kirkpatrick Appointed 

Ben Franklin Savings & Loan 
Association, Portland, Oreg., has ap- 
pointed W. S. Kirkpatrick Advertis- 
ing Service, Portland. Newspapers 
and radio will be used. 


Picks Campbell-Sanford 


Corona Mfg. Co., Kenton, O., maker 
of Corona Wool Fat, has appointed 
Campbell-Sanford Advertising Co., 
Cleveland. The schedule includes 29 
farm and livestock publications. 


Downey Joins “Record” 


Joseph A. Downey has joined the 
national department of the Boston 
Daily Record. He was formerly with 
the Fall River, Mass., Herald-News. 


° 9 
Byers to “Chronicle” 
Monte Byers has resigned from 
Pendleton East Oregonian to join 
Spokane Chronicle. 


Mullen with Long 


John P. Mullen, recently with Vo- 
calpix Presentations, Inc., has joined 
W. E. Long Co., Chicago, to direct 
promotion of an educational sound 
picture recording the world-wide 
story of bread. The picture is being 
filmed in 40 countries under sponsor- 
ship of the Long Foundation of Food 
Resgarch. 


McDonald Changes 


D. McDonald has been appointed 
advertising manager of Atkinson’s 
department store, Minneapolis, Minn. 
He was formerly advertising man- 
ager of the Golden Rule, St. Paul, 
and later with St. Paul Daily News. 


Farm Papers Use Roto 


The first rotogravure section ever 
offered by Ohio Farmer, Pennsyl- 
vania Farmer, and Michigan Farmer 
will appear as a four-page insert 
Feb. 29, featuring spring implement 
shows. 


Hotels Boost Tampa 


Tampa, Fla., Hotel Association is 
planning an extensive campaign in 
Florida resort cities to win a share 
of tourist trade. An _ eight-weeks’ 
newspaper campaign will _ start 
shortly. 


Griffin Bans Bills 


Griffin, Ga., city commission has 
passed an ordinance forbidding dis- 
tribution of “circulars, handblanks, 
and advertising literature of any 


kind” without a permit. 


SELLS AUTO RADIOS 


= 


4 


Walter H. Dyer, who has become sales 

manager, automobile radio division, 

Stewart- Warner Corp., Chicago. He 

was formerly with General Household 
Utilities Co. 


Yellowstone Bears 
Ready for Tourists 


Northern Pacific Railway Co., St. 
Paul, Minn., has issued a series of 
advertising blotters. 

Humorous cartoons depicting the 
home life of Yellowstone bears are 
used. 


Health Ray Appoints 


Health Ray Mfg. Co., New York, 
has appointed Roberts and Reimers, 
Inc., New York, for its carbon arc 
lamp. Pages and smaller space have 
been scheduled in magazines. 


“This Week” Expands 

The Chicago office of This Week 
has moved from 901 to Suite 608, 360 
N. Michigan Avenue. The telephone 
number, Central 6532, is unchanged. 


Place Beyer Schedule 


Tyler Kay Company, Inc., Buffalo, 
N. Y., is placing a schedule on Beyer 
styptic powder for Beyer, Inc., Lock- 
port, N. Y. Magazines, newspapers, 
business papers and radio will be 
used. 


Signer & Bryne Move 

Signer & Bryne, Eastern repre- 
sentatives of Screen Broadcasts, dis- 
tributors of motion picture advertis- 
ing, have moved to larger quarters 
at 17 East 45th St., New York. 


Widow’s Bequest 
Hastens Sale of 
‘Journal’ Stock 


Milwaukee, Wis., Feb. 13.—While 
the will of Lucius W. Nieman, 
founder of the Milwaukee Journal, 
provided that controlling interest 
was to be sold within five years after 
the death of his widow, it is believed 
here that 55 per cent of Journal stock 
will be put on the market in the near 
future. 

Mr. Nieman died last fall and his 
widow, Agnes Wahl Nieman, passed 
away last week. Her will, filed for 
probate this week, left the bulk of 
the estate, comprised largely of Jour- 
nal stock, and valued at between 
$3,000,000 and $5,000,000, to Harvard 
University. 

The bequest will be known as the 
Lucius W. Nieman and Agnes Wahl 
Nieman fund “to promote and ele- 
vate standards of journalism in the 
United States and educate persons 
deemed especially qualified for jour. 
nalism.” 


Sign Men to Meet 


The 18th annual convention of 
Associated Sign Contractors. of 
North America, will be held in Den- 
ver, Colo., Aug. 11-13. 


Crider, Koodin, Named 

Lynne Crider has been appointed 
fashion consultant, and Ben Koodin, 
design consultant, of Business Exten- 
sion Service, New York. 


Association Moves 


Agricultural Publishers Association 
has moved its headquarters office to 
333 N. Michigan Ave., Chicago. The 
telephone number is Randolph 9084. 


Teach Golf on Liner 


Golf instruction via motion pic- 
tures will be offered on each of ten 
weekly Nassau cruises of the Cunard- 
White Star liner Carinthia. 


Root-Mandabach Expands 


Root-Mandabach Advertising 
Agency, Chicago, has moved from the 
llth floor of the Civic Opera Bldg. to 
larger quarters on the 8rd floor. 


Clark-Hooper Moves 


Clark-Hooper, Inc., has moved its 
Chicago office to Room 468, 410 N. 
Michigan Ave. The telephone num- 


ber, Superior 2573, remains the same. 


National Hote! 
Management 
Co., Inc. 
Rolph Hitz, Pres. 


HOTEL 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 
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How Miller Munson, McJunkin Advertising Co., and Shigeta-Wright, 
Inc., are investing Florsheim magazine copy with new interest. 


General Motors 


an Easy First 
in World Sales 


New York, Feb. 13.—Ford Motor 
Company enjoyed an increase of 51.6 
per cent in 1935 world sales of cars 
and trucks, Chrysler Corporation a 
gain of 41.1 per cent, and General 
Motors Corporation 38.3 percent. 

General Motors maintained its 
unit lead world sales of 1,715,688 
trucks and passenger cars in 1935, 
against 1,240,447 in 1934. Ford Mo- 
tor was second, with 1,311,927 units 
sold last year, compared with 865,- 
101 the year before, and Chrysler 
followed with 843,599 units sold in 
1935, against 597,756 in 1934. 


“Big Three” Gets Less 


Smaller companies are beginning 
to take a larger slice of business. 
Total production of automobiles in 
this country and Canada has been 
placed at 4,182,491 for 1935. Sales by 
the “big three’ amounted to only 
92.6 per cent of this figure, compared 
with 94.2 per cent in 1934. 

In this country, Ford sold 1,065,002 
units in 1935, and 677,179 in 1934, a 
gain of 57.5 per cent. Canadian sales 
were 31,620 units, against 19,222 in 
1934, an increase of 64.5 per cent. 
Sales in the remainder of the world 
totaled 215,305 units in 1935, com- 
pared with 168,700 in 1934, a gain of 
27.6 per cent. 


Holmes Tells Attacks 


on Business Bureaus 
Dwight L. Holmes, manager, 
Omaha Better Business Bureau, told 
the Omaha Advertising Club Feb. 11 
that the bureau has been subjected to 
attack by circulars purportedly seek- 
ing “to prick the bubble of business 
bureaus.” 
The authors, Mr. Holmes said, 
have been under scrutiny by the 
bureau. 


Starts in Magazines 
California Perfume Company, New 
York, a new advertiser last year, 
has placed its first magazine sched- 
ule, for two-thirds pages, with Good 
Housekeeping. Luckey Bowman, Inc., 
New York is the agency. 


Coming 


Feb. 27-28—Outdoor Advertising 
Association of Wisconsin’s 46th an- 
nual meeting at Hotel Schroeder, 
Milwaukee. 


March 3-6—Sixth annual packaging 


exposition, American Management 
Association, Pennsylvania Hotel, 
New York. 


March 10-11—Fourth annual de 
partment store clinic of General Elec- 
tric Company at Nela Park, Cleve- 
land, O. 


April 21-24—Annual convention, 
American Newspaper Publishers’ As- 
sociation at Hotel Waldorf-Astoria, 
New York City. 


April 30-May 2—Annual convention 
American Association of Advertising 
Agencies at White Sulphur Springs, 
W. Va. 


May 2-4—Spring meeting Associ- 
ated Business Papers, Inc., at Hot 
Springs, Va. 


May 4-8—Sixth annual exposition 
of Premium Advertising Association 
of America at Palmer House, Chicago. 


May 12-14—Annual meeting, Li- 
thographers’ National Association at 
White Sulphur Springs, W. Va. 


May 15-16—Advertising Affiliation 
at London, Ont. 


Boston. 


July 5-9—Annual convention 


convention of Associated Sign Con- 
tractors of North America, Inc., at 
Denver, Colo. 


Sept. 14-17—Annual convention, 
Financial Advertisers Association at 
Nashville, Tenn. 


Advertisers Association at 
water Beach Hotel, Chicago. 


Conventions 


Nov. 12-14—Annual meeting Life 
Edge- 


“CHEV-MAN” NEW 
SERVICE SYMBOL 


(Picture on Page 43) 


St. Louis, Mo., Feb. 13.—At the 
General Motors show, held here this 
week at the Municipal Auditorium 
the attention of visitors was at- 
tracted to something new in outdoor 
advertising, a painted display of 
monumental proportions, designed 
by W. R. Williamson, president W. 
F. Williamson Advertising Service. 
The bulletin was located on the 
Plaza, directly opposite the Munici- 
pal Auditorium, and introduced the 
Chev-Man. 

The Chev-Man is a smiling little 
fellow, conceived by C. A. Reichert, 
an old time Chevrolet dealer of 
Webster Groves, Mo., to personalize 
Chevrolet service rendered by au- 
thorized Chevrolet Dealers in the 
St. Louis district. For the imme- 
diate present, use of the Chev-Man 
is restricted to members of the 
Chevrolet Dealer’s Association of 
St. Louis, of which Mr. Reichert is 
advertising chairman, but it at- 
tracted such wide attention from 
dealers at the show that the Chev- 


Man may become a symbol of au- 
thorized Chevrolet service through- 
out the country. 

This new Williamson develop- 
ment in outdoor displays is one of 
a showing planned for authorized 
Chevrolet dealers in the St. Louis 
district. 


Toy Circus to 
Tour Country 
for Beech- Nut 


Canajoharie, N. Y., Feb. 13.—Sup- 
ported by a Lilliputian circus ani- 
mating its magazine advertisements, 
Beech-Nut Packing Company has 
launched a new national sampling 
and promotional campaign. News- 
paper and magazine copy will sup- 
port the tour of the unit, which will 
be handled in the manner of a real 
circus, with advance road represen- 
tatives, publicity agents, etc. 

The circus, glass enclosed and 
mounted on a large truck, will ap- 
pear in streets of the bigger cities 
and towns and at major outdoor 
sporting events. Two girls outfitted 
in Beech-Nut sampling costumes 
will distribute gum wherever the 
show makes a stop. 


The circus is a complete little 


“Big Top” with three rings of acts 
and a continuous street parade of 
15 units travelling on a_ track 
around the rings, each parade unit 
being identified with Beech-Nut gum 
or mints. In the arena behind the 
parade, a show of animated animal 
acts, trapeze performers, lion acts 
and equestriennes is enacted while 
amplifying apparatus provides mu- 
sic accompaniment. 

Special institutional and possible 
benefit showings are contemplated. 


Muzak Drops Wired Radio 


Operation in Cleveland 
Programs of Muzak Corporation 
were discontinued in Cleveland Feb. 
15. Muzak has operated “Wired 
Radio” over special telephone and 
electric wires, and has rented special 
apparatus to subscribers for recep- 
tion of private programs. 

Muzak is a_ wholly-owned  sub- 
sidiary of Wired Radio, Inc., in turn 
a subsidiary of North American Com- 
pany. 


Makes Talkie Panties 


Talkie Panties, pictured in ADVER- 
TISING AGE of Feb. 10, are made by 
Thomas & Marcus, Inc., 149 Madison 
Ave., New York. 


“Snipe Shots” to Bow 


Snipe Shots starts at Indiana State 
college, Terre Haute, March 12. Gov. 
Paul V. McNutt is associate editor. 


CIRCULARS 
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PAMPHLETS 


June 28-July 2—Annual convention e e 
Advertising Federation of America at 


Pacific Advertising Clubs Association, os eS 
at Seattle. 
Aug. 11-13—Eighteenth annual PRICE LISTS 
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CATALOGUES 
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rT ’ The world’s largest 
US organization devoted 
entirely to creating ideas 

and materials that build 

BRAND PREFERENCE at the point of sale. 


® THE UNITED STATES PRINTING & LITHOGRAPH CO. @ 
AND ASSOCIATED COMPANIES 


The American Lithographic Co. Inc. 
*“Colorgraphic’’ Advertising 
The Donaldson Lithographing Co. w. F 
The Theo. A. Schmidt Lithographing Co. 


- Powers Company 


Atlantic Lithographic & Printing Co. Ine. 
“Illustra-color’’ Advertising 

Palmer Advertising Service, Ine. 
The Erie Lithographing & Printing Co. 


OFFICE FORMS 


TRADE PAPERS 


Don't OVERLOOK .. 


the fact that the importance of your 


printed piece cannot be over estimated—real 
sales possibilities profitably under estimated. 


In short there is no 


substitute for quality 


printing — the kind with which you can feel 
SAFE— in which you can have CONFIDENCE. 


OFFSET upholds all standards of quality to 
the “nth” degree. Its ready adaptability gives 
added effectiveness to any job—from the 
simplest to the most elaborate. 


HOUSE ORGANS 


In view of the above facts we offer the subtle 
suggestion that you call us before placing that 
next run—large or small. 


The cost is no more—in many cases less—to 
run by OFFSET and you are assured of that | 
added touch that fairly breathes distinction. 


Allow us to prove the adaptability of OFFSET 


to your many needs. 


There is no obligation 


and you will be glad to learn of the more than 
average share of those qualities which make 
for better and more economical printing—which 
make your mailing GO PLACES! 


PLANOGRAPH and OFFSET PRINTERS 
324 SO. MARKET ST. 


Tel. HARrison 1409 


CHICAGO, ILL. 
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production. The response to invita- 
tions to this meeting has been be- 
yond our expectations.” 


Color Hard to Buy 


A review of present available fa- 
cilities for newspaper color, and the 
volume of advertising now running 
in color in newspapers and other me- 
dia was presented by W. J. Byrnes, 
director of the Tribune’s publicity 
and business survey department. He 
suggested that while many news- 
paper publishers are still asking 
Poke whether advertisers want color, the 
; latter are complaining that they 
can't buy it. 

“Color first made its appearance 
back in the nineties, as a device to 
develop reader interest and circula- 
tion,” he said. “Then, except for 
comics, which kept the idea alive 
use lapsed until after the war. 

“The world war gave new impetus 


to color. It made available new, 
cheaper and larger quantities of 
dyes. The second period of news: 


paper color began.” 

The speaker presented charts show: 
ing the trend in magazine color ad- 
vertising, which indicated that while 
a peak was reached in 1930, when 35 
leading magazines published color 
advertising amounting to $84,000,000, 
volume, reduced during the depres 
sion, is again coming back. The 1934 
figure was approximately $34,000,000. 

Newspaper figures on color adver 
tising are incomplete, but reports 
from 51 newspapers which gave fig 
ures on their operations for the past 
two years indicated an increase in 
color lineage from 4,332,707 in 1934 


kill 


e | 


| 
Every Engraving — trom the 
simplest zinc, to the most 
complex four color process 
plate—is eloquent testimony 
to our skill and to the sound 
judgement of so many years 
experience. | 


Busy advertisers will find us 
decidedly helpful. 


Artists . Creators 


Photographers + Wood Engravers 


‘ AY A qt \ 
'* PHOTO ENGRAVERS 
527 S. Wells St., CHICAGO 


to 5,612,000 in 1935, a gain of 29.5 per 
ieceni. 
| The biggest gain was in comic 
|section color. Twenty-five papers 
offering this service reported a gain 
| from 1,796,632 lines in 1934 to 2,392 
| 707 in 1935. Coloroto lineage re 
| ported by 11 newspapers increased 
from 101,515 lines in 1934 to 208,552 
|} in 1935. 

Forty newspapers which supplied 
| figures on run-of-paper color adver- 
tising reported an increase of 592,188 
|lines from 1934 to 1935. The 1934 
|total was 2,330,589, with 2,922,777 
| last year. 

Magazine color in newspapers was 


the only color classification which 
showed a decline, according to Mr. 
Byrnes’ figures. The eight papers 


which reported showed 103,971 lines 
in 1934 and 88,753 in 1935. 

Mr. Byrnes emphasized the advan- 
tage to newspapers of having more 
than one kind of service in this field 
to offer. Coloroto volume showed 
some during the depression, 
but they were more than offset by 
gains in comics and_ run-of-papet 
classifications. Other evidence to 
substantiate the case for color in 
newspaper advertising, he said, is 
offered by records of Metropolitan 
Sunday Newspapers, Associated 
Newspaper Color and other groups. 


losses 


Successes in Color 


The speaker presented a summary 
of the number of newspapers now of: 
fering color service. Out of 1,776 
daily newspapers listed in Standard 
Rate & Data Service, only 524 offer 
color service of some sort to adver- 
tisers. Coloroto, printed in the news- 
paper’s own plant or purchased from 
outside, is offered by 141, or 7.9 per 
cent. Comic section advertising in 
color is offered by 238, or 13.4 per 
cent. Magazine color is supplied by 
191, or 10.8 per cent. Newsprint or 
run-of-paper color is furnished by 32 
or 18.5 per cent. In making this list 
no publication tabulated more 
than 

“There is 
day,” Mr. 
not 


was 
once, 

magazine to- 
continued, “that 
color to advertisers. 


hardly a 
Byrnes 
offer 


does 


— ———- | Outdoor posters and direct mail ab- 


sorb substantial portions of advertis- 
ing budgets because they offer color 
| Yet the local advertiser cannot buy 
| color in newspapers to fit his mer- 
| chandising program. The national 
| advertiser cannot fit it satisfactorily 
| into his marketing operations. 
“The records show clearly that ad 
| vertisers are color-minded—but it ap 
| pears that newspaper color facilities 
| are limited.” 
| <A. M. Kennedy, Sunday editor of 


| the Tribune, analyzed the numerous 
|} developments in this field, emphasiz- 
| ing 


the fact that news is the first 
consideration and that decoration is 
incidental. The reproduction — of 
Paris styles in four-color roto, from 
original color photographs, has given 
the newspaper an opportunity to pro- 
vide faster fashion information serv- 
ice than is available in magazines, he 
declared. 

Among the great successes, from a 
reader standpoint, have been repro- 
duction of maps in color and the ser- 
ies now running, showing beautiful 
coeds of Middle Western colleges and 
universities in color. One of the most 
popular subjects for reproduction, as 
shown by demand for framed copies, 
Mr. Kennedy said, is ships. 

Paul E. Watson, vice-president of 
Ruthrauff & Ryan, Inc., opened his 
discussion of color in newspaper ad- 
vertising by saying that drastic 
changes have come about in the past 
few years because advertisers have 
found it necessary to vitalize their 
| copy. They have taken off their high 
| hats and got down to the masses. 
| Only One Standard 
| “The haleyon days of country club 
advertising,” he said, “have gone, for 


| 
}a while, at least. Advertisers no 


| longer insist on suave and erudite 
copy, but judge it by one standard 
| only——-does it sell?” 


| Mr. Watson said that because 
newspaper editors have a constant 
check on publie taste through the 


daily response to their offerings, they 
are safe models for advertisers. Pro- 
prietary and mail-order advertisers, 
he pointed out, have followed the for- 
mat of editors in laying out adver- 
tisements, and have been successful 

“Formerly,” he said, “national pub- 
licity copy talked about things in- 


stead of people. Color was consid- 
ered from the standpoint of art. The 
big volume of color advertising that 
is coming back is of a different char- 
acter.” 

Mr. Watson contrasted old and new 
styles of advertising of motor cars, 
pointing out that in current copy 
the illustrations used are of real 
people, and that the automobile is 
portrayed in the position it occu- 
pies in the life of the American 
family. The success of the continu- 
ity type of advertising is based on its 
familiarity and resemblance to the 
comics and the human interest quali- 
ties it possesses. 

“It is unfortunate,” he commented, 
“that newspapers do not always re- 
produce color plates successfully, 
though the flood of continuity copy 
which has been running has brought 
about an improvement. Many large 
national advertisers have brought 
their continuity advertising to news- 
papers, and thus have created new 
responsibilities for publishers. 

“What will the newspaper of the 
future be? Advertisers will follow 
the newspaper format—and what an 
achievement they could record if 
color service such as the best now 
being produced by Sunday newspa 
pers were available nationally. 

“Few national advertisers have an 
even spread of business. They have 
low spots and high spots. They are 
trying to build up their low spots and 
newspaper color might have a defi- 
nite application to this problem.” 

John W. Hansel, vice-president of 
N. W. Ayer & Son, Inc., who was in- 
troduced by Howard Davis, business 
manager of the New York Herald 
Tribune, and tormer president of the 
American Newspaper Publishers’ As 
sociation, was the first speaker at 
yesterday's afternoon session. 
also developed the point brought out 
by Mr. Watson. 

“Most national advertisers,” he 
said, “have a low per capita sale in 
metropolitan areas. Magazine ad- 
vertisers demand good printing and 
color, We have used color rotogra- 


zine advertising in many important 
markets. 


Leadership by Color 
“The Gallup surveys and similar 
studies have shown that rotogravure 
is the best read section of the Sunday 


newspaper. Eighty-two per cent ot 
the men and 85 per cent of the 
women read it, and this section thus 


has a higher readership than the rest 
of the Sunday paper. 

“Readers of Sunday newspapers 
have time to read and contemplate. 
The family is together, and there is 
an opportunity to make decisions on | 
important matters. The increased 
volume of classified advertising in 
the Sunday paper, especially auto- 
mobile classified, is another hint as 
to the greater opportunity for reader | 
ship of that issue.” 

Mr. Hansel reported details of ad 
vertising campaigns in rotogravure | 
sections of Sunday newspapers, in- | 
cluding a dentifrice, a piano and a} 
line of high-priced jewelry, to prove 
that this type of advertising is ex- 
ceptionally effective. Through col- 
oroto, Hills Bros. built up the largest | 
packaged coffee distribution and | 
sales in Chicago, he said. | 

The speaker analyzed reasons why 
color advertising is more effective | 
than black and white, summarizing 
them as follows: attention value, 
representation of package or trade 
mark, appetite appeal, seasonable- | 
ness, timeliness, product in use, at- 
mosphere of quality, beauty and mer- 
chandising value. 

Recognition and recall value 
dies, he said, have shown that color 
is superior to black and white by 
from 50 to 62 per cent. Catalog 
houses have shown that mail-order 
sales are greatly increased by color. 
Campbell's Soup reported the biggest 
bulge in sales after adoption of four- 
color advertising. Of Camel cigarette 
magazine advertising, 91 per cent is 
in color, while 100 per cent of Lucky 
Strike advertising in magazines is 
in color, 

“Since two-thirds of the large ad- 
vertisers are users of color,’ he said, 
“rotogravure advertising, with 
added value of color, is bound to suc- 
ceed. Advertisers are looking for 
ways to build volume in metropoli- 


He | 


vure as an effective fill-in for maga- | 


| departments, 


stu- | 


the | 


greatly, but there are still plenty of 
technical problems to be solved. 

The session this morning was fea- 
| |tured by an address by David 
| Mayer, vice-president and general 
| |manager of Maurice L. Rothschild, 
leading Chicago retailer of men’s 
clothing. The successful use of 
three-color newspaper pages in ad- 
vertising their business was de- 
tailed by Mr. Mayer, who pointed 
adi out the increasing use which they 
| are now making of newspaper ad- 
vertisements in color. More color 
was used in 1935 than in any pre- 
vious year, and the plan is being 
used successfully this year. 

A round table session followed, at 
which problems of handling color ad- 
vertising were discussed. One diffi- 
culty at present is that color print- 
ing is not standardized, so that a na 
tional advertiser does not get uniform 
production throughout the country. 
W. E. Macfarlane, business manager 
of the Tribune, urged that color 
printing be produced at the lowest 
possible cost to encourage maximum 
use. 

There was some discussion as to 
whether three color r. 0. p. color serv- 
ice will be sufficient for a number of 
years to come. The feeling seemed 
to be that with a growing demand 
both for color and for the best pos- 
sible reproductions, four-color print- 
ing will probably be the final answer 
even in the daily field. 

Some of the publishers raised the 
question of setting a limit on volume 
of advertising in color comic sec- 
tions. Six half-pages in a 12-page 
comic section was regarded by some 
as the maximum load for this size. 

In closing the conference, Col. Mc- 
Cormick emphasized the necessity of 
fresh appeals in advertising and pub- 


LENTHERIC DEW-DAB 


Pocket perfume dispenser created by 

C. W. Barton Management Corp. Per- 

fume when you want it—and no other 
time. 


oroto to advantage, 
are reasonable and color reproduc- 
tion is good. Cost, under such con- 
ditions, is justified by results. 


provided rates 


Many Problems Solved 


“Newspaper color printing has not 
always been good, but publishers are 
trying to improve it. We realize the 
value of color so much that we have 
been great users of newspaper color 
advertising. We shall be still greater 
users as newspapers improve and en- 
large color facilities.” 

Fred Shafer and J. W. Park, mem- 
bers of the Tribune staff, discussed 
technical problems with color adver- 
tising. Mr. Shafer, who services this 
| department, said that coloroto now 
| causes little trouble, and that most 
! 
| 
| 
| 


of the difficulties are encountered in 
run-of-paper advertising. Advertis- 
ers must be educated to choose the 
| right kind of copy. Solid colors can- 
| not be printed over each other to ad- 
| vantage. 
By simplifying color layout, three 
| colors will often give as good an ef- 


fect as a four-color job. Codperation | lishing, and the opportunity thus af- 
among engravers, art departments | forded to newspapers through color, 
and press-room must be relied upon | Color will be more successful as its 


production improves, he said, point- 
ing out that all newspapers. will 
benefit by general improvement in 
advertising production. He 
urged that codperation in exchang- 
ing information and making results 
of technical studies generally avail- 
able be continued in the interest of 
the entire field. 


to get best results. While magazine 
printing cannot be duplicated on 
| high-speed newspaper presses, using 
/newsprint, beautiful effects can be | color 
/achieved by proper attention to all 
details. 
Asks for Low Cost 

Mr. Park emphasized the necessity 
olf having sufficient time to prove and 
correct color rotogravure § advertis- 
ing. Setting the deadline ahead to 
take care of this brought an immedi- 
ate improvement in results. Tribune | 
presses are now equipped to supply | 
three-color printing in daily editions, | 
but later four-color service will be} 
available. Education of men in 4 


Stanley Kaye Forms 
New Cleveland Agency 


Stanley Kaye Advertising Agency, 
|Guarantee Title Bldg., Cleveland, has 
been established by Stanley Kaye, 
former advertising manager of Gim- 
bel’s downstairs store, New York. 
The agency will be devoted pri- 
marily to retail promotion. 
Associated with him will be Fred- 


plus eternal vigilance 


by those in charge, is necessary to 


get the best results, he said. Devel- 'erick Bottstein, former advertising 
opment of new and better inks will! manager of J. W. Greene Furniture 
help the color printing situation | Co., Jersey City, N. J. 


Business 1s ALWAYS @ pleasure 
... When you stop at the ASTOR 


Business men appreciate the con- 
venience of the Astor. Located in 
the heart of Times Square, it’s within 
walking distance of nearly every- 
thing worthwhile. And they like 
the big comfortable rooms, deli- 
cious food, reasonable rates. 

Rooms as low 


HOTEL” 
ASTOR 


TIMES SQUARE - NEW YORK 


A World-famous Address at the Crossroads of the World 


| 


tan markets, and they can utilize col- 
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February 


SHOW IMPORTANT 
VARIATIONS IN 
ALL ALLOWANCES 


Washington, D. C., Feb. 13.—Start- 
ling variations in discounts allowed 
chain stores for quantity and cash, 
as well as for advertising, were re- 
vealed this week by Ward Patman, 
chairman of the special House com- 
mittee investigating the American 
Retail Federation. 

In addition to detailed figures for 
Walgreen Company, Middle Western 
chain, Mr. Patman made public sta- 
tistics on two New York grocery 
chains—Gristede Bros., operating 
Superior Grocery Stores, and Grand 
Union Company. 

In figures released for 
individual manufacturer’s methods 
of operations were revealed 
these advertising allowances: 

Individual Figures 

American Molasses Co., 5 per cent 
on purchases of 25 cents or more, if 
featured, payable monthly or quar- 
terly; American Sugar Refining Co., 
10 cents per cwt., payable only on 
minimum quota of 40,000 bags per 
year; Arbuckle Bros., $500 flat for 
fiscal year; Atlantic Macaroni Co., 
$100 flat; Atlantis Sales Co., 5 per 
cent on most lines; B. T. Babbitt, 
Inc., $480 for 1935; 

Bell Foods. $150 flat during fiscal 


_ 


Gristede, 


REPRESENTATIVE 
IN CHICAGO 


Smart girl with own 
office on North 
Michigan can handle 
your business mat- 
ters on part-time 
basis with aid of full- 


time secretary. 


Box 709 
Advertising Age 


how funny 
pictures 
a sell goods! 


Humorous drawings for advertising, 
comic strip ads, sales promotion con- 
tests and house organs prepared to 
order. Let us submit sketches. 


LEW MERRELL SERVICE 


30 N. Dearbon St., Chicago 


by | 


DISTINCTION 


The Willard served as the official 
White House when President and 
Mrs. Coolidge lived here tor a 
month during his administration . . . 
With its modern tacilities, the Wil- 
lard retains all the tradition exclu- 
sively its own. 

Single Rooms with Bath $4 up 

Double Rooms with Beth $6 up 


One 
WILLARD HOTEL 
"Residence of Presidents” 
- WASHINGTON, D. C. 
H. P. Somerville, Managing Dsrector 


| 
| 
| 


year; Beverwyck Brewery, $350 
flat; Borden Sales Co., $665.44 flat; 
Boston Food Products, 10 per cent 
on purchases, if featured; Brewing 
Co. of America, $500 flat; Brillo 
Mfg. Co., $750 flat; Jos. Burnett, 
$250; California Packing Corp., re- 
imbursement of actual cost of ad- 
vertising; Campbell Soup Co., sales 
dividend on tomato soup only $10.05 
per 100 cases sold Aug., 1935, to 
June, 1934; 


Based on Volume 


Clicquot Club Co., $375 flat; Clorax 
Chemical, 25 cents per case from in- 
voice; Colgate- Palmolive - Peet, 20 
cents per gross on Palmolive soap; 
others, 10 cents per box, payable 
quarterly, with 7.5 cents per case car- 
lead allowance; Cox Gelatine Co., 
$100 flat; Cross-Blackwell, $300 flat; 
Cudahy Packing Co., $188.43 flat; 
Curtice Bros., $110 flat; R. B. Davis 
Co., $100 fiat; John Eichler, $1,050 
flat; 

Fred Fear, 5 per cent; Food Sales 
Co., $675; Franco-American, $500 for 
postage; Gandolfi Co., $700 flat; Gen- 
eral Foods Sales Co., $2,952.93 flat; 
Gold Dust Corp., $810 flat, payable 
in merchandise; Gold Medal Foods, 
$430.15 flat; Hawaiian Pineapple Co.. 
3¥,-5 per cent on purchases during 
fiscal year; H. J. Heinz Co., 10 cents 
per poster per store; 25 cents per 
1,000 circulars and whatever local 
suburban newspaper advertising 
rates may be, effective whenever 
products are featured, and payable 
semi-annually, but not to exceed 2 
per cent of purchase in any period. 


Other Methods 


George Hormel & Co., 5 per cent 
on purchases only if featured, except 
whole hams, and other meats, pay- 
able quarterly; Kirkman & Son, 7! 
cents per case during fiscal year: 
Lever Bros. Co., $3,337 flat; Libby 
McNeill & Libby, 214, per cent on pur- 


Shown 


chases except canned fruits, vege 
table and fish, payable quarterly: 
T. J. Lipten, $736.11 flat; Liquid 
Veeneer Corp., $250 flat; Minnesota 
Valley Canning Co., advertising 
allowance if featured, 10 cents per 
case on peas by check; 

National Biscuit Co., 5 cents by 
branch, 3-4', per cent by headquart- 
ers, based on purchase quota, pay 


able monthly; Henry Pape, Inc.. $850 
flat; Pillsbury Flour Mills, $440 flat: 
Pure Food factory, 10 per cent on 
purchases; from invoice; Seminole 
Paper Corp., $450 flat and 2 Chevy- 
rolet coupes during fiscal year; 
Stanco, Ine., $75 flat; Standard 
Brands, $1.650 flat; Wander Co.. 1 
free with 12, payable quarterly if fea 


tured; Welch’s grape juice, carload 
merchandising allowance of 2. per 
cent. 


Magazine Lineage 
for February, 1936 


February Advertising Lineage 
in National Magazines 

Standard 19236 1935 
American Mercury .... 2,706 2,625 
Atlantic Monthly..... 8,890 10,187 
Current History....... 2,002 2.213 
Forum & Century..... 3,481 4,640 
Harpers Magazine..... 6,516 6,119 
Review of Reviews.... 5,786 3,005 

) OreeMOe S hi cvs welbcaus 3,196 4,002 

TOtGt Group... isc. 32,377 33,651 

General 
P|) 19,552 16,941 
American Boy 5,609 6,476 
American Home ....... 23,715 14,441 
American Legion....... 4,405 3,940 
Arts and Decoration... 7,770 5,712 
PMMA fat dun tathl yrs care ie arate x: 2,966 2,952 
Better Homes & 

OE ie 0 rere 20,495 15,198 
SO BatE pk es b ba's'a Sree 9,619 10,928 
Child Life ween a ee ee 1,685 3,486 
Christian Herald....... 10,268 10,112 
College Humor 2,433 2,729 
Cosmopolitan ......... 18,529 22,866 
eg dae ©) 2 a 13,325 13,741 
| SE rere eee eee 
PEMEEED ans Ok ea ds swe 35,049 21,103 
CUS ccs 6 divatsns bee 8,618 57,986 
Graduate Group ....... 1,500 2,431 
| House & Garden....... 20,369 17,245 
House Beautiful (Com- 

bined with Home & 

EEE) x: Secs, sw Ribone es: cies 19,253 15,858 
TRERPUCCOP iG eks kee cde 15,418 13,089 
Fn Pn Sr ee ee 3.886 4,275 
NE 5s pced aia ath hate Gore. we 5,579 7,847 
‘Modern Mechanix and 

BNVOULIONE. ..00650%65 14,356 12,759 
National Geographic... 5,622 4,914 
Nation's Business...... 19,423 16,583 
Open Road for Boys... 3,917 3,647 
Physical Culture....... 10,093 12,164 
Popular Mechanics..... 21,789 16,612 
Ponvular Science 

Monthly 


Redbook 


ADVERTISING AGE 


1936 1935 
Scientific American.... 4,314 4,151 
‘Sports Illustrated and 
American Golfer..... 3,259 5,910 
SS rere eC 10,864 14,098 
TS NN ae ee as 2 oe 18,018 20,104 
RI be ioe ore er rele ower 2 ll (Haale 
‘Startling Detective Ad- 
ventures TUT et eee 4,616 5,560 
Town & Country....... 31,129 21,945 
Jo... RRS ae eee 7,028 4,081 
True Detective Mys- 
SS ee ee ee 6,192 4,736 
PRR PO 6c tc tame ees 6,665 15,281 
Total Group .514,779 462,669 


Women's 


Delimester ...<.<% 8,903 20,786 
Farmer's Wife 13,656 12,883 
Good Housekeeping... 47,099 46,903 
Harper's Bazaar 51,762 47,658 
ee yee, oes ere 11,999 
Home Arts—Needlecraft 7,011 


Household Magazine... 14,305 


Junior League Maga- 
ere ee er eee 7,399 6,431 
Ladies’ Home Journal... 42,663 45,586 
ys ee 43,048 46,043 
Parents Magazine...... 18,548 18,082 
Photoplay ke 9,312 9,280 
Pictorial Review.. 20,893 19,533 
errs 8,952 10,791 
ce, Oy eer 19,691 24,983 
fC. aA ee eee 73,997 64,612 
Woman's Home Com- 
DOMES. jxcecs ccs hee 41.571 46,100 
Woman's World.... 12,479 12,491 
Total Group.. $55,470 465,477 
Women’s Groups 
Fawcett Women’s Group: 
Hollywood Magazine. 16,106 11,410 
Motion Picture Unit.. 16,568 8,190 
‘Movie Classic 15,704 8,187 
Screen Book .«.....-+:+-. 16,106 11,470 
1Romantic Movie 
3) eee ee 12,354 3,495 
“Romantic Stories 12,307 9,777 
Screen Play Magazine 16,278 2,322 
True Confessions..... 12,625 10,1038 
‘Macfadden’'s Women's 
Group: 
True Romances ..... IS.884 13,686 
Movie Mirror ....+.. 20,784 15,665 
Love & Romance..... 18,608 13,453 
Radio Mirror ...«..- 17,879 12,485 
True Experiences.... 18,618 18,307 
Modern Magazines: 
Modern Screen ...... 15,940 17,376 
Modern Romances.... 14,305 16,255 
RaGgio Stare ..cs6eees 13,555 16,023 
Screenland Unit: 
BGPSOniG@ne «oi eeccecs 9,502 9.098 
Silver Screen 9,547 8,920 
Total Group .275,670 211,222 
Outdoor 
American Rifleman.. 7,046 7890 
Field and Stream 11.443 10,238 
Fur-Fish-Game . vt | one 6,502 
Hunter-Trader-Trapper 6,184 5,314 
Hunting and Fishing. 6,288 5,702 
National Sportsman.... 7,373 6,536 
CPRCEGOPE. once sakes ere 5,083 
Outdoor Life .......... 10,235 7,625 
Sports Afield 7,210 6,146 
Total Group... 68,346 61,0386 
Mail Order 
yg eee ae 6,604 6,602 
Gentlewoman ..... 4,852 6,126 
(jood Stories 6.984 6,260 
EPOIS SIPCIO 6. os cesainee 3,609 4,383 
Home Friend Sid eae ole 4,548 4,423 
Illustrated Mechanics... 38,289 3,044 
BEGORG 446%% soa aaa & 2,006 2,530 
Mother'’s-Home Life. 4,096 4,832 
"Pathfinder wines 9,953 11,886 
Sovereign Visitor... 1,798 1,856 
Total Groups: i 6 kikes 47,739 92,032 
January Advertising Lineage 
in Magazines 
Weeklies and *Semi-Monthlies 
The American Weekly. 55,106 4,754 
Business Week ....... 31,869 21,965 
SEER! 65-5 0.069 es as 60,968 54,024 
ee eee 14,319 11,510 
Seen a kele wee ee fe So OR eS 26.215 23,855 
SN. Oe eee eer eee 18,083 18,462 
Literary Digest ....... 20,238 24,100 


News-Week 23,964 13,703 


MGW TOPEO? 64.6 6 seses 62,279 73,296 
Saturday Evening Post.115,000 116,169 
WEES. WEOGGM  cavceiteaes S088 .sisccs 
United States News.... 53,768 41,326 
PNG 8 rs al pen Bile Hea HS 80,715 82,726 

Total Group .........571,066 525,890 


‘Figures supplied by publisher. 
‘Combined with tadioland, begin- 
ning with the July, 1935 issue. 
1935 figure supplied by publisher. 
‘Reginning with the February issue, 
Sports Illustrated and American Golf- 


er were combined. 1935 figure is for 
American Golfer. 
‘No back year figure. 


‘January figures. 


NBC Cuts Rates on 
Acetate Recordings 


Quantity discounts, effecting re- 
ductions up to 25 per cent, have been 
established by National Broadcast- 
ing Company for “Reference Record- 
ings,” instantaneous acetate record- 
ings of NBC network or audition pro- 
grams by direct wire. 

The service is available 
York and Chicago, and will 
tended to San Francisco soon. 


in New 
be ex- 


Partridge Elevated 


A. G. Partridge has been elected 
president of Goodyear Tire & Rubber 
Co., Ltd., Toronto, succeeding C. H. 
Carlisle, who becomes chairman of 
the executive committee. PrP. W. 
Litchfield, president of the parent 
Goodyear Co., was re-elected chair- 
man and a director of the company. 


LINEAGE GAIN 
OF 7.6% MADE 


BY MAGAZINES 


Chicago, Feb. 13. 


— Advertising 


ee 
tising this month, and 465,477 lines esis 
last year, a loss of 10,007 lines, or 
2.2 per cent. 
Women’s Papers Gain 

The four groups of women’s maga- EN corres 
zines showed a gain of approxi- ae 
mately 30.5 per cent this month. : 

wink 


| Their lineage totaled 275,670 lines, 
| against 211,222 lines in February 
|last year, an increase of 64,448 lines. 

Nine outdoor publications carried 
68,346 lines of advertising this 


lineage in national magazines for | month, compared with 61,036 lines a 
February is approximately 7.6 per| year ago, a gain of 7,310 lines, or ap- 
cent above that of February, 1935.| proximately 12 per cent. 


ADVERTISING AGE’'S analysis of lineage 
carried by publications measured by 


National Advertising Records shows 


A total of 98 magazines measured 
Records 
carried 1,364,247 lines of advertising 


by National Advertising 
this month, against 1,268,291 in Feb 
ruary of 1935, a gain of 95,956 lines 

Seven standard publications meas 


ured ran 32,377 lines this month,| 525,890 lines a year ago, a gain of 
against 33,651 lines in February of | 36,624 lines, or about 7 per cent, 


1935, a decrease of 1,274 lines, or ap 
proximately 3.8 per cent. 


A total of 494,598 lines was carried 
the general 


by 37 publications in 
classification as compared with 456, 
759 last year, an increase of 
lines or approximately 8.3 per cent 

Eighteen individual women’s maga 
zines carried 455,470 lines of adver 


MAIN STREET 


TANNERY EMPLOYS 185 


.| ran 562,514 lines in January, against 


37,839 | 


"| bureau of J. Stirling Getchell, Inc., 
~| Detroit. He was formerly managing 


-| editor of Progress. 


Nine mail order publications ran 
37,786 lines of advertising this 
month, compared with 40,146 lines a 
year ago, a drop of 2,360 lines, or 
about 5.9 per cent. 

Among weeklies and semi-month- 
lies, for which January figures are 
the latest available, 12 publications 


‘ Individual figures for each of the 
publications measured are given in 
the accompanying tabulation. 


Frank parm Getchell 


Philip Frank has joined the press 


| 


Business is GOOD in 


MOUNT JEWETT, PA. 


— typical of the 16,000 small towns where 
500,000 families read GRIT every week 


BUSINESS SECTION 


| ip tannery is going full blast 
and so is the glass works. In 
a population of 1,379 there are 
only 290 families to provide 
workers for two large industries, 
so it is necessary to draw help 
from nearby towns. 


Wages are good, living stand- 
ards high. The local banker says 
business is better than it was in 


1929. 


Every week GRIT sells 
155 copies in Mount Jew- 
ett—the broadest cover- 
age in this town provided 
by any national publica- 
tion. : 


Mount Jewett is just an- 
other of the 16,000 thriv- 
ing, able-to-buy small 
towns where your business 
will be better when you put 
GRIT on your advertising a 
schedules. “4 
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ADVERTISING AGE 


LZ 


“Tailored Woman” Changes Advertising Policy; ‘ 
Concentrates Linage in The New York Times 


see 


Yo 
hel 


oat 


wel 


pla 


This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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February 17, 1936 


ADVERTISING AGE 


SELL ROLLED OATS WITH VALENTINES 


- 


ee he en 
4 - ~ * 


Youngsters exchange a couple of the 1,500,000 valentines which 

helped stores of Independent Grocers’ Alliance sell 30,000 cases of 

oats during the fortnight preceding the holiday. Four valentines 

were given with one large, or two small packages. Success of the 

plan proves that youngsters are factors to be reckoned with in any 
marketing strategy. 


PHOTOGRAPHIC REV 
OF THE WEEK 


"“CHEV-MAN" MAKES DEBUT AT GENERAL MOTORS SHOW 


SAFELY |) 


mere 


Ay igy) e4 : 


SRE S 


2S AER, OYE SEER RE 


ONLY AT AUTHORIZED CHEVROLET DEALERS 


This painted display, of monumental proportions, made its appearance on the Plaza, directly opposite the Municipal Audi- 

torium housing G. M.'s display in St. Louis last week. The smiling little fellow is the brain-child of C. A. Reichert, adver- 

tising chairman of Chevrolet Dealers’ Association of St. Louis, and may be used widely to symbolize authorized Chevrolet 
service. The display was designed by W. R. Williamson,president, W. F. Williamson Advertising Service, Chicago. 


(Story on Page 39.) 


NEWSPAPER PUBLISHERS CONVERGE ON CHICAGO FOR COLOR CONFERENCE 


Upper center, front, J. R. Donahue and K. M. Patterson, Cincinnati Times-Star; back, E. P. Doyle, Cincinnati Times-Star and H. B. Adsit, Memphis Commercial-Appeal. Upper left, 

Paul E. Watson, vice-president, Ruthrauff & Ryan, expounds a few truths. Upper right, delegation from Detroit News, Sam Johanson and W. S. Reynolds. Lower left, J. Carr 

Gamble, Edwin Evers and Wilson Condict, St. Louis Globe-Democrat. Lower right, Earl D. Baker, Indianapolis Times; J. N. Shryock, Indianapolis News, and two other News men, 
W. C. Fairbanks and W. H. Williams. (Story on Page 1.) 
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ADVERTISING AGE 


February 17, 1936 


m “THE GREATEST NUMBER OF 


MATTRESSES EVER SOLD BY 


THE 


HOW BOTH DAILY AND SUNDAY TRIBUNE 


advertising has proved out for The Davis Store 
may be gleaned from the following facts: During 
the last six months of 1935, the Tribune received 
26.0% of The Davis Store’s total newspaper adver- 
tising, as compared with 16.8% in the comparable 
period of 1934. Measured in dollars, the Tribune's 
share was increased from 22.4% to 35.8%. 


Last year the Tribune again led all Chicago 
newspapers in total volume of department store 
advertising. The ten leading State Street stores 
spent more money for advertising in the Tribune 
than they spent in all other Chicago newspapers 
combined. 


hicugo Gribune 


WORLD‘*S GREATEST NEWSPAPER 


THE DAVIS STORE!” 


—PAUL C. FLEER 
General Manager 


OTABLE among the merchandising events of The Davis Store in 
Chicago is its semi-annual furniture sale. One of the furniture 
sale highlights is the mattress sale, an event that is eagerly watched 
for by Chicago women, as well as by the largest stores all over the 
country, for the sale has become not only locally but nationally famous. 


The Davis Store’s first mattress sale of 1936 was scheduled for 
Monday, February 3. As usual, they planned carefully for the event. 
Their buyers had combed the market and obtained a quality mattress 
to sell in large volume at $15.90 each. 


FEATURED IN SUNDAY TRIBUNE 


All that remained to do was to plan the advertising. In order to 
reach the maximum number of prospects, The Davis Store featured 
the sale in a full page in the Sunday Tribune of February 2. 


“Our records show that on the first day of this sale we sold the 
greatest number of mattresses ever sold by this store in any one day 
in our history, and to the best of our knowledge, we sold more mattresses 
than were ever sold in one day on State Street,” said Paul C. Fleer, 
general manager, The Davis Store. 


CONSISTENT SUNDAY ADVERTISER 


_ Such results are typical of those enjoyed by Sunday Tribune adver- 
tisers, 


The Davis Store had never been a user of the Sunday Tribune 
until July of last year. At that time, the store adapted its advertising 
and merchandising plans in order to take advantage of Sunday Tribune 
sales power. 


Since that time, the store has been a consistent user of Sunday 
Tribune advertising, and today the Sunday Tribune is an integral part 
of their program. 


GREATER COVERAGE—GREATER RESULTS! 


The Davis Store is making greater use of the Sunday Tribune 
because on this day, when people have plenty of time to read, the 
Tribune goes into the homes of more than 620,000 families in Chicago 
and suburbs alone. 


This is 199,000 more families than any other Chicago Sunday news- 
paper reaches—244,000 more than any other Chicago daily newspaper 
reaches, except the Daily Tribune. 


Through the Sunday Tribune alone, advertisers can reach practically 
as many families in metropolitan Chicago as can be reached through 
any two other Chicago daily newspapers combined. 


FOR GREATER (936 SALES 


What about your advertising program? Does it recognize the trend 
in Chicago to the Tribune? If not, you are not getting the sales volume 
and quick response to which you are entitled in this market. 


Ask your advertising counsel—or a Tribune representative—to give 
you the complete facts. 


= 


A VIEW OF THE NEW MODERN MAIN FLOOR 


At the bottom of the depression, The Davis Store boldly embarked upon 
a@ program of remodeling a modernizing every floor and every department, 
making it one of America’s most dern pop priced department stores. 
ay, the entire store, with its 823,600 square feet of selling and service 
departments, reflects the modern spirit. Shown above is a view of the new 
modern main floor, where an entirely new arrangement of counters and ailes, 
new fixtures, new decorations and new indirect lighting announce to the 
shopper that this is a store of today. 
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